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CHAPTER L—GENERAL ANALYSIS

INTRODUCTION

This report, analyzing the small city and rural market area, is one of the series
of reports on trade in the small city and rural area issued by the Bureau of the
Census. These reports represent one phase of the work of the first Census of
Distribution taken in 1930, covering the year 1929, which has provided the first
data ever available on a national basis on retail trade in the small eity and rural
aren. A very keen interest was manifested in preliminary data about this market
releaged under date of January 26, 1982. This has taken the form of numerous
requests for a further breakdown by kind of business and also for suggestions for
analyzing this market. This report has heen prepared for the purpose of indi-
cating the sorts of data now available about trade in this area. It has heen pre-
pared in the Bureau of the Census under the supervision of Robert J. McFall,
chief statistician for distribution, by Charles D. Bohannan, in charge of agricul-
tural and rural distribution.

Since Census of Distribution data alone are not enough in analyzing any
market, there are incorporated in this report related economic data taken from a
number of sources; and an attempt has been made to show how such data may
be used in conjunction with the Census of Distribution data to come o a better
understanding of this highly important market area. This report, accordingly,
consists of threc sections, the first of which includes a description of what is
ineluded in the small city and rural market area together with a presentation of some
of the main faets concerning its retail trade and the related data which it is felt are
of particular value in analyzing this market. The second section presents in
greater detail the available information concerning both distribution and the
related economic data in six especially selected Nebraska counties, The third
section presents some of the detailed data on distribution in a number of other
typical counties in the small city and rural inarket area. The chief sources of such
related data are the census reports on population, agriculture, and manufactures,
General Consumer Market Statistics published jointly by the Bureau of the
Census and the Bureau of Foreign and Domestic Commerce, and various reports
of the United States Department of Agriculture.

Fifty-three per cent of the potential retail consumers in the United States live
in the aren designated by the title of this publication. Here are also 45 per cent
of the retail establishments of the United States. These retailers do 30 per cent
of the total retail business of the United States, and this 30 per eent amounts to
approximately $15,000,000,000.

. This $15,000,000,000 market is worthy of the most earnest and careful con-
sideration of all who have merchandise to gell. In addition the retail establish-
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2 CENSUS OF DISTRIBUTION

ments themselves constitute an important market outlet for manufacturers and
distributors of store equipment and supplies—display cases, filing systems,
accounting devices and systems, bags, paper, twine, etc. Whatever affects the
life and buying power of citizens affects vitally all manufacturers, wholesalers,
and retailers who depend upon it to any degree, and, through them, all other
makers and purveyors of goods, as well as the whole vast organizations of trang-
portation; communication, finance, and credit. All such persons and firms need
to be made fully cognizant of this fundamental fact, and also that agriculture
underlies the economic welfare of this region.

We have had for years the census data on population, and on farm production,
as well as on the production of manufactured products. These two have given
us, on the one hand, data on potential consumers and, on the other, produec-
tion. However, it has remained for the Census of Distribution data, which have
supplied for the first time the obvious connecting link, to serve to arouse persons
who have been more accustomed to thinking in terms of city life to the true
significance of this region. .

It is the purpose of this publication to set forth such of the principal faets con-

cerning this market as it is felt are of especial significance to those interested in
it. The data on sales and stores are from the Census of Distribution, which has
resulted in a wealth of information concerning trade in this relatively neglected
market area. Most of this is now available for the first time in the history of
merchandising in this country. In addition, there is incorporated a discussion
of how some of the other data available through the Census of Agriculture,
Census of Population, and other sources may be utilized in understanding the
underlying economic conditions in this market area.
- Description of what is comprised in the small city and rural market area.—
Approximately 65,000,000 people, or slightly over 50 per cent of the total popu-~
lation of the United States, live in places of less than 10,000 population and in
the open country, This is the small city and rural market area as defined by the
Census of Distribution; in other words, what the urban-minded individual gen-
grally considers small town and country. The selection of the 10,000 population
limit in city population divides the nation at the median line between the essen-
tially urban on the one extreme and the essentially rural on the other. (That
over half of the people still live outside of big cities has been surprising to many
persons——&iales managers, market analysts, etc. This is because these persons,
!1ke many of the rest of us, had let the overemphasis which has been placed on
nld}xstrial developments and the cityward trend of our population, lead them to
believe that our national economic life is essentially on a large city basis.)

Table 1, arranged on the geographical division basis, shows for each State the
nu.mbel: of incorporated places in different size groups and the population con-
tained in each such group. Table 2 shows the number of counties and their total
populatlon'by States; the number of counties in the small city and rural market
area, .t-hfmt Is, containing no place of 10,000 or more, with their total population
ax}d similar information for the counties which do contain such larger cities. Aé
Z;llil:)ees enc;’gid frc?m 'fa}bl% 01, there are all told only 954 of these larger cities, and

proximately er cent i i i
Atlantic, and East Novtl Czntra,l di:il‘;o?sz‘ltamed in the New .Englaud, Middle
" 5(1151% 083&;328 éllizfa a considerable number of eities. which run considerably over
Vs pulation mark. On the other hand, in some States there are very

\‘E'lxi'llc* the.re are 100 b.etwejlen 1,000 and 10,000 and 421 under 1,000. A somewhat
sx(r)m e;‘rtfsltuatwn exists in Kentucky, which has only 18 cities of over 10,000
popu aA.‘xon, but 114 between 1,000 and 10,000 and 242 under 1,000. Oregon has
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but 6 cities of over 10,000 population, and 51 between 1,000 and 10,000 population
and 147 under 1,000. .

In the small city and rural market area there are all together 15,616 incorpo-
rated places of less than 10,000 population, many of which are important trading
centers. (For discussion of trade of the incorporated places in the Nebraska
counties, see p. 45 and Table 30.) The following table shows how the total
population of the small city and rural area is divided as between incorporated
places in various size groups, farm population, and unincorporated territory other
than farm.

PoruraTioN oF THE SMALL CIrty AND RURAL AREA

Tu?tal pop-|| IN INCORPORATED PLACES OF— In unin-
ation of ated
GROGRAPHIC DIVISION the small OF rural cgggfi)trory
city and 2,500to | 1,000to | Lessthan| ‘805 |gther than
rural area 9,999 2,499 1,000 farm
United States.............. 65,008,298 || 10,614, 746 | 4,820, 707 | 4,362,746 | 30, 157, 513 | 15, 052, 585
New England . ..o ... ... 2, 583, 512 612, 061 60, 735 27, 436 499,083.1 1,354,197

Middle Atlantic.. 700,683 || 2,397,389 | 727,558 | 382,807 | 1,673,604 | 3, 510,145
Fast North Central. 10,697,410 || 2,185 142 | 1,031,344 | 996,420 | 4,453 114 | 2 021,399
West North Central 8,924 581 || 1,183,847 | '832,200 | 1,912,142 | 5, 035,561 | 660,822

South Atlantic. ... 11,242,403 || 1, 146, 936 676, 858 595,044 | 5,878,066 | 2,944,609

East South Central. 7,765, 861 657, 334 376,610 337,891 | 5,084,435 | 1,300,501
‘West South Central. 8,942, 811 1,193, 420 830, 591 438,005 | 5,307,030 | 1,372,766
Mountain. ....... 2,734, 641 490, 774 251, 671 227,093 | 1,123,693 641, 510

Pacific. .o 3, 446, 387 737, 843 233,231 145,728 | 1,101,088 | 1,228,547

PERCENTAGE CLASSIFICATION OF POPULATION OF SMALL CiTy AND RURAL AREA

PER CENT OF SMALL CITY AND RURAL POPULATION
Per
cent of || In incorporated places of— In unin-
GEOGRAPHIC DIVISION total corporat-
chxl)u- Ofn rural | ed ter-
atlon Less arms ritory
2,500 to | 1,000 to than other
8,999 | 2489 - {400 than farm
United States..oaaccaameem e mcccmccnan 53 16.3 7.4 6.7 46.4 23.2
New England. . oo aciecceaee 31 24.0 2,4 1.1 19.5 53.0
Middle Atlantic.. 33 27.6 8.4 4.4 19.2 40.4
East North Central_ 42 20.5 9.6 9.4 41.6 18,9
‘West North Central 67 13:3 9.3 13.5 56. 4 7.5
South Atlantic_ ... 71 10.2 6.0 5.3 52.3 26. 2
Esst South Central. 79 8.5 4.8 4.3 65.5 16.9
West South Central. 73 13.3 7.1 4.9 50.3 15.4
Mountain. ..... 74 17.9 9,2 8.3 41.1 23.5
PaCIC. e e ccem e 42 21.4 6.8 4.2 32.0 35.6

From the above table it will be noted that the small city and rural area com-
prises 53 per cent of the total population of the United States. The table further
shows that of the total population in this area 16.3 per cent is in incorporated
places ranging from 2,500 to 9,999; 7.4 per cent from 1,000 to 2,499; 6.7 per cent
in incorporated places of less than 1,000; and 46.4 per cent on rural farms; while
the remaining 23.2 per cent is included in unincorporated territory other than
farms, which includes a considerable number of unincorporated places. It is
interesting to note the variation from division to division both in the per cent
of the total population included in this area and in the distribution of that popu-
lation between places of different sizes, farms, and unincorporated places. The
fact that in 6 out of the 9 divisions over 40 per cent of the population of this
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area live on farms, serves to emphasize the importance of the small incorporated
places ag trading centers. In this connection it will pay the market analyst to
make careful study of Table 1 above mentioned, which gives the number of such
incorporated places in each of several size groups. :

While the data on stores and sales as given in this and other reports on trade
in the small city and rural area consist for the greater part of data on stores
which are strictly in that ares, it should be specifically noted that the totals
for the United States and some of the State totals do include the business of
some small places which do not possess the essential characteristics of the small
city and rural area; that is, the small incorporated and unincorporated suburban
points just outside the larger cities. Such inclusion does not, however, vitiate
the comparison between the data for the essentially urban communities and
those for the small towns and rural market area, since the total number of such
suburban points which have less than 10,000 population is not large, and such
places are quite largely confined to certain sections of the country, notably east
and north of the Ohio River and the State of California. KExamination of the
counties having no city with a population as much as 10,000 shows that in only
a few cases does any considerable portion of such counties lie close enough to
larger cities as to be rightfully considered suburban areas thereof.

The extent of this large market area is indicated by the fact that of the 3,072
counties in the United States, 2,457, or 80 per cent, contain no city as large as
10,000 population; and in nearly half of the 615 counties which do have cities
of over 10,000 population, over 50 per cent of the population live outside of
the cities.

The great majority of the cities of over 10,000 population are east of the
Mississippi and north of the Ohio Rivers. Outside of this region the chief excep-
tion is California. This means that in the balance of the country the majority
of the towns, which constitute the trading points, are those in the smaller size
groups. These are the trading points which are most advantageously located
geographically for the merchandising of the majority of the population of those

regions.
RETAIL OUTLETS AND SALES

The 694,536 stores in this area constitute 45 per cent of all the stores in the
United States, and their 1929 business of $14,813,783,000 constituted 30 per
cent of the total sales of all retail stores.

Table 8 shows for each State the population, number of stores, and sales in
the small city and rural area (all places of less than 10,000 population and the
open country). The per cent of the population living in this ares, as well as
the per cent of stores and sales, is also shown. '

The per cent of all retail stores which are in the small city and rural area
varies considerably in different States. It is relatively small in such States as
Rhode Island (12 per cent), Massachusetts (18 per cent) , and New York- (20
per cezlt) ; but much larger in such States as Alabama, and Georgia (66 per cent),
and Kentucky (69 per cent), Nebraska (71 per cent), and North Dakota (86
per _cez.lt). In 32 States there are more stores in this area than in the larger cities.

Similarly, there is quite a wide range from State to State in the percentage of
the‘tota.l retail sales which are made by the stores in these smajl places. Here
again the percentage is quite low in some of the Eastern States, such as Rhode
Island (6 per cent), Massachusetts (10 per cent), and New York (13 per cent);
and much larger in some of the Southern and Western States, as Alabama (47
per cent), Towa (54 per cent), Mississippi (68 per cent), and Nebraska (59 per
cent). In fact there are 19 States in which the retail sales of the small city and
rural area vepresents over half the total retail sales of the State. In addition

e —
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there are 7 other States in which the sales of small cities and rural areas represent
over 40 per cent of the entire retail business of the State.

Retail trade by kind of business.—Tables 6 to 16 show for each State by geo-
graphic divisions the number of stores and total sales for the following kinds of
business: Groceries and meat stores; general stores; automobile dealers; appsarel
stores (including clothing and shoe stores); furniture and house furnishings
stores; drug stores; restaurants and other eating places; hardware and farm
implement stores; feed and farm supplies stores; lumber and building materials
stores; and the general merchandise group, which includes general merchandise
stores, department stores, dry-goods stores, and variety, and 5-and-10, and
to-a-dollar stores.

These are kind of store classifications, that is, based on the name of the store
as submitted or on the principal kind of business or principal commodity sold.
Hence, the data are not to be interpreted as commodity sales figures, since many
commodities are sold by more than one kind of store. Specifically, groceries
are sold by general stores, as also are clothing, dry goods, and hardware in
some communities,

Table 5 presents a summary for the United States showing number of stores
and sales in cities of over 10,000 population and in the small city and rural area
for all retail stores and also for each of the above-mentioned kinds of business:

Groceries and meat stores—The 137,696 stores in this group (. e., groceries,
groceries and meats, and meat markets) did a business of $2,630,420,000 in 1929,
or 31 per cent of the entire groceries and meat stores business of the United
States. Table 6 presents data on these stores by States in geographic divisions.

‘While for the United States only 39 per cent of such stores are in the small
city and rural market area, there are 27 States in which over 50 per cent of
such stores are outside of the large cities.

For the area as a whole, as stated above, the stores in this group did only
31 per cent of the total United States trade of such stores, but here again there
is great variation from State to State. In 13 States over half of the sales of
groceries and meat markets are made in the small ¢ity and rural area.

In New England, the Middle Atlantic States, and South Atlantic States this
kind of business group constitutes a larger percentage of all stores than it does in
the East North Central, West North Central, Mountain, and Pacific States.
In a considerable number of States over 50 per cent of all such stores are in this
small city and rural area. For example, 55 per cent in Nebraska; 76 per cent in
North Dakota; 74 per cent in Mississippi; and 84 per cent in Idaho. Contrast
this with 17 per cent in New York and 10 per cent in Rhode Island. Typically
in the West North Central, East South Central, West South Central, and Moun-
tain divisions the sales of such stores form a smaller percentage of the total
retail sales than for the United States as a whole.

This should not be interpreted as meaning that smaller quantities of food
are sold in these States, since it is especially in some of the States in these divisions
that the general stores play such an important part in the retail trade of the small
city and country regions. Further, it should, of course, be kept in mind that the
residents of the market area under consideration typically raise a considerable
portion of their food requirements, either on farms or in small towns and villages.

The fact that 39 per cent of all such stores are in this general market area
ig of significance to those concerns which sell supplies and equipment for groceries
and meat markets. The percentage data by States should also prove valuable
to such concerns in allocating territorial sales quotas. This also applies to the
use of the data by wholesalers and manufacturers.

The general store.—The general store is still ‘a factor to be reckoned with
in retail merchandising. In fact, it is in the front rank of retail trade outlets.
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s in 1929 had total sales amounting to $2,510,008,000,

or 5 per cent, of the entire retail business of the United Statgsi The Census used

the term ‘‘general store”’ almost exclusively.in the small city fmd. rurfhl ared.
The term “general store” as here used by the Census of Distribution corre-

sponds quite closely to accepted business practices in that there were cla§siﬁed a8
general stores the schedules for all stores which so named tpemselves, with a few
exceptions where the detail on the schedule showed quite clear}y that they
carried special lines of merchandise, particularly furniture and ladies’ ready-to-
wear. In such cases they were classified as general merchandise stores. The
per cent which sales of different lines form of the total sales of general stores
varies in different States, and at times even within counties, although a general
store may be for most purposes considered as one which handles groceries, cured
meats, and sometimes fresh meats, hardware, shoes, dry goods and notions, work
clothing, and house dresses and at times more pretentious lines of clothing. Many
general stores also handle feeds and other farm supplies, and, at times, implements
and machinery.

Only four other kinds of stores in the United States lead the general store in the
amount of the total retail business done, namely, grocery stores, grocery stores
with meat markets, department stores, and motor vehicle sales and service
establishments. Naturally, there is considerable variation in this matter
from State to State, depending on general economic conditions and population
concentration. In such highly urbanized States as Rhode Island (7 per cent),
Massachusetts (5 per cent), and New York (8 per cent), the percentage of the
small city and rural-area business done by general stores is naturally compara-
tively small. On the other hand, in some of the Midwestern, Western, and
Southern States the percentage is much higher; for example, Georgia (26 per
cent), Kentucky (31 per cent), Louisiana (38 per cent), and Alabama (43 per cent).

In 30 of the 48 States the per cent of the total retail business done by the
general stores exceeds the national average of § per cent. However, if we limit
the comparison of general store business to the total retail business in the small
city and rural market area, we find that the general store does 17 per cent of the
total retail business, and in 12 States, over 25 per cent.

In many counties in this market area the general stores lead, in size of sales, all
other groups except grocery stores and motor vehicle sales and service estab-
lishments, and in a considerable number of counties they lead even these two
groups.

Automobile dealers.—Sixty-one per cent of all automobile dealers are in the
small eity and rural area, and their sales of $2,210,836,000 represent 35 per cent
of the sales of all automobile dealers in the United States. The automobile
dealers business represents 15 per cent of the total volume of all trade in the
small city and rural area. Table 8 presents information on the total number
of automobile dealers, their sales by States, and also shows for each State the
per cent of such dealers which are in this market area. These percentage figures,
as well as those showing the per cent of total sales of automobile dealers in this
area, by States, are extremely significant and will repay very careful study.
For example, it will be noted that in 33 States more than the national average
percentage of such dealers are in this area. Here again we find a considerable
variation f.ronfx State to State in the per cent of total retail business done in this
area by this kind of dealer, ranging from 7 per cent in Rhode Island to 19 per cent
in North Da“kota. The cities of over 10,000 population contain 39 per cent of
all a}ztomoblle dealers and their sales represent 65 per cent of sales by all auto-
mobile dealers. :
&mf;P::;etlhs::::Zi-(;TVcVerlﬁg;fzur per cent of all apparel stores are in this market
1690 satos of 5478 es constitute 4 per cent of the retail outlets in this area. Their

€s 0 ,584,000 constituted 11 per cent of the sales of all clothing stores

The 101,577 such store
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in this country. Seventy-six per cent of the apparel stores are in cities of over
10,000 population and their sales are 89 per cent of the sales of all apparel
stores. As will be noted from the table, in some States sales of clothing and
apparel stores constitute a very small percentage of the total sales of this area,
the range being from 2 per cent in Rhode Island to 6 per cent in Maine, the aver-
age for the entire country being 3 per cent as against 11 per cent in ecities of over
10,000 population. In other words, on the State and national basis the percent-
age of total retail business done in this area by this kind of store is materially
lower than in the larger cities. However, here again as in connection with the
furniture stores it should be noted that this is not universally true of all counties
nor of all cities below 10,000 population. Further, it should be kept in mind that
in many places where large general stores operate, such stores usually sell con-
siderable quantities of clothing.

Furniture stores.—This group of stores, 17,228 in number, which constitute 2
per cent of all stores in this area, had sales in 1929 amounting to $406,839,000, or
3 per cent of all the retail business in the small city and rural area. These sales
represent 19 per cent of the sales of all such dealers both rural and urban. In the
cities of over 10,000 population are located 60 per cent of all furniture stores and
they do 81 per cent of the furniture store business of the United States. Data
by States are given in Table 10. From this table it will be noted that such stores
are by no means confined to the large cities, and in fact in 28 States over 50 per
cent are in the small city and rural area.

Drug stores—This area contains 23,883 drug stores, or 42 per cent of all drug
stores in the United States. Their sales of $496,202,000 constitutes 30 per cent
of the total sales of all drug stores in 1929. Data on the drug store business in
this area is given by States in Table 11, Note that the drug stores do 3 per cent
of the total retail business of this area, which is the same percentage as that for
cities over 10,000. In 29 States 50 per cent or more of all drug stores are in
the small city and rural area, and in 33 States they do more than the national
average percentage of the total drug store business.

Restauranis and other. eating places.—A business of $417,033,000 was done by
the 55,036 restaurants and other eating places in this area. (See Table 12.)
This constitutes 3 per cent of the total retail business of the small city and rural
market area, and 20 per cent of the total restaurant and eating place business of
the United States.

Hardware and farm implemenis stores.—Table 13, presents the data on the
hardware and hardware and farm implements stores in this area. It shows the
total number of such establishments by geographical divisions and States together
with sales. The percentage figures make possible some interesting comparisons
between the number of dealers and sales in various States and between the small
city and rural market ares and the urban area.

This table includes data on stores reporting themselves as hardware stores,
hardware and farm implements stores, and farm implements dealers, since in the
small city and rural market area there is a considerable amount of overlapping
between these kinds of businesses.

Farm supply stores.—Data on this group of stores showing number of establish-
ments and total sales in this area by geographical divisions and States are given
in Table 14. This classification includes several different kinds of business, all
of them, however, being farm supply businesses. These are as follows: Feed
stores, fertilizer dealers, harness shops, general farm supply stores, and the like.

Quite naturally, by far the greater part of this business is done in the small
city and rural market area, amounting to 70 per cent of the United States total
as contrasted to 30 per cent of the entire retail trade in all lines in this area. It
should be specifically noted that, as mentioned on page 45, in some States a con-
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siderable amount of business in farm supplies is done by grain elevators; and the
details for this business will be available later in the special report on the distribu-
tion of grain. For a discussion of variations in sales by implement dealers and
farm supply stores in various counties see page 13.

Lumber and building material stores.—The data on number of stores and total
sales of the lumber and building material stores in the small city and rural area
are presented in Table 15 by geographical divisions and States. The Bureau of
the Census classification of lumber and building material stores includes the
following kinds of business: lumber and building material dealers; lumber and
hardware dealers; roofing; dealers in any other single building material; elec-
trical shops without radios; heating appliances and oil burners; plumbing shops,
heating and ventilating; and paint and glass stores.

That this is a line of business which is of especial importance in the small city
and rural area is indicated by the fact that 51 per cent of all such stores are found
in this area, and further by the fact that in 21 of the States 60 per cent or more of
such stores are in this area. )

The sales of lumber and building material stores represent 7 per cent of the
total retail sales in the small ¢ity and rural market area and 41 per cent of the
total United States retail trade of these kinds of stores, This latter fact is quite
interesting since the total retail trade of this area represents but 30 per cent of
the total retail trade in the United States. In 20 States 50 per cent or more of
the entire lumber and building material business is done in the small city and
rural area.

General merchandise stores—Table 16 presents by geographical divisions and
States the data on number and sales of general merchandise stores in this area:
The term ‘‘general merchandise stores’ as here used refers to a group of kinds of
business including general merchandise stores, department stores, dry-goods
stores, variety stores, and 5-and-10, and to-a-dollar stores.

It should also be noted that no store was classified as a department store unless
its business amounted to $100,000 or more. The data in this table and especially
the percentages regarding both number of stores and sales should be taken into
consideration along with Table 7 which presents data on general stores.

SUGGESTIONS FOR ANALY"TICAL STUDY IN MARKET ANALYSIS

For years attempts have been made to build up a predictive sales index for
portions of this area or for the area in its entirety. Population data, number of
farms, value of crops and livestoek on the farms, income per farm, and so forth
and so on. These and other facts were put together by numerous individuals
either in their simple form or according to long and involved formulas in an
attempt to estimate or calculate sales quotas, or potentials for the various counties
and States in this area. At times attention was also paid by some workers to
various lists of the number of retail establishments in this or that kind of business.

The essential facts, however, were missing. 'The essential facts—the number of
stores and volume of sales by State, county, city, or town—have now become
availahle through the first Census of Distribution.

The Census of Distribution has given a definite picture of what actually exists
in the way of small city and rural trade. Naturally, many of the formulas and
indices previously developed, useful as they then were, it now becomes apparent
had given an erroneous or, at best, a lopsided or disproportionate view of the
actual situation. However, since the Bureau of the Census has provided facts
about sales it is. not necessary now for market analysts to estimate them by in-
direct means.
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These data furnish a short cut to that knowledge which previously we strove to
estimate through studying the social and economic factors which we had good
. reason to believe underlie and determine trade. There must be a checking up
and discarding of some of these old formulas. For example, one of these, and
one which probably involved a great amount of careful and painstaking statistical
analysis, has been found to estimate sales potentials for counties in this area
which bear practically no resemblance to the actual sales facts as disclosed by
the Census of Distribution.

The Census of Distribution data on sales have established as it were a bench
mark or point of reckoning. Under the present law another Census of Distribu-
tion will not be taken until 1940. However, it may be possible by using the 1929
figures as a base and by taking into consideration changes in farm income,
salaries and wages, income-tax returns, and other related economic factors, to
calculate decreases or increases in sales for the intervening years with a fair
degree of accuracy.

Population and production data are still valuable in market analysis. Distri~
bution data alone, while of the greatest direct interest to those looking for markets
for their goods, are not enough to give a complete understanding of this market.
Its people and their economie and social life must be understood. Trade (distri~
bution) in a given community or region is, of course, but one phase of its complex
economic and social life. Distribution, of course, arises from the wants of the
people and their purchasing power.  To interpret it and put oneself in position to
most helpfully and profitably participate in this trade, one needs must understand
as well as possible the underlying factors which determine trade, its extent,
amount, and kind.

Population data and those on agricultural conditions and farm income, and
manufacturing now take on added importance from the standpoint of the market
analyst. There is a great wealth of such related economic data. No firm nor
individual, however, can use them all. Some of them in fact are of relatively
little value, while other sorts of data are of paramount importance. Further,
such data are widely scattered through numerous Federal, State, and other publi~
cations. Itisin fact no small task to gather them and sort out the most worth-
while and this further requires a fairly wide and intimate knowledge of this type
of publications. .

Population data in relation to distribution data.—Population data, from the
Census of Population, are of course of great significance in the analysis of Census
of Distribution data for any market area. We have already made use of popula~
tion data above in showing the scope of this market area and the number of con-
sumers which it containg. This, the actual number of persons, is of course, the
greatest and most fundamental contribution the Census of Population makes to
the study of trade in this or any other area. However, the Population Census
provides many other data of value in the critical determination of important
details concerning factors influencing retail trade. The fact that the Population
Census and the Census of Distribution were taken with reference to political
units, such as incorporated places, townships, counties, and States, enables us to
determine the total sales as well as per capita sales in any given area for which we
have or can set up definite boundary lines.

In addition, the Population Census makes available data on population charac-
teristics, such as racial characteristics, including not only the actual number of
persons of different races but also the number of persons of foreign born parentage
and the like. From the Census of Population also come such highly important
market data as: Percentage of illiteracy; number of families; density of popula-
tion; and occupations of the gainfully employed. The last census also included a
count of the number of families having radios. .
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Total population and total sales.—There is a high degree of correlation between
total population and total sales in any given area. This, of course, is self-evident.
However, it can also be measured statistically by the well-known method of cor-
relation, which gives a mathematical expression of the relation between any two
sets of known facts. This measurement can be made either by using the rank
of the various States or counties in sales or any other factor, in this case, popula-
tion; or the correlation can be figured directly from the amount of the sales and
from the amount of the population. If all the States or counties rank exactly
the same for both sales and population, the relationship would be expressed by
unity, 1.00. Also, if there were a perfect correlation between the amount of the
population and the amount of sales, that is, if the sales always varied directly
with the amount of the population, the correlation also would be expressed by
unity, 1.00.

Using the first method, the rank correlation method, we find that for the entire
United States the relationship between the rank of the States on population and
-on sales is 0.93; while by using the amount of population and sales to determing
the mathematical degree of the relationship between the two the result is 0.97.

The same idea can also be applied to the counties in any given State which aye
in the small city and rural market area. Thus, in Nebraska 85 of the 93 countieg
contain no eity of over 10,000 population. Studying the total population of each
of these counties together with its total retail sales, we find that the correlation
between rank on population and rank on sales is 0.92; while the correlation be-
tween the actual number of population and the amount of sales is 0.97.

Later as more detailed figures are available for incorporated places of different
sizes, similar measurements may be made of the relation between their population
and sales.

Per capita sales in this area.—Per capita sales figures, of course, are obtained by
dividing the total retail sales of any place, county, or State by the figure represent-
ing the total population thereof. Similar per capita sales figures may be worked
out for each of the several merchandise groups of stores or for individual kinds of
business. Caution must, however, be exercised in the use of such figures so as to
avoid reading meanings into them which they do not really contain, Especiaily
is this true in connection with per capita sales by kinds of business, since the tend-
ency is to think of these as meaning per capita sales, or per capita purchases, of
kinds of commodities, whereas these kind of business classifications do not neces-
sarily coincide with the commodity classifications. For example, general stores
frequently sell considerable quantities of groceries and other foods.

Further, there is danger in using such figures for comparative purposes as be-
tween cities of different size classes unless the other concomitants or attendant
circumstances are carefully weighed. The areas must be carefully delimited so
as to coincide strictly as regards both sales and population.

For example, when it was stated in the preliminary release ‘‘United Statos
Summary of Retail Distribution’ that the per capita sales of cities over 10,000
population ranged according to size groups from $546 to $645 and that for the
balance of the United States the per capita sales were $239, the latter figure was
interpreted by some market analysts as being the average per capita figure for all
cities and towns of less than 10,000 population. This led to various erroneous
comparisons both as to per capita sales and purchasing power in the small city
and rural area. This small per capita figure for the entire small city and rural
area is, of course, merely indicative of what everybody knows—that the inhabit-
ants of the open country go to the small towns for their purchases, thereby adding
to the per capita sales of such towns and to their importance as sales centers.
Each of these towns of from 1,000 to 10,000 has & tributary territory accounting
for a large part of the customers of the small town stores.
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However, the population figure for the balance of the United States, that is,
all the territory not within the corporate limits of cities over 10,000 population,
is not the same as that for all cities and all towns of less than 10,000 population.
In fact, it is much larger since it also includes the total rural farm population.
Correcting for this by subtracting the farm population, we get on the basis of the
preliminary figures the average per capita sales figure of $448. However, the
population figure used is still too large since many people live outside of incor-
porated cities or towns and yet are not classed as farm population.

The proper method to use here is to total the population of all incorporated
places between 1,000 and 10,000 population and also the sales of all such places.
‘When this is done, it is found the average sales per capita of all incorporated
places between 1,000 and 10,000 population is $589. The sales for the smaller
incorporated places, that is, under 1,000, were not separately tabulated by the
census.

The table below presents a summary for the United States, showing total
population, total number of stores, total sales, and average per capita sales for
all incorporated places from 1,000 to 9,999 population in three different size groups.

ReTain DISTRIBUTION BY SIZE OF PLACE

Total sales | Sales
: Number | Total popu- | Number
SIZE OF PLACE of places lation of stores (thggjeﬁ:g)s of cg);rita
L 5,270 | 15,435,453 322, 757 9,093, 387 589
3, 087 4,820, 707 119, 109 2, 980, 909 618
1,332 4,717, 590 - 99, 2568 2 840 999 602
851 5,897, 156 104, 390 3 271 479 556

Much has been said in some quarters concerning the value of a city’s per capita
sales figure as indicating its drawing power for trade. Here again caution is neces-
sary. But if significance does attach to this idea, it becomes interesting to note
that throughout the small city and rural area there are many places of less than
10,000 population that have relatively high per capita sales. The following cases
illustrate this point very nicely: City A—population, 947, per capita sales, $993;
City B—population, 1,709, per capita sales, $1,270; City C-—population, 1,720,
per capita sales, $992; City D—population, 1,371, per capita sales, $887. Further,
some such places are located well within the retail trading area claimed by some
of the cities which are much over the 10,000 population mark. For example,

in the retail-trade territory claimed by a midwestern city with per capita sales of

$659 there are a number of places of less than 10,000, some of these even under
2,500, which have per capita sales ranging from $812 to $1,010.

Undoubtedly variations in the per capita sales figures in the various cities are
in large measure due to sales to nonresidents and afford some index to such outside
sales, as well as to variations in total expendable income. However, the census
does not provide such data as make possible the calculation of the per cent of
the total retail sales of any eity which is made to residents and the per cent which
is made to nonresidents. In any case it must not be assumed that the sales
figures for any given city or town, either total sales or sales by kind of business,
represent the consumption of goods by residents in the place. Such an agsumption
is not warranted for two reasons. First, as already pointed out, the kind of
business classification is not synonymous with the commodity classification since
many kinds of commodities are handled by several kinds of stores, and second,

because the total amount of sales made in any given place is composed of sales'

both to residents and nonresidents thereof.
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The county seat as a trading center.—A study has been made of the population
and retail trade of a considerable number of county-seat towns in this area in
relation to the total population and total retail sales of their counties. This tends
to emphasize the importance of the county-seat town as a trading center, especially
when it is located, as is often the case, near the geographic center of the county,
This was pointed out in the preliminary mimeographed release on trade in this
area, at which time data were available on 248 county-seat towns. Since then
analyses have been made for an additional 479 county-seat towns in this area.

Rerain Busivess 1v County-SpaT Towns

Per
COUNTY-SEAT TOWNS ANALYZED Nb‘g?l cent of
total
Total... —— - 727 100
Doing over 50 per cent of county business.. . . amenl 444 61
Containing over 50 per cent of population of their counties. ... ..o ooooo____ 26 Jumenman
Containing from 25 to 50 per cent of population of their counties. .. ... 183
Containing less than 25 per cent of population of their counties - 235
Doing from 30 to 50 per cent of county business..._.. - 182 25
Containing over 50 per cent of population of their CoUntIeS. wumwum ool
Containing from 25 to 50 per cent of population of their counties..__.... 3
Containing less than 25 per cent of population of their counties. - 179 feveeee
Doing less than 30 per cent of county business - 101 73

It is of course at once apparent that county-seat towns doing well over 50 per
cent of the total retail business of their counties are by no means confined to
those having a major share of the population of their counties.

Information on economic activities and income in this area.—Information on
what the people in any area do to make their living and their income therefrom
is, of course, of great value in analyzing the market therein. The kinds of things
people need or want and their purchasing power as represented by total expendable
income naturally bear close relation to sales potentials, both as to kind of mer-
chandise and total business.
~ Unfortunately, data are not available which can be used to compile total income
figures by States, counties, and incorporated places. However, there are avail-
able from the Government and other sources data which, although partial, still
are helpful in coming to a better understanding of this market.

Data on occupations.—The data on what people do to earn a living—that is,
occupations—are more complete than the income data. The chief source of data
here is again the Census of Population, which issues detailed reports on the num-
ber of persons gainfully employed and the occupations in which they are engaged.
As illustrative of the sorts of data available by counties, sce page 41. Many
additional details are presented, including age and sex classifications and the like,
all of which are of value in detailed market analysis. Figures are not available,
though, for the incomes which these workers obtained from the various oceupa-
tions.

Data on agriculture and on farm income.—Agriculture is the chief economie
activity of most parts of this market area, not only because of the large number of
persons directly engaged in farming, but also because the tone of the economic
life and retail trade of the small towns and cities of this area are directly affected
by the agriculture surrounding them. Thus the agricultural data gathered by
various Government and State organizations (especially the agricultural experi-
ment stations) are indispensable in analyzing this market; that is, next in impor-
tance to the actual population count. '
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In the forefront of sources of data here stands the Census of Agriculture, sup-
plying us with manifold data not only on number of farms, and production and
value of various kinds of crops and livestoek, but also with still more valuable
details as to the amounts and values of various products sold; annual expendi-
tures for machinery and equipment; fertilizer, and feed; the number of farm
homes with electric lighting, running water, telephones, ete.; and also data on
improved roads and number of automobiles.

Total farm income in relation to sales—The Census of Agriculture reports
on the value of crops and livestock and livestock products sold or traded in
each State and county are valuable as affording an index to farm income.’

Data showing total estimated receipts from sales of crops and livestock and
livestock products in 1929 were published by the United States Department
of Agriculture in September, 1931. While the total amount of retail sales
in any State does not vary directly in proportion to the differences in estimated
farm income, the relationship is close enough to be significant in market analysis.
Keeping in mind, as stated above, that perfect relationship is expressed by
unity—i. e., 1.00—we find that the correlation between the rank on sales and
rank on farm income is 0.80; while the correlation between the amount of
total sales and the amount of farm income is 0.81.

‘While the relation here is far from a perfect one, it is close enough to indicate
that the farm-income figures by States and counties will repay very careful
study by those interested in merchandising in this area. Further confirmation
of this is available in an analysis recently made of the relation between total
sales and the value of farm products sold or traded, as reported by the Census
of Agriculture, in the State of Nebraska for those counties containing no cities
of over 10,000 population. For that State the rank correlation between value
of farm products sold or traded and sales, as reported by Census of Distribution,
is 0.83; while the correlation between the actual amounts is 0.80.

However, important as data on farm income are, one must go farther than
that in analyzing the agriculture of the particular part of the small city and
rural market in which he is interested. Data on the number of farms, kind
of crops, and livestock produced, with relative income from each, seasonality
of the crops and livestock movement to market, the location of the trading
“centers—all are important and help to throw valuable light on the merchandising
situation.

Kind of goods sold is affected by kind of farming—This may be illustrated
from the actual data on trade in two counties showing a wide divergence between
the two as regards the per cent of the total retail business of each done by farm-
implement stores on one hand and by feed and farm supplies stores on the
other. In one county the hardware and farm-implement stores did 4 per
cent of the total business of the county, and the feed and farm supplies stores 11
per cent; while in the other county the hardware and farm-implement stores
did 8 per cent and the feed and farm supplies stores, less than 1 per cent. Without
the agricultural background, these differences would be unexplainable, bub
when we realize that the first county is largely a dairy county, requiring large
supplies of commercial feed and with agricultural crops not requiring heavy
expenditures for farm machinery, while the other is a great wheat county,
raising most of the feed for the type of livestock maintained, the reason for
these differences in sales by different kinds of stores is at once readily apparent.
Similar situations, of course, exist in other States and other counties, and sales
managers in considering sales potentials and sales equotas will need to give
such agricultural differences very careful consideration.

129212—33——2
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It is impossible within the space of this report to present either a detailed
list of the kinds of agricultural data available from the Bureau of the Census
and the Department of Agriculture or the various State experiment stations, £
or to show specific illustrations of how each can be used. Suffice it to say that i
such data must be carefully scrutinized by all interested in this market. One
of the chief complaints which has come to the writer concerning mistakes made,
especially by manufacturers and wholesalers, in attempting to merchandise
this market is the attempt to do things in the way of advertising or putfing
over sales campaigns which these firms never would have undertaken had
they had an acquaintance with agricultural life and conditions. It would
seem that any business man must have realized long ago that it is axiomatie
that you can not successfully go after business in any region unless you under-
stand at least the great outstanding facts concerning that region. Individual
manufacturers or wholesalers, or groups of such concerns acting together, should
set up some system of detailed market analysis based on the data so readily
available.

Other related economic data.—Market analysis of this area should, of course,
also take into consideration data on manufacturing, mining, and other industrial
and business developments of regions where such activities exist.

The Census of Manufactures has already issued for each State a preliminary
report on manufactures, giving by counties the total number of manufacturing
establishments and certain other data, including total wages paid.

In those States and counties where manufacturing is of sufficient importance
so that the wages paid by such establishments reach an appreciable amount,
this can be taken into consideration by adding them to the farm-income figures.
A typical illustration here is found in the State of Ohio.

By correlating the value of farm products sold and/or traded with total retail
sales we secure s correlation figure of only 0.60, as contrasted with 0.80 for
the more highly agricultural State of Nebraska. However, when we include
salaries and wages paid by manufacturers, by retailers, and by wholesalers
we find that the correlation between this combined income figure and retail
sales in counties having no city of 10,000 population in the State of Ohio is 0.85.

The influence of varying climatic conditions in sales planning is so well recog-
nized that it perhaps does not here need especial emphasis.

Data on the number of telephones and automobiles, together with infor-
mation on farm-home conveniences, such as electricity, running water, and
machinery and the like, are not only important as showing the regions where
these commodities have been sold and where the potential market exists, if
it can be developed, but are also highly important since the possession of these
conveniences and labor-saving devices may rightfully be considered as an index
to purchasing power.

A study of the Ohio counties which contain no city as large as 10,000 popula-
tion shows that an interesting relationship does exist between total retail sales
and the number of telephones and also between sales and the number of auto-
mobiles. The correlation between rank on total retail sales and rank on number
of telephones is 0.88, while the correlation between actual number of telephones
in each county and the actual amount of retail sales in each county is 0.86. The
correlation between rank on total retail sales and rank on number of passenger
automobiles is 0.95, while the correlation between actual amount of retail sales
and actual number of passenger automobiles'is also 0.95. (See Table 17.)

For similar data on the Nebraska eounties, see page 43, and Table 26. Table
36 presents similar data for the States of New Mexico, Wlsconsm, ‘Tennessee,
Louisiana, Oregon, Missouri, Kansas, and Iowa.

T AT
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Income-taw refurns and sales.—The number of income-tax returns per county
for the year 1929 in the case of the Ohio counties in the small ¢ity and rural market
ares also shows a very decided correlation with their sales. Here the mathe-
matical expression for correlation between ranks is 0.92; and the correlation
between actual number of income-tax returns and actual amount of sales is 0.84.
For the Nebraska counties, see page 44.

Summary of relaied economic data on Ohio counites.—Table 17, based on Ohio
counties containing no cities of 10,000 population or over, illustrates how the data
on the above-mentioned economic factors may be arranged-as an aid in studying
their relation to sales. It will be noted that the counties are ranked on the basis
of sales, The columns following the sales-rank column show the actual data for
each of the other economic factors and the rank of each county therein. This
makes possible a direct comparison between rank on sales and rank on each or
all of the related economic data.

OTHER CENSUS OF DISTRIBUTION DATA OF VALUE IN ANALYZING
THIS MARKET

Many other details concerning this important market area available—The
preceding pages have set forth some of the more important facts concerning retail
trade in this area, together with some idea as to how available related economic
data can be used in interpreting them. Many additional details are available—
both on distribution and on population, agriculture, manufactures, ete.

Sample data on some of the most important details on trade in this area are
given in the following pages.

Stores and sales by kind of business.—The State retail series make available
information as to total number of stores and total sales for each county and for
each incorporated place down to 1,000 population. They also show stores and
sales for each of some forty-odd kinds of business. In some cases only the num-
ber of stores can be shown as they are too few in number to permit giving sales
figures without revealing individual businesses.

The special county studies in the more important agricultural States show for
the selected counties a grouping of stores under some 9 or 10 merchandise groups.
Each such group consists of stores in related lines. Table 36 presents representa-
tive samples of this type of data.

Size of retail stores in this area.—The counterpart of the idea that retail trade
in the small city and rural area is dead has been the notion that such businesses
as are left are very small, as compared with businesses in the larger cities. Here
again is a more or less widely accepted idea which the actual census facts entirely
disprove. True, there are many small retail businesses in the small city and rural
area, just as there are many such in the large cities, and the average size is smaller
than in the large cities. One naturally would not expect to find any small town
businesses running into such gigantic sales figures as do some of the very large
retail concerns in the great metropolitan centers.

However, careful examination of the data on size of business, as far as now
available, shows that the per cent of stores in the lower ranks of size of business
groups in the small city and rural market area is not very different from that for
all cities, both large and small. Complete data on size of business for thisarea
are not yet available. However, the data for a number of counties in the small
city and rural market area show that approximately 27.5 per cent of the stores do
an annual business of less than $5,000 each, and their combined sales represent 2.4
per cent of the total sales of all stores; 17.1 per cent do from $5,000 to $10,000
each annually, representing 5.1 per cent of the total sales. The data on size of
business for all retail stores in the United States, both urban and rural, show that
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o an annual business of less than $5,000 each, representing 2
32}1‘?@?& (iinettgtal retail sales and that an additiona,l. 16.48 per cent do a;’n gnguéxgl
business of between $5,000 and $10,000, with combined sales represen mgnt. o
per cent of the national total. Additional data on the {Jumber and petrhce b of
stores in the various size of business groups for the United States, both u

and rural, are given in the following table.

SaLes BY SizE oF BusiNEss

UNITED STATES TOTALS

STORES SALES

SIZE OF BUSINESS Amount Per cont of

Percentof sands | total sales

Number "4l stores (3; ggu%,rs) of all stores
L) U 1,543,158 | 100,00 | $49,114, 653 100, 00
Al e ik ampual sales of— 1 aosm| s 979, 340 2.00
$o000 to $0.000.. it ggg . 33 b g?; 9.04
$hovon tosLonees 173, 458 1124 4,900, 105 8, 56
176, 767 11045 6,748, 326 13,74

128, 869 8,34 8, 745, 541 17.81
49, 497 3.21 g 720, ggg 1(?;, ;(r)
$2 S 12, 066 .84 121, . 36
gzgg'% fo %493333 ...... , 467 55| 3,192,534 6. 50
$500,000 to $900,999 o 4,594 .29 3,080, 040 6.27
$1,000,000 and Gver_....-- ... JIITTTTITIIIII 2,059 14 6,061, 841 12,34

Detailed analyses of size of business have been made for six countiesin Nebraska
and Ohio, and five counties in New Mexico. In the Nebraska counties the per-
centage of stores doing a business of less than $5,000 annually ranges from 12
to 26 per cent, with an average for the group of 18 per cent; while in Ohio the range
is from 16 to 87 per cent, with an average for the group of 29 per cent; and in
New Mexico the range is from 17 to 52 per cent, with an average for the group
of 37 per cent. (See Table 41.) .

Size of business by kind of business.—The above data on stores in the different
size of business groups raise at once the extremely interesting question as to what
kinds of business are typically large business or small business in the rural area.
Intensive analysis of the data shows that most kinds of business are fairly evenly
distributed through the range of size of business groups as given. Exceptions
to be noted are that the lumber and building material stores, automotive dealers,
and hardware and farm implements dealers tend +o appear more frequently in
the larger business groups. On the other hand, jewelry stores and drug stores
tend to fall more frequently into small size groups, although here again there are
notable exceptions. Grocery stores and general stores are pretty well scattered
through the entire range. (See Table 42.)

The credit business of stores in this area.—The fina] report on the credit
funetions of rural retailers will present the first data ever available on the national
basis on this highly important matter. Table 4 presents data on credit sales of
retailers in the State of Ohio.

It should be specifically noted that many storekeepers do not have the records
of their businesses in such shape as to enable them to report separately as to what
part of their business was done on a cash basis and what part on g credit basis.
Hence, the data on the total amount of credit business done by the stores in any
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county probably represent an understatement of the actual conditions. Never~
theless, the amounts and per cent of credit as indicated under the heading *Stores
Reporting Credit Sales’ is probably the truest available index of actual store
credit conditions in the county.

The function of rural retailers as assemblers of agricultural commodities.—In
addition to their service as retail outlets for the communities in which they are
located, many small city and rural retailers play an important part in the initial
movement of agricultural products into wider channels of distribution. This,
of course, has been known for years, but never before this first Census of Distri-
bution have data been available as to the volume of this assembling business.
Some of the agricultural products are handled on an outright purchase-and-sale
basis. In other cases the retailer acts as a buying agent for a distributor on a
larger market or for a manufacturer.

For the United States as a whole this phase of the business of small city and
rural retailers totaled $450,000,000 in the year 1929. It should be specifically
noted that this figure does not include the value of farm produets which the retailer
bought and sold over his own counter, but covers only such commodities as he
passed on into wider channels of distribution.

Table 18 presents a summary of the data on this assembling business in the
United States. The final report on the assembling of agricultural commodities
by the retailers in this area will contain other details which will be of value in
market analysis.

Retail sales by monretail dealers.—In addition to the $15,000,000,000 sales of
retailers in this area a considerable amount of sales are made to residents of this
area by retailers in cities over 10,000 population, and also by mail-order houses,
and a certain amount, perhaps, by kinds of business not included in the Census
of Distribution. For these three classes of retail purchases by residents in this
area, data are not available.

We do have, however, data on sales at retail made by nonretail dealers such as
wholesalers and assemblers of agricultural commodities, and on the amount of
purchases for members made by cooperative marketing associations. The retail
sales of such dealers will be covered in a series of reports on the distribution of
agricultural commeodities, livestock, grain, ete.

The national total for this retail business runs into considerable figures. For
example, the special eounty study for Nebraska shows that for six selected coun-
ties such retail sales by nonretail dealers amount to $760,398, most of them being
made by grain elevators. (See Table 29.) - For six selected counties in the State
of Ohio the retail sales by nonretail dealers amount to $1,283,469 and for five
counties in New Mexico the retail sales by nonretailers amount to $186,082. (See
Table 38.) Tabulations on the grain elevator business in the State of Kansas
indicate that the total sales at retail by Kansas elevators in 1929 amount to some-
thing over $7,750,000.

Sound merchandising plans for this area demand careful analytical study.—
Enough has already been said to show that the State series on retail trade and the
special studies of trade in this area will provide a wealth of data for those whole
salers and manufacturers interested in analyzing the market potentialities ir
+this area. Business is there and will continue to be there. Goods roads and auto-
mobiles run out as well as in. Population analysis shows the drift outward from
the most congested regions of the metropolitan centers. The center of manu
facturing is steadily moving westward. So important is the question of decentre’
zation of industry that various organizations are carefully studying the proble
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Merchandising plans for this area, however, must be based on ma«l‘ under~
standing of its economic and social life, and on t‘]}e' needs and d(zs_xres Qf its resi-
dents. Mistakes in this market area in 1{1(::‘(:11.:111«41131.11;; ‘mfatlmds will bmlfi up the
strongest kind of sales resistance. The lllff,‘lllg'(‘»llﬁ uuhvxdl‘uml or ﬁr}n will study
this market carefully using at least the various sources of information discussed
in the preceding pages.

.. Relative income and purchasing power-—Attempts have heen made {o oxplain
the lower total and per capita sales in the small eity and rural market nrea o
the basis of lower purchasing power in the agricullural distriets.  While there
are no data available to make an absolute comparison of relative purehasing power
it should be borne in mind that while there are certain seetions of this arca where
purchasing power is undoubtedly low due to the low productive eapseity of farmg
and/or of the human element—as in sections with a large negro population—on
the other hand it is equally true that in many large cities there are large and densely
populated areas wherein the families have o very meager income—a bare suly-
sistence wage—or at best a wage that does not permit very heavy expenditures. ;

There is a considerable amount of retail business done in this area by dealers
who are in essentially nonretail kinds of business, by mail-order coneerns, aud by
cooperative purchasing associations and, further, persons in the small eities and
on the farms produce a considerable percentage of their own food, for use either
fresh or canned.

Nevertheless, it must be remembered that uunder the present distribution
set-up considerable quantities of goods are purchased by the residents of this-ares
in'the larger cities. From the Census of Distribution data it is apparent that this
is especially true in the case of such commoditics as apparel and in some seetions,
furniture and other items of household equipment. The purchases made in larger
cities by residents of this area are by no means confined exclusively to these two
lines. .

With 52 per cent of the total population living in the small ity and rural market
area and having probably as high an average purchasing power as residents of
larger cities, but with only 30 per cent of the total retail sales mado there, it is
at once apparent that here is a real market. Ttisa region to be carefully studied—
not only as to its present sales potentialities but also ag to how its expendable
income may be increased and built up to the point where it will maintain an even
higher standard of living.

For some purposes sales managers and market analysts will need to take into
consideration not only States as a whole but also the individual eounties and
individual cities or towns. Accordingly, as further illustrating the sorts of data
available as a result of the first Census of Distribution and of the related economic
data which can be used in interpreting these facts, there is presented in Chiapter
IT a detailed discussion of trade in six selected counties in the State of Nebraska—
Otoe, Clay, Dawson, Holt, Box Butte, and Scotts Bluff. Tach of these counties
is in a different agricultural region of the State, and none of them hag any city
Wwith as much as 10,000 population.

In comparing the data on stores and sales in this special analytical study with
those contained in the bulletins on retail distribution, it will be noted that there
are some slight differences both in number of stores and total sales, Such
differences, where they exist, are accounted for by the fact that in making this
special detailed study some slight differences were made in classification by
kind of stores for reasons pertinent to the study itself.

Following the tables for Nebraska there are presented additional tabulations
giving data on distribution and related economic factors for similarly selected
counties in the States of Ohio, New Mexico, and Wisconsin, and summary tables
for Tennessee, Louisiana, Oregon, Missouri, Kansas, and Iowa.




ANALYZING THE SMALL CITY AND RURAL MARKET AREA 19

TABLE 1:—NUMBER AND POPULATION OF INCORPORATED PLACES IN VARIOUS
Size Grours

Ogﬁﬁlé%fgoz‘ﬁv' LESS THAN 10,000 POPULATION
STATE AND DIVISION Total Sgg%fl(l’alt?o%m
N}?e?' Population
Num- ; Num-| Popula-
ber | Fopulation | Ty tion
S I o54 | 57,766,748 || 15,616 | 10,798,199 || 851 | 5,807,156
9 228, 010 39 116,826 9 64, 062
10 230, 462 8 42,617 4 24, 460
3 53, 411 72 114,731 7 50, 278
73 3, 504, 681 49 |- 326, 745 39 287, 939
Smaets AN T B
), 5 3, b
MIDDLE ATLANTIC: .
New York_.. 69| 9017, 224 526 950, 634 41 277, 831
Pennasivania o ozemar) ozl mesl ) Bl
, 0 , 829, 7 )
EAsT NOR’I‘E CENTRAL: .
Ohi 59 3, 916, 263 2 803 1, 075 252 51 359, 825
34 1, 497, 997 2 489 600, 953 27 172, 871
; 58| 4,968,880 1,071| 1,318,115 56 303, 926
e — o mim) m)OWE) R OER
isconsin 27| 1,282, )
‘WesT NORTH CENTRAL:
MINNESOEA e cemmee 14 997,005 714 600, 958 18 123, 500
OW i oo m 21 718, 469 896 727,745 14 94,173
Missouri- ... 16 1, 584, 491 787 656, 614 21 151,136
North Dakota 4 72, 920 322 - 178,327 6 34,074
S0t1th Dakotau. oo cicr e cccccmccaeae 6 92, 333 203 183,499 2 11, 805
R : owm B mE|) 4 08
ANSAS..mm.. - 20 541, )
SOUTH ATLANTIC:
Mela“;are ............................. 1 106, 227 11 g} 1443, g%g
Maryland. ..o cicannan 6 911, 444 1 s
Dlstrlct of Columbifhenocceciomamaucnn 1 486: 869 ||neiceafoemmmmmmiam
Virginia. o cceemeecnccic e emana] 216 650,021 | - 199 202, 268
West Virginia. oo emicaaaaean 110 344, 080 198 299, 616
North Carolina._ - _.cceocoommcoannaaan 21 592, 814 477 492, 651
South Caroling e cueocecacaceemnmnn- 9 235, 002 256 286, 321
GeOrEIA. oo ‘15 865, 709 578 526, 527
1Y S T 14 558, 650 278 357, 540 17 112, 719
EAst SoutHE CENTRAL! -
KeNtUCKY cm v eeee e e mm e e i mmmmme] 13 600, 603 356 413, 576 16 112, 451 i
Tennessee - 18 708,780 |- 226 328, 594 14 99,184 §
e Home| @ omm) oy 8%
T T c1n ) o} HO O 1 s 3 s .
‘WEST SourTH CENTRAL: -
Arkansas 19 221,133 |} 1380 357, 835 9 56,416
LOWISIANG oo 8 659, 654 1202 307, 932 11 72, 564
QOklahoma. - 16 5583, 770 1 496 566, 343 22 162, 358
TEXBS - e e e ocmomm e m ] 136 1,799,462 | 544 1,029,996 47 314,208
MOUNTAIN: - : .
Montana . ..oececmcaiamanem——an 6 123, 688 110 127,727 6 38,245
BTN 2T T - 2 38,015 148 166, 790 5 44,122
Wyoming.__.- - 2 33, 980 - 82 82,784 3 25, 585
Colorado. 8 428, 088 233 213, 469 10 60,916
New MexXiC0--eummmnamccmonmsnmnnaen 3 48, 9%2 gg gg. ggg ‘é ?42, ggg
2 ), - 3
3 195, 305 140 168: 926 4 25,379
1 18, 529 15 25, 750 1 5,165
PaciFIC: : :
Washington 15 792, 006 206 219, 858 4 27,976
Oregon PR 6 384, 431 - 198 202, 665 9 61,218
Californig.--an-- mmmemmm————————— 47 | 3,571,609 231 694, 279 48 342, 421

1 Tncludes 1 place counted also in another State.  ? Includes 2 places counted also in other States.
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TaBLe 1.—NUMBER AND POPULATION OF INCORPORATED Praces 1N VArrous
Size Grours~—Continued

LESS THAN 10,000 POPULATION—continued

2,500 to 5,000 popu- | 1,000 to 2,500 popu- | Under 1,000 popu-
STATE AND DIVISION lation lation lation .

Num- { Popula- | Num- | Popula- | Num-| Popula-

ber tion ber tion ber tion
Total 1,332 | 4,717,500 | 3,087 | 4,820,707 | 10,346 | 4,862,746
NEW ENGLAND:
%Tia ne- : 2 28, 53¢ 8 15, 838 14 7,902
ow Hampshira 18, 167 |eammeecnafaacmmcomomanlsmmenesalaasanmane.
Vermont. 4 15,077 20 32,433 41 16,043
Massachusetts 10 38, 808
Connecticut. 4 186, 260 7 12,964 5 2,501
Rhode Island .- 1 3, 666
MIDDLE ATLANTIC:
New York... 85 308, 873 148 228, 701 254 135,139
New Jersey...- 53 188, 158 85 144,818 86 43, 680
Pennsylvania. 149 536, 609 216 354,449 425 204,178
EAsT NorTH CENTRAL!
Ohio 164 231,183 1160 247,358 528 238, 786
Indiana 134 125, 024 197 148, 488 331 154, 570
Illinois 78 272,021 211 327, 745 726 823, 523
Michigan 42| 154,605 1| 17,880 260 122,939
Wisconsin 36 28, 990 87 136,373 332 158,602
‘WEesT NortH CENTRAL:
Minnesota 41 137, 111 93 135,139 562 205, 208
Towa 46 168, 650 123 186, 409 713 278, 513
Missouri 35 123, 492 116 178, 685 585 208, 301
North Dakota 2 8,312 29 39, 232 285 98, 709
South Dakota, 8 26, 769 41 56, 947 242 87,978
Nebraska, 18 55, 939 73 107,172 421 162, 661
Kansas. 30 108, 855 85 128,625 433 175,772
SouTrE ATLANTIC:
Delaware 4 16, 549 111 17, 744 36 14,050
Maryland 12 42,878 126 86,787 90 42,050
District of Columbia.
Virginia. 19 66,523 42 69, 009 128 57, 663
‘West Virginia 17 61,674 62 98, 809 107 53, 583
North Caroling - - o me e oomeceeecmaee 30 103,340 91 141, 572 339 134, 346
South Carolina. 19 62,223 54 88,114 171 62,120
Georgia 33 115,998 o1 143,903 438 155, 841
Florids 27 88, 409 52 81, 020 179 75,382
Easr SourE CENTRAL!
Kentucky. - 24 85,072 74 117, 6568 242 97, 407
Tennessee 28 93, 574 49 72, 008 138 63,828
Alabama 28 95,038 64 9, 268 179 81,209
Mississippi 2 78,013 55 87,678 219 95, 857
Wzesr SourE CENTRAL: :
Arkansss. 31 105,329 158 89, 513 282 108, 877
Louisiana 29 101,314 153 78, 415 109 55, 639
Oklahoma. - 30 105, 553 199 160, 693 345 137,734
Texa8. o-... 76 275, 678 1190 301, 965 231 138, 145
MOUNTAIN:
Montana. . [ 19, 103 24 36, 270 7% 34,109
Idaho.__.. - 14 47,370 2 33,521 107 4,777
W yoming, 3 ), 532 17 27,916 59 18,751
Colorado, 9 30, 878 42 60,826 172 60, 839
New Mexico. 9 31,9077 11 , 458 29 16,335
Arizona 6 25, 008 9 14,911 11 9, 16/
Utah. 4 45, 580 34 53,058 88 44,900
Nevada 3 10, 770 5 7,611 6 2,204
PacrrFiC:
Washington 19 64, 557 42 63,013 141 64, 312
Qregon —— 13 44 097 29 46, 354 147 50, 996
California. 58 197,574 ik 123, 864 48 30, 420

Includes 1 place counted also in another State,
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TasLE 2.—NUMBER AND PorULATION OF ‘COUNTIES IN TEE UNITED STATES

COUNTIES
TOTAL Containing no in- | Containing incor-
corporated place porated places
STATE AND DIVISION of 10,000 popula- of 10,000 popula-
tion or over tion and over
Nl;?rl Population Nbueriu- Population I\%gl Population
Total - 3,072 | 122,775,046 || 2,457 | 41,212,198 615 | 78,746,189
NEW ENGLAND:
aine . 16 797, 423 11 355, 560 5 441, 863
New Hampshire. 10 465, 293 8 408, 200
14 359, 611 3 137, 657
14 4, 249, 614 11 4, 208, 678
5 687, 497 5 687, 497
Connecticut. 8 1, 606, 903 7 1, 578, 244
MIDDLE ATLANTIC:
ew Yor! 62 | 12, 588, 066 22 807, 843 40 | 11,780,223
New Jersey. 21 4, 041, 334 71 207,881 14 3,743, 453
Pennsylvani 67 9, 631, 350 30 978, 769 37 8, 652, 581
EAST NORTH CIJI\'I‘RA‘L
{05 R 88 6, 646, 697 49 1, 186, 589 39 5, 460, 098
Indiana.cceocecmmnan . 92 3, 238, 503 65 1, 147, 187 .27 2,091, 316
Hlinois- . 102 7, 630, 654 69 1, 354, 932 33 G, 275,722
Michigan_. 83 4, 842, 325 56 914, 681 27 3,927, 644
‘Wisconsin 71 2, 939, 006 50 1, 031, 453 21 1, 907, 553
‘WEST NORTE CENTRAL:
Minnesota... . - 87| 2,583 953 73 1, 216, 540 14 1, 347, 404
TOWa - e oo 99 2, 470, 939 79 1, 380, 788 20 1, 090, 150
Missouri i.._ - 114 3, 629, 367 101 1, 629, 041 13 1,178, 366
North Dakota. - 53 5 49 546, 788 4 134, 057
South Dakota. .coaeemoaeaas 69 602, 849 63 533, 245 6 159, 604
Nebraska. 93 1,877, 963 85 884, 086 8 493, 877
Kansas ceeen] 108 1, 880, 999 86 1, 003, 542 19 877, 457
SOUTH ATLANTIC
PelaWATO. o oo eee 3 238, 380 2 77, 348 1 . 161,032
Maryland 1 R 23 1, 631, 526 18 540, 836 5 285, 816
District of Columbia.. 6,869 |[cmeoece]emnan [ S ———
Virginia 2. oo 100 2,421, 851 100 1,718,895 oo mnfimacas ———e
West Virginia.....___.__._ 55 1,729, 205 44 996, 459 11 732,746
North Caroling....co.oooc._ 100 3, 170, 276 79 1, 839, 807 21 1, 330, 469
South Caroina ..occooeoeenone 46 1,738, 765 37 1, 039, 342 9 609, 423
GeOTgif e o mccmccccceo 161 2, 908, 506 146 1, 941, 223 15 967, 283
FIOLIA8 e 67 1,468, 211 53 575, 049 14 893, 162
EAST SOUTH CENTRAL: ) .
Rentueky - oo omccmccccmae i 120 2, 614, 589 108 1, 735, 807 12 878,782
P ONNESSe. - wume e cmm e m e 95 2, 616, 556 88 1, 623, 870 7 992, 686
Alabama. .« e 67 2, 646, 248 54 1, 408, 160 13 1, 148, 088
B BETIETE o) o) S, 82 2, 009, 821 70 1, 480, 525 12 529, 206
WEST SOUTH CENTRAL!
ALKANSAS oo oo hee oo peccan 75 1,854, 482 67 1,861, 729 8 492, 763
Louisiana 64 2,101, 593 56 1, 219, 467 8| 882, 126
Oklahoma - 77 2, 396, 040 62 1, 323, 266 15 1,072,774
Texas. - —— 254 5, 824, 715 221 3, 130, 473 33 2,694,242
MOUNTAIN:
Montana —— 56 537, 606 50 352, 407 6 185, 199
a0, e 44 440, 032 42 375, 841 2 69, 191
Wyoming. .- 23 225, 565 21 174, 448 2 51,117
Colorado.- - - - 63 1,085,791 56 439, 716 8 596, 075
New Mexico - 31 423,317 28 338,771 3 84, 546
Arizona. . 14 435, 573 12 228, 927 2 206, 646
Utah. ... 29 507, 847 26 212, 652 3 295, 295
Nevada. - 17 91, 058 16 63, 900 1 27, 158
PACIFIC:
‘Washington : 39 1, 563, 396 25 295, 314 14 1, 268, 082
Oregon. - 36 953, 786 30 414, 062 6 539, 724
California. . 58 5,677,251 35 568, 002 23 5,109, 169

1 This State contains 1 independent eity. 2 This State contains 24 independent cities.
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TABLE 3.—STORES AND Sanms IN THE SMALL CITY AND RURAL AREA ,
PQPULATION IN
MALL CITY AND || STORES IN SMATL CIYY AND RURAL AREA
RURAL AREA
STATE Per N Por
: cont of (“.Leﬁrt Hales (thou- | cont
Number total || Number |  ron ngml(lls o)f of
opu- . dollnrsg, total
Aon storos sales
UNEED STATES, Totalnemoecmmnnene 65, 008, 208 53 094, 530 45 14, 813,783 30
NEW Enm AND 2, 553, 512 31 32, 045 30 7AB, 050 20
.................... 509, 413 7L 7,600 08 164 138 53
Naw Efa,mpshlre 234,831 50 3,266 80 67 263 36
Vermonto - .- 300, 200 85 4,301 85 110, 886 3
Massachusetts_. 744, 933 18 9, 061 18 210, 956 10
Rbode Island... ! 12 1,107 V12 20, 286 8
CONNeCtICU e e s aeeem e mmme e mm 612, 231 38 8,741 30 1:5 132 23
MIDDLE ATLANTIC . 8, 700, 683 33 108, 830 28 2,340, 006 18
New York... 2 670 842 21 38,139 20 MS 661 13
New Jersey.. 1, 450, 330 36 18, 843 a1 440, 625 %
Pennsylvania. cemeeeaema- 4 570 602 48 51,848 38 984, 880 26
TasT NORTH CENTRAL. . 10,697, 419 42 123, 140 39 2, 680, 560 24
Ohio 41 31, 003 37 640,871 22
54 20, 016 48 387,850 a2
35 31,233 32 084, 388 18
30 20,766 37 497, 647 22
Jili] 20,123 51 469, 904 38
67 100, 776 03 2,405, 280 4
61 18, 009 590 428, 210 41
71 21,972 07 520,010 5
50 23,202 49 442, 221 81
80 6, 86 175,120 78
87 7,301 83 170, 448 70
73 12,408 71 331, 228 50
71 16, 867 60 413 083 56
71 100, 206 [} 1,672,727 43
55 1,608 46 34, 20 33
44 7,041 33 145,433 23
73 16, 408 a3 264, 573 42
West; erginia.-_. 80 12,218 71 241, 460 54
North Carolina..... 2,677,462 81 20, 608 71 347,897 53
1,503, 763 86 11,300 70 175,300 68
2,242,797 77 19, 027 06 277, 000 44
, 661 62 11,818 83 , 253 39
7,765,861 79 80, 011 068 1,084, 777 49
2,013,986 77 18, 639 60 987, 142 49
1,912,778 73 14, 691 63 250, 988 39
2,066, 667 78 14, 244 060 245, 631 47
1,772,432 88 13,337 77 281,110 08
............ 8,042,811 73 86,074 o4 1,802, 002 50
................ 1,633, 340 88 14, 200 80 280, 00! 68
LOUISIANS - o o mmm cmmmmmmmmmmmmmmmmmm 1,441,939 69 12,360 53 202, 637 42
OKIANOME.. - o mommam e mmm memmmmmm 1,842,270 77 19, 180 70 422, 503 53
TOXAS e m o - wammmrmmmmmm s mmmmm e m o 4,025, 263 69’ 41,108 62 057, 464 47 1
MOUNTAIN oo oo cmmmmmmm s mmmmm s e m e 2,734,641 74 29,739 67 233, 065 b5
Montana. - 413,918 77 4,044 71 130, 685 87
Idaho. .- 407,017 91 4,341 88 138, 367 82
Wyoming. - 191, 585 85 2,388 80 75, 560 3
Colorado--. - 607, 703 59 7,180 51 175, 505 38
New Mexico. - 374,398 88 3,467 82 3, 580 70
Arizonf...- - 354,049 81 3,500 7L 115, 804 58
Utah. ... i 312, 542 62 2,028 56 73,174 37
INOVAGR. - mommme e cmmmmmmmmmam R 72,520 80 052 73 31, 605 03
................... b 8,446,387 | 42 43,316 37 1,108,442 | 26
Washington ...... - 771 290 49 0,418 43 213 457 28
Oregon-.- 569, 355 60 7,824 54 179, 008 39
Cahfornia ................... 2,105, 642 37 28, 074 33 713,077 22




ANALYZING THE SMALL CITY AND RURAL MARKET AREA

23

TaABLE 4.—CRrEDIT SALES AS REPORTED BY RETAILERS IN THE STATE oF OHIO

NUMBER OF ESTABLISH- TOTAL SALES AND CREDIT SALES OF
MENTS STORES REPORTING CREDIT BUSI-
NESS
Reporting SALES, .
Num- credit sales || all stores, Total sales Credit sales
SIZE OF CITIES ber of All total sales
cities stores (thousands
total of dollars) Per P
Por cent | Amount | © %
nomber Totgl cf:m]t1 ({gg‘;gggs of (th(i)lllxx-1 c%xgt
number | oi & 5 sales | sands of

stores of dollars) | 5 el | ‘dollars) | fotal

tores ales
15, 105 8,996 60 217, 525 160, 137 74 99, 352 62
5,484 3,114 57 121,008 82, 338 69 34,084 41
4,144 2,314 56 120,397 77,110 64 35,760 48
6,270 3, 584 57 181,870 119, 786 66 y 46
Subtotal......_..| 275 31,003 | 18,008 58 640, 890 439,371 69 ] 223,711 51
10,000-29,999. . cnnen 36 8,837 4, 455 &0 304, 069 180, 884 59 94, 008 52
30,000-49,999.. 11 5,939 1,883 32 224,738 130, 681 58 74,7 57
50,000-99,999. 4 2, 532 1,048 41 99,196 49,813 50 28, 529 57
100,000-249,999. 3 5,483 2, 555 47 279,373 166, 593 60 96, 237 58
250,000-499,999... - 4 17,453 6, 519 37 782, 505 462, 127 53 | 264,035 57
500,000 and over....... 1 12,470 3, 641 29 534, 060 285, 764 541 168,107 59
Subtotal. . ... 59 62,714 | 20,101 38 2, 223, 941 1, 275, 862 57 | 726,569 57
Total. .o .ceeeeo.| 334 83,717 | 38,109 46 || 2,864,831 1, 715,233 60 | 950,280 55

1 Includes incorporated places of less than 1,000 population, unincorporated places, villages, bhamlets,
and country crassroads stores,
2 Includes 1 place counted also in another State.
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TABLE 5.—SUMMARY OF RETAIL DIsTRIBUTION

Through groceries and meat stores, general stores, aufomobile dealer:
C drug gtorgs, restaurants, hardware and farm 1mp1§'men|;s tores, feed an
building materials group, and general merchandise group]

3, apparel stores, furniture stores,
d farm supplies stores, lumber and

Per
cen|
per | per | Fer. (g?ft por | GoLS!
cent | cent of | oy of |cent of | gales
v USINESS Number [|Of81 [ all e, | SaleS | total to}nl v
KIND OF BUSIN of Stores St?,ies st%rles stores %?83?1%%3)5 saiule.s sa:iu Ifs signilar
stor
this | United | iR, sis | United| 5%
area | States | giotes aren | 28 | United
: States
ALL STORES:
gitieﬁ of %ver 10&000_-_ i 848, 622 56 34,300,864 [-muuue (V] ER——
mall city and rur:
area,-___y_ ___________ 694, 536 45 14,818,783 |.cmmnn 30 feoumanan
Groceries and meat stores:
Cities of over 10,000--- 218, 592 26 14 [ 6,051,441 18 12 69
Small city and rural area. . ... 137, 696 20 9 39 2, 830, 420 18 5 31
General stores:1
Cities of over 10,000, S | ISR SR SRR RUUPR O SP [P ISR
Small city and rural area. ..~ 101, 677 15 b4 PO 2, 510, 008 17 i 7 .
Automobile dealers:
Cities of over 10,000..eocemmam 7,499 2 1 39 4,195, 587 12 8 i3
Small city and rural area.....| 27,799 4 2 61 2,210,836 15 ] 35
Appare] stores:
Cities of over 10,000--woneuee 86, 802 10 6 76 3,769,310 11 8 89
Small city and rural area-.... 27, 404 4 2 24 473, 584 31 O 11
Furniture stores:
Cities of over 10,000_.ceoceeuan 25, 560 3 2 60 1,786,107 5 4 81
Small city and rural area.. ... 17,228 2 1 40 406, 839 3 ® 19
Drug stores:
Cities of over 10,000 - cceomoo 32,913 4 2 58 1,194,198 3 2 70
Small city and rural area. .. 23,883 3 2 42 496, 202 3 1 30
Restaurants and other eating
places: ‘
Cities of over 10,000 o oo cmeeen 79, 257 9 5 59 1,717,859 b 3 80
Small city and rural area.....| 55,036 8 4 41 417,083 3 O] 20
Hardware and farm implement
stores:
Cities of over 10,000...-ceeenoo| 14,714 2 &) 39 531,286 2 1 43
Small city and rural area-.._- 22, 857 3 1 61 698, 309 i1 1 57
Feed and farm supplies stores:
Cities of over 10,000.....—.-_. 5881 @ |. O 22 334,123 () | 30
Small eity and rural area..... 21,274 3 1 78 785, 448 5 2 70
Lumber and building materials
&roup:
Oities of over 10,000....o ... 25,775 3 2 49 1, 506, 431 4 3 59
Small city and rural area. ... 27,039 4 2 51 1, 044, 600 7 2 41
General merchandise group:
Cities of over 10,000 ....... 29, 449 3 2 54 | 5,516,230 | 16 1 85
Small city and rural area.. ... 25,187 4 2 46 027,870 6 2 15

1 This classification used almost exclusively in places of less than 10,000 population.

? Less than 1 per cent,
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A o MALL CIT! AND R,URAI. AREA
f 6 (}R(I(!E}Ri B8 AND
BLE MEA.T STORES IN THR S

NUMBE!
AT %F GROCERIES AND
UBAT SIORES OV THE SALES OF GROCE
Per AREA D GUmaD | MEAT  SRORE RIES AND
cent AL e aND  RURLL
PODI?-[ SMAML CITY AND RURAL
DIVI lati
ION AND STATE n the
small Per
city Per gﬁnt of Per
and cent of &ro- Per cent of
rural Total ohOt| cenes cent sales of
area stort and Sales t of | all gro-
in tﬁ's meat | (thousands otal | ceries
is | stores | Of dollars) retail | and
area | (rural sales in| meat
u&ﬁld g?ég stores
14
N Unired STATES, total... ) o
T — 52 | 187,606 ol urban)
§2§n?§r;‘;;{];ﬂ‘;-—-""'“'—:::: 32 . '{, gﬂﬁ 23 2, 630, 420 18 a1
Massechisetis T -l & 878 21 25 195, 00L
--------- 63 2
Ehods s % Pa 19 & 34, 625 % 2
onnecticut____. 12 2,379 ;g 79 ig g;g i gg
MEDDE ATANTG % Loel B 1 LRl Bl &
New York 81 277 27 , 904 51 15
New Jersey-...- 51 24,910 2 52, 455 20 10
ennsylvania..—_- 31 'g, ggg ¥ %(75 854,913 31
ar NomrE CENERAL, - oo 45 y 27 198, 436 «u 2
D OPNTRAL . P IV I+ 4 2 17
Indiana. .- b 21,868 i 230, 708 2 a1
Tinols Lo 54 gofs | 19 al msos|
Wisconsin.. 35 , 662 18 136, 940 9 25
i 1IN
Wasr Nows OmEaaL.... e T ; 18 144,391 30
T.
M NORTH OBNTRAL--mwmonernen o 2,696 2% 257;’ sis ) 2
N o 13, 268 f 14
Missoirl . Z Lo g 2,262 Bl ) s 3
ot Dekote (23 I8 o] @t Bl A
N Dakota. 80 3, 579 15 51 68,2 13 4
Nebraska 87 738 1 8 sl B 46
e 73 L5 Boa A I
S OUHE ATLANIe oo n 3 ot gl s | 10 @
"""""" I 2l OBW| B| @
i | o 2| i msEn) L 47
+
S cooe doiE 4 d BR OB 4
Florida et 3,026 AR g 18 b
i 6, 092 78 9 15
East S0UTH CEN 62 2733 32 & 32,128 T 43
ent TRAL 23 46,873 58
Kentucky. .. 7 5t Ll % p
R my wee) 22 a
Afabama - 73 goat| 20 @ usmr| 1
slssippt 78 299 a 4,224 B .
Wz SoUIs ORNIRAL 88 3 440 2 62 33,85 it 2
PRATISAS . oo oo memnon - 74 30.% 12 EH
Louisians 88 17, 544 20 13801 11 &
Texas. oo o 2ol % 2l Tl L 4
) i 3 105 29 b2 UL 10 i
MOUNTAIN 69 7 858 g 63 Py 783 12 5
Montana 191 & 0 T 3
Idaho ;? 4,969 " 210 15 b
ryoming. .- 1w gl 1wl B Wl i
v T ' 85 g% | 8 1| 14 &3
AQW Mexico-. 50 320 13 4 92, 034 49
T 88 Wil 1| 11, 350 1 8
Nab--.- 81 783 P wal B 71
NOVREH .- oo oon o2 =l Bl % el 3 40
PacimIC 80 b B4 ar7or| 19 &
T o I I It Bl &
by - ' 1
Californit, - o mmmmen 4 1,565 e a 222, 100 2
” 36 L8 7| 4 03| 19 2
860 1| 30 125' 18] 20 ®
G573 | 21 8
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TABLE 7.—GENERAL STORES IN THE SMALL Crry AND RURAL AREA
NUMRBER (9)3 GENERAL | SALES OF GENERAL STORES
STORES IN THE SMALL CITY IN THE SMALL CITY AND
ceﬁrof AND RURAL AREA RURAL AREA
opu-
'ation Per Per
DIVISION AND STATE g’;ntéif Por | cent of ccﬁ%rof cent of
city cegltl of ﬂlég(an- Sales (thou-| total |S81esof
nmill Total starcs | stores smhds of | retail st%lrles
T in this | (rurgl | dollars) sa'}ﬁ:gsin (raral
arcq and aren and
urban) urban)
UNITED STATES, total ... 52 101,677 15 7 2, 510,008 17 5
NEW ENGLAND oo cemmmecemmecns 30 2,306 7 ) 06, 261 9 Iy
Mal 7 829 11 7 20, 866 13 7
50 339 10 5 0, 853 15 5
85 500 13 11 16, 597 14 1
18 351 4| (1 11,127 5 1)
12 55 50 @ 1,456 A ERO)
33 232 3 1 7,372 4l
31 0,178 8 2 225, 207 10 P
i) 2, 804 8 2 70, 743 8 1
31 497 3l o 12, 808 3 o
45 5,787 11 4 141, 746 14 4
4 12,316 10 4 303, 850 1 3
0 - Y I ¥ B 3
5 2 2 4, 000 12
3 ief s 9 3 70, 160 10 5
ichigar ; 3 54, 189 1 2
Wisconsin 56 2,244 1 ] 75, 123; 1(1) B
WEST NORTH CENTRAL--nenuamanae 67 14,067 13 8 420, 220 1
Minnesots 01 2 402 13 8 80, 001 1 ;
P 2.3 i 7 1002 14 8
5§ y 7 2 641 1
89 1,132 16 14 38, %50 5 10
87 1027 14 12 37,160 21 15
73 1,308 1 8 51, 506 16 9
71 1,740 10 7 55, 031 13 7
n 92, 831 f% u 442, (1)1;3 27 12
i 3
Maryland - i1 1,414 20 7 26, 206 18 4
Virgnia. ...l 73 5672 3 21 74, 095 2 12
est Virginia..._..... 80 4,008 80 21 04, 318 30 21
North Oarolina 81 4,700 23 17 90, 100 28 15
South 8 om0l 19 14 50, 020 20 17
G ﬂg — 7 3,712 20 1 71, 459 26 1
orida.-._C____TZTITIIIIITTT 62 1, 287 11 6 26, 040 13 5
79 19,929 33 22 378, 47 :
7 6, 587 35 24 88, 02 g by %Z
73 503 || - 34 2 08, 787 a7 11
i 440 31 21 104, 512 13 20
88 3, 883 29 23 116, 254 41 8
Wrar Sommm Omwewar 73 14, 194 16 10 417,346 22 11
..... 88 3, 705 27 21 90, 444 306 24
69 3,000 25 13 77, 434 38 16
7 2,073 1 8 58, 200 14 7
69 5,236 13 8 182,178 19 9
74 3, 760 13 8 139,884
77 660 i3 9 25,’ Ggl %g 1?
01 430 10 9 15, 669 11
85 24 12 10 15, 498 a1 15
50 742 10 5 22,021 13 5
88 694 20 17 22,352 27 19
81 379 11 7 15,804 14 8
62 197 15 8 14, 627 20 7
80 134 14 10 7,282 23 14
4 2,906 8 2 113, 47
49 873 4 33, 473 }3 3 ‘
60 64 sl .4 21, 235 12 5
36 1,38 5 2 58, 767 8 2
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TABLE 8
—AvUTOoM
OBILE D
EALERS IN THE SMainL C
1ITY aNDp R
URAL ARE
A

NUMBER OF A’
UTOMO
DEALERS IN TH! BILE | SAL
E 8S) ES OF
Percent|| O AND RURAL SMALL | ERSIN Ao AL
8{£9D- 4 | RURAL ARES:‘ALL CITY AND
DIVISION AND STATE Fin
small P
city Per gg?ﬁilt Percen
and T cent | auto- percent,| °f Salest
rural otal || Of all | mobil Sales (thau- | Of tota of all
area Srones | Geatara] s ou- | Of total
fn this (ealers sands of retail auto-
area rural | dollars) sales in énobﬂe
u %Xd , this (s_%lerls
an, ares ra.
Unirep StaTEs, total urb: d
N Ew{w ?‘NGL . 52 27,799 . - o an)
ine T
............... 2,2
New Siiitabi ol ) 0w 10| %
MassachUSets. - --oo. 50 135 471 102,153 14 =
Rh S mmnman 85 4 4,135 21
ode Island 1 179 M 50 15 50
Connectieut. o -oioomo. lg 334 3 §é 18 875 %g 31
R, 26 2 ’
M e S | N i
otk T .
Rew Tersey. . s 3,950 . 21,963 13 o
ennsylvania. - 31 1 i 50 315, 809
4 537 3 8 134, 807 13 25
° 1,829 o= 51,270 1 a1
49 129, 732 1‘2 24
41 5o 5 58 L 1 at
3 7
Michigan. . g4 ' 876 i 54 426, 851 16 a8
Wisconsin.. 5 1,587 5 60 258 15 5
W Eer NORTE CRNmEL « e gg 1,146 6 55 102, 432 16 34
EST NORTE CENTR. 1,322 4 éﬁ 80, 650 15 25
Minnesota 7% A ‘ 70 74 347 18 2%
s — gi 6,380 : N + 16 3
Missouri. .- -1 1,186 7 : 410,320
North Dakota [ 1, 364 : 79 %35 17 54
South Dakota 86 862 : 79 85, 212 : 51
Nebraska. ... = 9 513 H 65 61, 666 16 8
Kansas......-.-.- s o7 . 33,372 1 35
SovrE AtLatTD. e Qg% @ 85 ?‘ﬁll' '}%’i 17 6
Delaware. . ... . 76 76 004 18 66
YT ————— [ 2, 565 3 o g 18 2
irginia, o 60 217, 626
West, Virginia " 277 H s g 13 u
ISQ'Orth Caroling, 20 475 3 .-0 21,391 1§ 30
outh Carolins,. .. 81 360 3 H 37,339 15 32
Georgla. .. 86 477 2 w9 25, 282 1 47
Florida. ... 239 H a8 43,253 0 45
B - gg 419 H 69 27,334 %2 50
st SouTE CENTR 258 3 71 39111 b 53
Kenttoky e 7 5 24, 864 16
TPENNESSOe oo oo oo 73 1,476 2 13 ©87
. Alabama S 481 3 7L 137, 749 13
Mississippi 371 3 71 35, 631 46
e o Bl 2 ml s A
T SOUT, 9 27,373 9
ST Souui CENTRAL . 3 7 10,200 14 3
prionses......———---- Bl 28 sl T 62
Oklahoma.. & 31 2 5 02, 868 16
Tesas.... > 244 9 ; 36, 412 49
-------------------- 7 682 H a7 27, 078 13 6l
S — 89 0 S B 1721 035 1 2
mtRmA I 57,293 81
Laabo. e d B Y S 1 74 - o
yoming__. - , T4T -
Colorado. 4 8 00 I B v} 7y =
New Mexico - ] 153 8 84 24, 424 18
rizena .- 349 5 o4 13,262 18 81
Utah.. oo 1 =0 123 4 7 31,136 8 68
Nevada ‘ 152 4 ) 458 42
_______________ - 62 99 78 17 400 15 84
""""""" 80 61 3 62 10’ 035 15 51
6 80 4 15 34
41 veell 4 ) 045 16 5
49 380 i 47 159, 913 .
60 202 54 23 1 24
38 22 4 88 ps 9 13 25
4 41 y 227 18 3
108, 347 14 i
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TABLE 9.—APPAREL STORES IN THE SMALL Crry AND RURAL ARrpa
NUMBER OF APPAREL | SALES OF APD. o}
STORES IN THE HMALL IN THR SMAATLII‘,L(?I N ORES
TY AND
Per CITY AND RURAL AREA | RURAL AREA
cent of
opu- "
iat?%n Por Por | Per
. DIVISION AND STATE In th Por cont of eogt {contor
oD~ alos
8 | wotat [ o | el [Sele (i toal | ofl
Tural n | SEOreS f Viollars) | saies | memnel
aron this | (ruzal ores
and in | (rural
area urban) this | and
area |urban)
52 27, 404 4 24| 473,584 3 1
30 1,854 6 18 31, 287 4 0
71 535 7 b4 0, 673 6 3
gl om oo B
\ 5 6
Rhode Island ig 588 g ; u 3 33 g 2
Connecticut..... 33 326 5 15 5,473 3 '}
MIDDLE ATLANTIC cecccc e . 31 % p c
e AT o B 4 L4 A I B -1 B B
New Jersey 31 837 4 10 11, 657 3
Pennsylvania 45 2,432 6 22 40,808 4 1
EAST NORTH CENTRAL - e e cmemae
T gl 3 B wml 4 b
Indisna 54 "843 4 32 13, 776 i 1
Tllinois. .- 35 1,578 H 17 20, 385 ¥
Michizan 3 1060 5| 2| iren| 4 H
Wisconsin 56 1,020 5 34 16, 234 H 1
WEST NORTH OENTRAL e oo
%\od:‘i;nesma gz 4 gfllg g i? 51‘125: fli(l‘g 2 %3
" ]
MISSOUT -« e e s gé L g(%a 2 gg fg' (;ég 3 .
North Dakota 89 28 3 62 3, 001 : B
South Dakota___...___-_-T77777 87 393 4 06 4,810 3 8
Nebraska. 73 016 5 58 10,9 3 5
Kansas. 71 712 4 50 12, on 3 %
SoUTH ATLANTIC 4
T ———— 1 I AR Y B E 4 B
%?éﬁia;d. 44 208 3 14 2 329 3 19
West VIrginia. oo oo §§ 2;8 2 ig T, 0 8 Y
Yest Virginia. 0 4 4 i 10, 560 4 30
South Oarolina. ... 7771 86 207 2 38 12’ %g : %
eorgia. 5
o gt B i B I N7 R
1
EAsT SoUuTH OENTRAL v oo
Kentucky . = ;g L igi § % o 5 5
Eiangmsee- 73 365 2 37 5‘ 201 : %
abama. . !
Mississippi gg %%? g :ﬁ 2’ g% % %?
']
WEST SOUTH CENTRAL .« veuoeooe
s Soums C o 2, ggg 3 43 43,071 2 21
LouiSiana e e oo 69 280 9 g 6,278 2 au
g ahoma 77 540 3 33 1%’ gg?x 3 %g
. exas...... 80 1,101 3 42 21, 234 2 19
OUNTAIN . ..
UNTAIN.... - ;; 1298 4 51 26, 681 3 32
Idsho i 2 5 53 4, 24 3 39
a0 - o a1 5 82 4,832 3 72
o T S —— & o5 8 66 2,930 4 86
Golorado... . 2 2 4 34 5 032 3 17
New M - : 3 87 2,250 3 53
Utah, oo T a L) 4 59 3,666 3 47
Nevada. —— 80 153 g gé % ggi g gg
PACIFIC
4 1,5 s 20 31,377 3 9
60 206 4 S 5 o4y 3 1
36 1,177 4 18 21, 449 3 8
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TapLe 10.—FURNITURE AND HoUSEEOLD STORES IN ToE SMarn City AND

RURAL AREA

NUMBER OF FURNITURE | SALES OF FURNITURE AND
AND HOUSEHOLD STORES| HOUSEHOLD STORES IN
IN THE SMALL CITY AND THE SMALL CITY AND
RURAL AREA RURAL AREA
Per
cent of Per
popu- Per nt of
lation cent of cer ‘
DIVISION AND STATE in the P all fur- Per si:iefs 0
small € | ‘niture cent of| 2 M-
cityand cent | and | Sales | total | Biture
rural Total stores house- | (thousands/| retail h?)us o
area inthis hold | of dollars) | sales hold
.| stores inthis
area stores
(rural area
and (“";“i’-l
a
urbamn) urban)
UNITED STATES, total -oeeeoeo o 52 17,2928 2 40 406,839 3 19
NEW ENGLAND_._ 30 815 2 27 19,225 3 12
8ine..----- 71 191 3 61 4,499 3 37
New Hampshire 50 90 3 43 1,679 2 25
Vermont. . .——-- 85 126 3 75 3,202 3 66
Massachusetts 18 225 2 15 4,569 2 5
Rhode Island. 12 9 [0} 4 239 1 9
Conneetiotb. oo 33 174 3 27 5,187 3 13
MIDDEE ATLANTIC. oo e 31 2,183 2 21 54,374 2 9
New York..__.. 21 857 2 15 21,332 2 6
New Jersey - wacmnu-nxn 31 285 2 21 6,815 | - 2 8§
Pennsylvania ..._.... 45 1,041 2 30 26,227 3 14
EAST NORTH CENTRAL ... 42 3,231 3 38 71,659 3 14
hio. 41 714 2 32 18,907 3 12
Indiana. .o cccomoanono.- 54 547 3 46 11,386 3 21
TIHNO0iS - - e cceeeene 35 918 3 34 18, 695 3 12
Michigan - 39 518 2 36 12,329 2 14
WiSCODSIN e ceem e m e 56 534 3 49 12,342 3 25
WEST NORTH CENTRAL - 67 3,332 3 65 68,701 3 35
Minnesota - muocanan- - 61 501 3 58 11, 557 3 32
OWBie e - 71 788 4 73 15,924 3 46
Missouri o coeeman - 56 639 3 51 10, 685 2 17
North Dakota.... 89 177 3 83 4,036 2 86
South Dakota ce e eoocammaaceeen 87 221 3 82 , 928 2 58
Nebraska. . 73 459 4 75 11,010 3 53
K ADSAS oo c e e 71 547 3 65 11, 561 3 43
SOUTH ATLANTICa cccmccmmnc e mmmm e = 71 2,001 2 49 49,374 3 29
elaware....... - 55 28 2 33 744 2 15
Maryland._. _— 44 109 2 24 2,367 2 8
Virginia._._ - 73 207 2 45 6,818 3 25
West Virginia o oo 80 260 2 61 7,749 3 37
North Carolina. 81 408 2 56 11,263 3 40
South Carolina 86 226 2 53 6,040 3 4§
Georgia Vil 346 2 51 7,882 3 27
Florida_ o e 62 326 3 47 6,511 3 31
EAST SOUTH CENTRAL oo mmcmmmem e 79 1,267 2 55 32,705 3 35
Kentucky...--- - 77 370 2 59 8,189 3 35
Tennessee .- - 73 309 2 50 8§, 684 3 27
7 57 31 54 8,481 4 34
Alabama.___ 78 3 3
Mississippi----- g8 231 2 59 7,851 3 52
EST SO CENTRAL 73 2,458 3 62 61,§19 3 38
W Atkag;rfs__- N 88 357 3 73 9,716 3 60
TLouisiana. . 69 160 1 43 4,722 2 24
y 77 674 4 68 16,330 4 47
69 1,267 3 61 30, 551 3 33
74 843 3 64 22,727 3 7
77 126 3 66 2,543 | 2 :34
91 164 4 85 5,150 4 76
85 62 3 68 1,893 3 56
59 200 -3 51 4,27 2 23
88 85 2 73 2,232 3 59
81 102 3 65 3,173 3 40
62 80 3 55 2, Zgg ;1) Lg’é
80 24 3 65 2 s
41 1,008 2 29 28, 755 2 13
3 41 5,905 3 19
?Si’ésg‘éiﬁ‘g“’“ """""""""""" gg %ﬁ 3 52 5,387 3 30
Californi . - amcmmem 36 596 2 23 15,463 2 10

1 Less than 1 per cent.

129212—33 3




30

CENSUS OF DISTRIBUTION

TasLe 11.—Drua Storus IN THE SMALL Crry AND RURAL ARBA

NUMBER OF DRUG STOREY
IN THE SMALYL CITY AND
RURAL AREA

SALES OF DRUG STORES 1y
TIE SMALL CITY AND Ry.
RAL AREA

Peorcent
oo
ation
dar o »ar | PO cent
DIVISION AND STATE in the por (Forcont .¥ o of saleg
small cont of of all cont of f
city and all | drug | SalesC thou-| total | 9 f’l}
rural Total | (oreq | Stores | sandsof [ retail ‘t“’{s
aren tithis| Guml | dollars)  lsnles in 3,"“’;
arog | and ur- this t&:{‘;‘l‘r
han) ares ban)
52 23, 883 3 42 490, 202 3 30
30 074 3 a5 24, 807 : 21
71 240 3 03 5, 400 3 53
&0 110 3 48 3,002 4 44
85 123 ¢ 83 3, 184 3 76
18 254 3 13 6, 884 3 11
Rhode Island - 12 22 p 5 427 2 4
Conneetietta e eemeccnn 33 225 3 24 5, 850 B 26
MIDDLE ATLANTIC 31 2,782 3 2 01,104 3 17
Now York. 21 084 3 15 24, 243 3 12
New Jersey 31 487 3 27 11, 319 f 22
Pennsylvan; 45 1,201 2 20 25, 632 3 2
EAsT NORTH CENTRAL. 42 3,806 : 32 74, 067 3 19
)4} 1, S 41 836 3 20 16, 857 2 17
Indiana. . i3 6956 3 4 y 212 3 20
Illinois 35 1,042 3 27 19, 608 3 15
Michigan 30 732 4 30 15, 545 3 20
‘Wisconsin., 56 560 3 43 11,075 2 31
WEST NORTH CENTRAL .« umeseceecmcmn 67 4, 530 4 60 43, 706 3 45
Minnesota 61 549 3 i 10, 307 2 37
OWBe < o e 71 092 b 60 18, 692 4 &0
Missouri..... 56 1,001 5 45 16, 098 4 27
North Dakota. 89 266 4 90 4, 604 3 %
South Dakota 87 307 4 80 b, 042 3 74
NebrasKa ueeermmeeemmccmee cceee 73 622 5 71 11, 0156 4 58
KansaSe oo e 71 743 4 66 16,188 4 53
SOUTH ATLANTIC. - uamae oo eae 71 2, 084 3 53 50, 101 4 40
Delaware..__ooo... 55 44 3 41 708 2 30
Maryland. . 44 163 2 26 3, 636 2 19
Virglnia.._....... 73 375 2 40 , 427 3 37
West Virginia._.. 80 207 2 56 B, 680 2 43
North Carolinf.. v eeeeoecwmeeecee 81 578 3 62 11, 747 3 47
Sonth COarnlina an 380 3 71 6, 866 4 58
067 4 59 12, 147 4 44
510 4 50 10, 03 5 41
2,052 3 59 30, 988 4 40
481 3 G4 1), 674 3 42
466 3 60 9, 350 4 37
B51 4 08 10, 177 4 43
564 4 78 10, 885 4 07
115 5 03 86, 410 § 50
623 4 75 11,374 4 06
432 3 50 , 307 4 40
804 5 70 20, 230 b 54
166 b 02 40, 409 ] 48
187 4 06 28, 799 3 63
202 4 74 y 343 3 61
186 4 02 4,765 3 86
104 4 84 2,714 4 72
321 5 50 6, 508 4 36
105 3 79 2, 912 3 68
111 3 67 4,104 4 58
104 4 56 2, 2569 ] 37
34 4 74 1,104 3 66
464 3 32 37, 452 3 24
361 4 41 6, 905 3 28
275 4 49 6, 304 4 43
338 3 26 24, 003 3 21




ANALYZING THE SMALL CITY AND RURAL MARKET AREA

31

TABLE 12.—REsTAURANTS AND OTHEER EATING PLACES IN THE SMALL CITY AND

RUrAL AREA

NUMBER

OF RESTAU~

ANT8 AND OTHER EAT-

ING PLACES

IN THE

SMALL CITY AND RURAL

SALES OF RESTAURANTS
AND OTHER EATING
PLACES IN THE SMALL

Per AREA CITY AND RURAL AREA
cent of
popu- Per ciirc
lation cent:
DIVISION AND STATE in the of all Por 05)?%15
small Per | restau- cent of | restau-
glntg 3? ’;{‘, ’gggs Sales (thou-| total | rants
rural || Totl | gtores| other | SdSof | retail) and
e {nthis| eating | dollars) | sales | other
B area | places inthis, eating
I(’rural area 1()1ace§
and rurs!
and
urban) urban)
UNITED STATES, totalem oo omceeenn 52 55, 036 8 41 417,033 3 20
BW ENGLAND 30 2, 460 8 33 22, 536 3 14
i Bl oml o og) v g
50 7 !
85 256 8 89 2,136 2 65
Massachusetts 18 998 10 26 9,343 4 10
Gomneationt- A1 BT L
Connecticut - 33 ,
MIDI?ILE AY;PL;;.;NTW g% % ggvé ; %g gg' ggs % Ig
(233 S, , .
Ngg Jersey...- 31 1,654 9 38 14,479 3 2%)
Pennsylvania. R - 45 3,588 7 38 23,929 2 1
42 10, 544 9 35 79,309 3 18
41 2,196 7 33 19,697 3 s
54 1,633 8 42 11,648 3
2,501 8 28 20,154 3 11
gg 1,433 7 30 19,086 2 13
Michigan_ , A 8
Wisconsin._ 56 2,781 14 46 15,724 3
3 38
WEST NORTH OENTRAL e mmmemme 67 8, 522 8 57 74, 207 ®
t — 61 1,401 8 57 13,268 3
Towa oo 71 1,685 8 85 17,201 3 19
gl | of sl wm 34
"4 2 ,
gg 522 g 84 g, .Z,éi g 23
73 997 8 86 1 : 4
71 1,464 9 63 11,913 3 7
29
NTIC . cemmommmm e e 71 6,625 7 51 33,367 2
i o — I IR I 1
arylan ' 3 2
i 73 875 5 52 4 358
‘v%%in\ir&i}éin 80 1,208 10 Z,i 6, %g 3 gg
North Carolina.... 81 1, 201 6 o b 2 3
South Oarolina.....-----o---- ?9 1 522 ? 47 4,869 2 25
%ﬁﬁ?g ____________ 62 1,082 9 4 5,850 3 2.
4,400 7 55 22,879 2 35
;g 1,342 7 23 s ;Fég ?) g;
1,012 7 ) 2
33 1,064 7 55 4,389 2 ié
Mississippi. - 88 982 7 66 4,628 2
g 37
WEST SOUTE CENTRALccacemmnmmmnneas 73 7,738 9 f;? 4% ggg g a
e o T o6 51 3 1054 2 2
Lomimm' 77 1,852 10 62 12,158 3 i
%1;;25 OB oI 60 3,638 9 50 25,719 3 5
""""""" 74 9,456 sl @] moml 3 i
B 77 d | s| 1| 4s0) 3|
P — o1 302 7| s Lod| 3 73
S oning. 85 | 11| 83 . : 93
Pty 59 567 8 49 4,742 3 2
Colorado. 88 %6 8| s 3180
e aaxleo 81 a | 10| 62 aon| 4 5
HZona.------ 219 7 50 ) ; 3
B A & o | B ras2| 4| =
P ACIFIC- - - . - 41 4,924 g gg 44, %7.9 § %g
Washington . (4 I I sl 3l
8@‘13%3?5{& T 36 2,040 10 32 32, 642
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TapLE 18.—HARDWARE AND FarM IMpLEMENTS STORES IN THE SMALL Crvy
AND RURAL AREA

NUMBER OF HARDWARE
AND FARM IMPLEMENTS
STORES IN THE SMALL
CITY AND RURAL AREA

SALLS OF HARDWARE AND
FARM IMPLEMBENTS
STORESIN THE SMALLCITY
AND RURAL AREA

P%r ¢ T
cent o or
popula- omi o cent of
tion in ¢ sules of
DIVISION AND STATE the Pe hnlii Dor all
’ small o | e cont | hard-
* oy ofall | amd | Sales | gy | AT
Total || stores| farm |(thousands! ooos
rural | mple- | of dollars) | etudl | farm
area this lmornts sulus imple-
aren | stores in this| ments
(rural area | stores
e (rural
urban) o
urhan)
UNITED STATES, total..... 52 22, 857 3 61 696, 300 b mu
NEW ENGLAND -oomeee... 20 718 P) 38 2, 667 A
Maine__ oo 71 218 3 84 7, 203 4 7!
New Hampshire..... 50 &1 2 58 1,874 3 41
Vermont ... ._.__. 85 146 3 93 4, 670 4 83
Massachusetis. 18 164 2 1 4, 230) 2 14
Rhode Island__. Do Bl 2| 16 Bl 2 6
~ Connecticuf.... 33 126 2 40 4, 226 2 38
MIDDLE ATLANTIC 31 3,171 3 39 01, 880
New York. 21 1,383 4 33 44, 069 ﬁ 4»14
New Jersey 31 509 3 37 13, 437 b 38
Pennsylvan 45 1,279 2 50 33; 874 :’3 :17
EasT NORTH CENTRAL . 42 5,723 5 08 148, 801 6
Ohio.__eve. N 1,260 4 56 43, 432 i %
Indiana__ - 54 814 4 ki 10, 843 b a0
inets._ ... J1I7TIIIIT 35 1,450 5] 49 36, 287 5 18
Michigan ...~ 39 "or7 5 5 34! 700 5
‘Wisconsin 56 1,207 [ 75 34, 113‘39 7 %
WEST NORTE CENTRAL e cmcmaann :
%\Iilvnnesota ....... g;l. Z; gilig ; 82 2%. ggf 3 %
OWa.-..o 71 1, 626 7 o1 438, 526 8 86
‘Missouri... 56 806 4 6d 19, 506 1 2
North Dakota 89 712 10 96 10, 472 1 b
South Dakota 87 77l 10 o 20, 730 3 o
Nebraska oo T w3 047 8 o1 ! o 12 B
KADSAS e e e 71 1,078 6 86 33 224 8 gg
BOUTH ATLANTIC - e emeoee oo
" Delaware.... : Zé L 5§g g % 5{ , 720 3 I
Maryland...._ 2T ot 167 2 34 % 8o H i
IR oo mecc e ,
West Virzinia - n 7 2 67 0, 610 4 00
North Carolinge coeoe oo 81 314 2 ;2 4,605 H i
South Carolina.. 86 156 1 80 R 3 i
L0 44 U ! 0 )
SR & W 3| G el o& 0B
EAST SOUTH CENTRAL.weuneeeen-. 79 801 1 7 o 8 4
entucky.ooueonoooo_. 77 319 2 ! 32, 370 3 i3
Tennessee i 51 H 69 10 515 4 66
Alabama_ " 201 70 8, 054 4 b7
MSSISSIDDI - —--n-oonoso oo 88 150 i gé g 81 5 A
WEST SOUTE CENTRAL. ..o 73 1, 567 2 . , i
st Soprm - B 561 76 62, 034 3 o7
Louisiana 69 118 N 1 82 6, 061 2 (1]}
Oklahoma g s« )3 50 3,967 2 51
Texas 69 761 2 75 %g (S)gg i Zg
74 833 v
7 o | & 8| B & #
91 172 4 95 7,841 6 0
85 71 3 88 2,412 3 5
59 234 3 71 8, 045 5 o
88 46 1 87 2,318 3 &
g; 40 O 69 9, 255 2 23
Nevada - 80 fg g ‘756 1,622 2 49
Pacrc. .. a L o53 9 957 3 02
Washington 4 " 908 2 47 42,733 4 43
e el m| o3 & gm i @
ifornia. o e . ' I 61
38 624 2 41 27,007 4 40

1 Less than 1 per cent.
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TasrLe 14.—FuEp aAND FaRM SuppLiEs STORES IN THE SMALL Crty anvp RumaLn

AREA
i
NUMBER OF FEED AND 1 SALES OF F AND FARM
FARM SUPPLIES STORES SUPPLIE BES IN THE
IN THE SMALL CITY AND { SMALL CITY AND HUBAL
RURAL AREA ADEA
Per
cent
of pop- Fer
ulation e:_m]t]
DIVISION AND STATE ‘S’;g‘lf g;g g
cit(y{ of all f:?gl sales (thou-
an 1 Total | stores| o 0° ‘
rura in D b dellars:
area this 1txhes
stores
area (X'll!;:iﬂ
an il
urbanj | z;? ;izix ¥
| i
] B
UNITED STATES, tofal. -oeneoeoaan 521 21,274 3 8 _Smeas | a0
3 1,005 3 T 54,157 T T
N e AND-—- it 343 5 &0 By 8 v
50 a1 3 Vi 4,153 6 o
85 219 5 95 10, 565 0! «4:(1;
18 182 2 45 15,270 T 4
Rhode Island.. 12 20 2 34 1 3"} T a‘q
Connectitit e aceecsmmammeacccemeae 33 150 2 65 0,730 61 [
- 140,850 2 | .
MIDDLE ATLANTIC.. - 31 2, ggg g 176 ;ﬁ.?é} 2 | P
New York.. - 21 1,287 75, 12 S i
New Jersey . - 31 307 2 67 24,413 0l 71
Pennsylvania 45 1,340 3 52 50, 328 i ]
EaAsT Non’rn CENTRAL g 3, 382 ‘; “7'::: l' 3,77 “:., 1 1 %é
[0 it 9 (K R Lz
Inﬂhrm 54 736 4 Il 2 ! ‘);
it — » i 2 3 PR
L — 56 762 3 g1l emass| 6,
20, 45" 5 e
WE%T Nom‘% CENTRAL gz 3, gg-; :é gg !‘1"5’: 4?, o 3
1 hebal:ilo)v: MNNUSRRRREEPSPSRE TR TSRS S8 4 g uTh i *3
_______ 71 771 4 si| Ui ;) .
NISSOUEL v 56 1,090 5 84 B3 51
North Dakotf. ccecwmemmoeeeemaman 89 1(i2 é :.ii %, 25?3 é | ;3_
South Dakota-- 87 147 2 o lﬁ.: T il S
Nebraska. 73 450 8 14,180 21 o
Kansas....- 7 527 3 7 a0, 122 5! 5
"""""""" 7 s3| a5 51 6
Sours: At BlOMBl 4w wmlonnow
YBIB . oo mmmmmcmmmmmmmmmmm 2 mm T 3 7 8, 866 i i
Maryiend Bl @) & 8 w5
West Virzinia ~ 80 35l 3| @ [ IR -
o Ot 81 724 4 sl s By T
North Caroling....---- 5 b %2 =" 560 1 5
South, Garolin —- gg ?0:3 : b 15, 208 5| ke
Georgl &2 343 3 7 10 52 5a
Florida. 22 70 1,857 3 g5 |  smEml 4] 7
EasT SOUTH CENTRAL- 79 it o b 11,944 i 3
i 561 4 K6 ll’v, 355 2 i 53()
7 2 82 ¢, 77 [
o %ﬁg 3 81 10, 452 4 v
82 a3, 405 51 78
Bl Ml 5] W wmmlos %
60 217 2 7R 5,044 3 v
77 790 4 63 20, 660 9 oy
89 1,465 4 7 4%, 622 5 7
74 527 2 7 14, €00 21 §2
d 84 2,835 2, ;
77 7 : : Taw| 3l ©
b 2 1 Q3 s (] 53
59 132 2 [ 4,901 3 * 8
88 2 55 2,201 31
48 1 2 2,048 24 @
& el o @ Rt I B
80 B 5
2 59 74,732 7 59
b h2) 3 73 19, 557 91 5
% A 3 P £ 8 | &4
38 602 » B RS

1 Less than 1 per cent.
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TaBre 15.—LuMmeER AND Buriping MATERIALS STORES IN THE SMALL CiTy

AND RURAL AREA

NUMBER OF LUMBER AND

BALES OF LUMBER AND

BUILDING MATERIALS | BUILDING MATERIALS
STORES IN THE SMALL [ STORES IN THE SMALL
CITY AND RURAL AREA CITY AND RURAL AREA
ot
cent of
opu- . Per cei%ro(
att%n ,ﬁ?‘it of sales of
in the um-|
DIVISION AND STATE Per (all lum-
small Per |ber and cent of{ber and
city cent off build- 1d.
and all in Sales total | build
sl Total stores matge- (thousands | retail| ing
ey | Toge | of dollars) | sales | mate-
area | stores inthis) rials
(rural area | stores
and (rur(?l
urbaz) s
UNITED STATES, t0ta)oeeooeeanenn 52 27,039 4 511 1,044,600 7 41
NEW ENGLAND oo mmmm 30 985 3 33 48, 547 6 25
MAINS. - ceecmmmcco e camme e 71 236 3 60 , 677 5 53
New Hampshire 50 75 2 39 2, 596 4 32
Vermont.. 85 143 3 82 4,296 4 60
Massachusett: 18 238 2 19 14,116 7 17
Rhode Island 12 44 4 15 , 591 13 13
ConnectiCut oo oo c o] 33 250 4 36 15,271 9 31
MIDDLE ATLANTIC 31 4,049 4 35 203, 496 9 34
New York 21 1,552 4 29 83, 304 9 28
New Jersey. 31 732 4 40 49, 825 11 39
Pennsylvania. . cemeecocececec e 45 1,765 3 42 70, 867 7 41
‘EAST NORTH CENTRAL.ocmuvnoomnmaas] 42 6,069 5 49 232, 605 9 34
hio 41 1,301 4 43 48, 265 8 32
Indiana 54 931 5 50 20, 190 8 36
I]hnm.s. 35 1,680 5 49 66, 343 10 34
Michigan 39 928 4 44 40,927 8 26
‘Wisconsin 56 1,130 6 62 47, 880 10 48
WEST NORTH CENTRAL.-eummcemacmeenn 67 7,018 7 71 220, 249 9 60
Minnesota - 61 1,244 7 71 36, 998 9 59
oW e 71 1,491 7 72 52, 236 10 64
Missouri —— —— 56 1,041 4 57 27,323 8 40
North Dakota 89 587 8 89 15,983 9 79
South Dakota. eoveocmmooacaaneen 87 578 8 86 17, 602 10 78
Nebraska. 73 806 7 75 35, 452 11 67
Kansas _— 71 1,181 7 71 34, 655 8 58
SOUTH ATLANTIC 71 1,624 2 49 57, 658 3 39
Delaware 55 66 4 59 3, 909 11 51
Maryland 44 174 2 38 10, 213 7 36
Virginia_ 73 241 1 46 , 448 4 35
West Vlrg 80 267 2 61 8,079 3 51
North Carolina. 81 225 1 47 7,897 2 41
South Carolina 86 116 1 53 3,900 2 42
Georgia . 7 199 1 47 5,470 2 34
Florida. .. 62 336 3 50 9, 233 5 38
EAST SOUTH CENTRAL.........ccoo... 79 896 1 51 33,933 3 37
Kentucky. 77 406 2 57 13,842 5 45
P ONNESSBL A m e oo e em e 73 233 2 50 8,280 3 28
Alabama. .o 8 W00 @ 31 4,129 2 25
Mississippi 88 157 1 62 7, 682 3 52
WEST SOUTH CENTBAL oo 73 3, 051 4 67 115,786 [} 48
Arkansa; 88 300 2 72 10, 461 4 84
Louisiana 69 16 1 47 7, 688 4 35
Oklahoma 7 866 5 72 29,100 7 50
XS e e oo 69 1,725 4 67 68, 537 7 48
MOUNTAIN 74 1,462 5 71 57,884 7 62
Montana 77 311 6 80 10, 386 7 68
Idsho. 91 248 6 89 8, 931 [} 85
WYOmMING . e oo 85 133 6 82 6,154 8 9
Colorado........... i ——————— 59 372 5 60 14,811 8 59
New Maerxico 88 1 3 79 4,788 (] 85
Arizona. 81 109 3 69 5,700 5 42
Utah 62 135 5 556 5,044 7 44
Nevada. 80 43 5 78 2,070 7 88
2 ACIFIC 41 1,885 4 44 76,442 7 55
‘Washington < 49 348 4 44 9,921 ] 33
Oregon .. 60 328 4 51 8,107 5 44
California. 36 1,211 4 43 58,414 8 64

1 Less than 1 per cent.
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TABLE 16.—GENERAL MERCHANDISE STORES IN THE Smarn Crry AND RURAL

REA
NUMBER OF GENERAL | SALES OF GENERAL MER-
MERCHANDISE STORESIN | CHANDISE STORES IN THE
THE SMALL CITY AND | SMALL CITY AND RURAL
RURAL AREA AREA
P%r f Per
cent o
0opu- ee]ix%rof cent of
ation all gen- peor | Salosof
DIVISION AND STATE in the Per eral cent of all g(]m-
small cent | mer- | Sales (thou- total Rl
city Total | & chan- | sandsof |retail | anote
rural STOIes | ~gige dollars) [salesin| %y
area in this stores this 16
area (rural area stores
and (r%‘g‘l
a
urban) urban)
TUNITED STATES, total moemeeeoaan 52 25,187 4 46 927, 870 6 16
NEW ENGLAND: o oo ccccemmccecmem 30 1,261 4 30 33,004 4 7
Maine. 71 . 834 4 74 , 301 6 35
New Hampshire 50 141 4 48 3, 501 5 22
VOrTON - e eem 85 147 3 78 5,763 5 52
Magssachusett: - 18 317 3 16 6, 683 3 2
Rhode Island - 12 54 5 14 1, 067 5 3
CONNECEICT e 33 268 4 30 6, 689 4 8
MIDDLE ATLANTIC. .eocmemmmmcccmamemmee 31 3,168 3 25 88, 303 4 5
New York . 21 1,155 3 19 31,030 3 4
NOW JeISeY ommc o cmmmc oo 31 656 4 27 13, 828 3 7
PennSyIVaNIa aee e mcmeme oo emme 45 1,357 3 33 43, 445 4 7
EAST NORTH CENTRAL . - oo mam 42 4,016 3 39 151, 865 6 9
Ohio 41 , 044 3 38 35,972 6 9
Indiana. 54 653 3 47 24, 442 6 17
Illinois. - 35 1,065 3 33 36, 5456 5 6
Michigen T s 790 4 40 26,973 5 9
Wisconsin 56 464 2 44 27,933 6. 20
‘WEST NORTH CENTRAL.__.._. mmm—— 87 3,161 3 59 125, 240 5 19
Minnesota 61 484 3 56 19,726 5 12
Towa.- 71 607 3 66 24, 452 5 25
Missouri 56 852 4 47 26, 001 8 11
North Dakota. 89 129 2 78 7,784 4 45
South Dakota_._.. 87 161 2 74 8,411 5 45
Nebrasks. 73 330 3 69 15, 618 B 30
Kansas 71 598 4 66 23,248 6 36
SOUTH ATLANTIO- - cveecmcc e mmmmmem 71 3,957 4 61 120, 349 8 26
Delaware 55 63 4 41 1,456 4 17
Maryland 44 215 3 29 8, 303 (] 8
Virginia___ 73 434 3 51 15,728 6 23
West Virginia_._ 80 369 3 63 183, 656 .8 28
North Carolina 81 846 4 68 30, 394 9 36
South Caroling. o ccceeccecmmmecna 86 592 5 bl 18, 571 11 49
Georgia Vi 913 5 68 27,383 10 28
Florida 62 525 4 62 13, 858 7 26
EAST SOUTH CENTRAL.pencccccmamamnnne 79 2, 607 4 66 85, 559 8 31
Kentucky 77 736 4 67 24, 008 8 40
Tennesses. 73 662 4 61. 23,324 9 23
Alabama._. 78 568 4 58 16,125 7 24
Mississippi - 88 651 ] 3 22, 044 8 49
WEST SOUTH CENTRALwcccneccccmmecmem 73 4,245 5 70 154, 825 8 34
Arkansas . 88 601 4 78 19, 349 7 45
Louisiana 69 417 3 53 18, 592 7 22
Oklahoma 77 921 5 77 35, 782 8 42
Texas 69 2,306 6 70 86, 102 9 32
MOUNTAIN. i 74 1,164 4 73 80, 487 10 42
Montana - Vit 194 4 80 12,716 9 - 49
Idaho. 91 173 4 90 15, 754 11 73
Wyoming. 85 68 3 a3 , 869 (] 687
[070370) 2V [0 N U 59 297 4 60 12, 838 7 19
New Mexico -l . 8 135 4 75 7,781 9 63
Arizona. 81 163 5 80 17,361 15 61
Utah__ 62 90 3 87 7,038 10 26
Nevada e 80 44 5 76 2,131 7 50
PACIFIC. - oo 41 1,608 4 48 79, 238 7 14
Washington . oo oo 49 369 4 50 17, 533 8 16
Oregon. - 60 291 4 61 15, 474 9 23
California. - e cvemeccccmccmom e 36 948 3 41 46, 231 6 12
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TaBLE 17.—SuMMaRY OF RBErail Sines anp Renamip Bcovomie Dara op
Counmies v Smatn Crry ANp Rurat Arna: v Outo

[Includes all counties containing no city of 10,000 population or over]

[Sales are shown in thousands of dollars)

S

PER CENT OF
: 3 : FAMILIES
SALES (1820) FARMS (1030) TAVING

RADIOS (1030)

FARM PRODUCTS
HOLD OR
TRADED (1020)

COUNTY

Per
Thou- | cont ~, Thou-

sondsof | of |Rank| YU ipantl PO ponk|sands of | Ran

dollars stl]me ber ! cent ! dollars | K
sules

Portage. oo 14,257 | 0.5 1| 2,766 12 5.7 b 4,224 13
Darke 12, 502 .4 2 4, 825 1 37.4 22 7,48 1
12, 360 .4 3 3,727 2 44. 1 h 7, 828 2
12,325 4 4 2,000 30 200 Bt 1,79 30
11, 534 4 b 2,453 20 Ah, 1 7 3, A7 20
10,201 [ .4 61 2450 21| 4006 14| 380 23
9, 082 4 7 2, 674 14 5L 8 2 4, 216 14
9, 243 .3 8 2,441 19 3,3 17 4,000 16
9,194 | .3 9 2,667 15| 405 41 3R 2
8,779 .3 10 2, 642 18 36,3 2 4, 147 16
.............................. 8, 520 .3 11 2,724 13 431 12 4, 007 17
gﬁltgu- - 8380 | .3 13| 2805 8| 405 G 4810 8
De]xill. on. 8, 2!)3 .3 13 2, ll)ii 32 A0, 16 4, 460 12
3 WAare.. 8, 235 .3 14 2,793 1 i, 0 19 4, 678 7
F ampaign 8, 130 .3 15 2,134 31 38,0 21 4, 14y ]
v nrr{e.‘xlg ; 7,927 .3 16 2,224 30 44,9 8 &4, 502 21
O?tn er 7,870 .3 17 2,415 22 44,2 9 i+, 728 24
Ho ﬂl}’Vﬂ 7,778 .3 18 1, 834 40 546 1 2,421 30
Henr ]5;_.5 .......................... 7,721 .31 10| 2,50 171 4.9 10 4,477 8
n 7,648 | .3 20 3,02 Gl ST 27 4860 10
7,488 .3 21 2, 308 23 38,2 20 3, 600 28
7,483 .3 22 2,061 kR 48, ¢ 11 3, 601 7
7,008 .3 23 3, 022 4 41,6 14 2,708 34
ol 3 B PR B| a) ) e o
3 20 25| 1,083 870 2| L7n| 4
ﬁ:ﬁ&%’y‘ ...... B, 6,400 [ .2| 20 2,805 W0 241 5408 4
Propay.. - 6,488 ? 27 2, 039 34 34,1 20 6, 170 §
Takson. T - 6, 203 .2 28 y 700 10 40 15 F, 081 3
Tayotter - - 6,237 .2 20 1, 644 406 20,1 i} 1, 124 47
........................... 6,074 .2} 30 1L,860| 45| 30.10 18] 3 008 19

Meigs.. ... 5 : : : :
Yol AR T TR AR
Hartisgg" 5,718 .2 33 1, 877 44 3.7 31 3, I83 18
Union 5,190 . ? 34 1,707 42 43, 3 30 LAa12) 44
Gononn 4,056 .2 35 2,204 27 35,9 24 4, 665 26
Hoajao==m==== 4,017 2 36 1, 884 38 44,9 8 3,026 a1
Brown. LI T so | 3 M| ps ) by m) Juos

1 ,050 | . . 3,3 31 30 88| 8, 16 :
gg?ﬁgmg- , 097 .1 39 1, 860 39 30.8 23 2, Q50 32
.......... e ————— 3,920 W1 40 2,769 10 22,1 40 1,074 37
3,912 W1 41 2,829 4 26,6 38 2,672 35
3, 680 .1 42 1,798 41 34.7 27 1: 620 42
, 281 1 43 2,249 28 33,5 20 3, 97 28
2,978 .1 44 2,351 25 33,9 28 2,707 33
2,011 .1 45 1,502 43 18.9 43 1, 336 46
2, 846 .1 40 2, 556 16 20. 4 42 1,409 45
2776 1| 471 2,241 20| 82| 31| 178 40
2,473 .1 48 2,317 26 2.2 41 1,500 - 43
1,302 .1 49 1,075 48 22. 4 390 604 49

1 Number of income-tax returns, telephones, and automobiles
) ) L obtained {rom goneral
:E;gggici ési‘%fe‘l Btyffrlrlrrxg%g ggrhggglge?eab%% 3«;&;0;310 Gorgmegco. ! N lu;),itier ol mr‘xzn;ofrt?rn%(g}%%ﬁg{s?&g{gg
s ) 5 number of antomobiles $
of agriculture. Per cent of fam:lies having m’dios obtained from census o?%%iﬁf]ﬁﬁ&?.mma from census
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TaprLe 17.—SUMmary oF RerTain Saues aNp Revatep Ecowomic Dara oF
CounTIEs 1w SManl Ciry AND RUrRAL ArpA: 1IN OmIo—Continued

[Includes all counties containing no city of 10,000 population or over]

INCOME-TAX
RETURNS TELEPHONES * PASSENGER AUTOMOBILES
(1929)
COUNTY Total, Jan, |FAIMS 16DOIt- qoral Jyly | On Farms
1,1030 | P& ADE L | TR0 | Apr.1, 1080
Num- : :
Per 1 Rank
Num- Num- Num- Num- "
ber 1 |[BADK} pary Rank| o1 [Rank| 557 Rank
POLBEOw wenmmswmmmmmmcmnnanana] 1,872 1] 5202 5| 1,185 31 | 10, 640 2| 2,504 14
Darko... - 470 61 4,078 12 | 2,057 3] 9,926 4| 4,596 1
Wootlaan - 889 2| 5,237 3| 2024 4| 13,101 11 3,825 2
P N2 1[1) o1 IR mm—————— 369 12,1 4, 854 7 1, 257 20 | 8,436 71 1,879 44
TIron..eeew- mumm . ———————— 8hd B 7,117 1] 1,831 17 | 10,290 3| 2,441 19
Logan - 367 13 | 4,089 6| 1,877 12 A 81 2,269 21
Moding.meammn —o——— PR —— 15 51 5206 21 1,908 51 8657 8| 2662 11
ANElalZ0 . c e 387 0| 4,683 91 1,508 10 | 7,163 13 | 2,619 13
‘WA cemm e = mm 325 181 8,068 18| 1,408 19 | 7,640 91 2,50 15
Hardinememecas s mcncacaan - 346 14 | 3,735 17 | 1,382 25 | 7,342 | 11| 2,467 17
(61101 SR 463 7| 5221 1,495 20| 8,721 5| 2,731 8

Tulton....-
OUNtON < e e mmammmnan
jRTTIAYE:) J S,

OHAMPAIEI A v mm e e mwmm 284 24| 3,513

WEAITON e o =t mmmmmm s

van Werbeemeeecennao 383 17| 3,8 1, 687 11| 5,99 25 | 2,428 20
[O177IN": N, - o 632 2,011 42 | 6,994 14| 1,701 35
HONLY wmpmmanmmsmmnnn 288 211 4,183 1, 886 6, 639 151 2,812 5
BAETTET) [0 1 337 16 | 3,101 1, 28 | 6,440 19 | 2,717 9

[SAT0) 50/ ————— 338 15| 8,740 16| 1,336 26 | 6,270 21 | 2,459 18

Doflanet. eeweva~ :

Clormonta v emcemmne
T

234 28 | 2,900 27 | 1,837 16 | 6,617 16| 2,809 6
286 231 8,136 251 1,133 32| 6,403 20| 1,706 34
182 35 | 3,037 14| 2,236 6, 522 181 2,085

210 32| 2,462 32| L.u7 34 | 5,473 27 | 2,110 27
232 20 | 8,603 191 1,726 81 6,024 2, 855 4
241 27 , 43 673 44 | 4,763 30| 1,175 47
287 2] 2 281 1,122 33 | 4,679 31| 1,58 37

vl 41| 2217| 36| L2w| 304 3,768| 39 L 33
Gallia 48| 40| 2332] 33| L30| 24| 4256 | 87| L762, 32
AOMS.cuenane a0 40| 1,2a6] 46| 00| 45| 4400 | 33| 304} 30
Carrollmomnmne 70l 43| Tose| 47| 1068 86| g2l 44 LseT| 39
Holmes. ... o03| 33| 1'd62| 45| no15| 39| 3,209 | 43| 1,605, 38
MOITOW.ommomene 54| 45| 1514 | 44| L034| 37| 3,2031°742) 2
YU 38| 47 04 | 48 63 | 48| 2261 47| Lo79| 48
MONTO0 +mm e mme %l 42| 26| 41| nE3| 17 36131 40 L0} 31
Morgan. .- | 44| Tesr| 40| vamo| 21| 2508 | 45| 1,520) 42
NOMO e awm e 33| 40| 2074| 89| L7l 7| 28081 4611 i
Vinton.ommnooeae N 5o | 48| 378 | 49| 393 | 47| L,004| 48| 7B

hi Tet
1 Number of income-tax returns, telephones, and automobiles obtained from general consumer mar.
statistics iﬁll;lmd by Bureau of Forelgn and Domestic Commerce, Number of farms, farm products sold 01;
traded, number of farms reporting telephones, and number of automobiles on farms obtained from census o

agriculture. Per cent of families having radios obtained from census of population.

* County totals which are less than the number of farms reporting, probably do not include Farmers’
Mutual telephones.
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TABLE 18.,—ASSEMBLING OF AGRICULTURAL COMMODITIES BY RURAL RETATLERS
[State totals)

STORES REPORTING ASSEM-~

ASSEMALING BUSINESY

BLING
DIVISION AND STATE
Number | Total sales Value I",f‘qg'{&t
Now Igfz‘éﬁ% IS):I‘A’I‘EB, {10171 P USRI 73,006 | $1,885,316,402 $450, 054, 767 24
I\'Iaiue_-.-_'.., - 338 19, 510, 071 2,070,103 2
New Hampshirs.. . 102 2: 778,331 152, 632 g
Y5335 T S 288 8, 749, 004 1,002, 645 12
Jeen 8| mm me)
sland. - : 599, 73 31, 434
Connecticut 60 2,051, 434 102, 828 7
MIDDLE ATLANTIC:
New York.__.. 1,435 47,718, 655 9, 048, 387 19
New J ersey. . am————— 08 <4, 822, 240 984, 004 21
Pennsylvania. . 1,908 49, 066, 626 7, 041, 030 16
2, 74b 64, 800, 766 156, 213, 434 28
e 2, 508 55, 146, 6522 11, 038, 777 22
Mxng's..T ..................... SO caan 2,906 84, 662, 061 22, 006, 872 27
W@e igan. . 1,512 7, 382, 002 1), 302, 822 20
I8CONSIM a e e m v ————— 2,140 §0, 180, 025 13,057, 014 16
WrsT NORTH CENTRAL:
MiINNeSOta . o e ace et e ——— 2,417 82, 884, 813 17,814, 343
T — 0 3o 100, 150, 103 28, 850, 301 %
e lsgﬁurl .............. L 418 109, 804, 429 31,870, 181 2
3 orth llgallgosa ..... - 1,160 35, 031, 060 6,377, 044 18
NO% u kﬂ (0] 7> VR - 1,122 40, 502, 004 8, 016, 802 21
Kgusgg‘ . . — ‘1, 707 04, 020, 907 16, 870, 704 25
.................... e emmmm .. ———————— 2,383 82, 245, 327 10, 456, 762 24
SOUTH ATLANTIC:
e e @ g ) on
Taryland. ; 3, 780, 3, 346, 106
%z:gén\ifq..;i;‘_.av - 4,808 53, 754, 360 ﬂi 725, 200 ?g
et érr 1} - - 1,242 17,734, 670 2, 250, 140 13
e — T e g owmg) s
. 3 49, 419 27
Georgia.- %083 46, 183, 55 11, 590, gH2 25
...... 273 6, 720, 054 1,404, 401 22
EAsT 80UTH CENTRAL: :
2402175 O i, ggg gé, gﬁ, z‘l)z 13. g35v 400 16
7 , 204, 414 08, 28
\ 740 57, 830, 400 14, 381, 2010 5
, 204 79, 148, 197 33, 340, 005 42
WEST SOUTH CENTRAL:
Arkansas....... 2 429 60, 331, B
e memat—manac A —————— 2 0, 331, 636 1R, 628, 235
I(‘)l(l){l]l;ii:rnﬂn Slg 28: 109, 250 10, 616, 32!; gfli
D — 2, 29': 07, 107, 864 10,481, 623 18
........... - 4, 803 173, 081, 864 48, 400, 189 28
MOUNTAIN:
Mgggana 354 12, 696, 379 1,733,749 14
Wyonﬁ-ﬁg.. . %gg 6, '3%3' gg"; 1’%2' ?"?g 1
3t 330, 22, 1
gg;qr%ggﬁc-o_ 433 13, 412, 212 2,761, 640 2%
Aritona W Simon|  Vhemtl %
tah , 009, 913 ), 027 19
ma 98 3,212,811 1,003, 145
Nevada 9 ' 230,197 "a140 %
PaciFic:
Washington.........
rashington 2688 13, 458, 462 2,725, 240 2
Calitornin . mmemmanan 208 10, 900, 314 2, 140, 377 20
. 435 26, 395, 826 6,776,978 26
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CHAPTER IL—ANALYSIS OF TRADE IN SIX NEBRASKA COUNTIES

INTRODUCTION

The detailed data on trade in each of the six counties are presented in a series
of tables. Likewise, for comparative purposes, there are included certain dis-
tribution data for the State as a whole and for the two largest cities, Omaha and
Lincoln. Additional tables present data on population, agricultural and other
economic characteristics of the counties and the State.

Location of the six counties within the State.—The location, within the State, of
each of the counties is shown on the State map. Otoe County is located in the
southeastern part of the State on the Missouri River and is in what is known as
the southeastern general farming area. Clay County is located in the south
central part of the State in the southern cash grain and livestock arca. Dawson
County is located just south of the central portion of the State in the central corn
and livestock area, with approximately half of the farms in the irrigated area.
Holt County, located in the northern part of the State just cast of the center of
the State, is in the central hay and livestock area. Box Butte County is in the
high plains region in the northwestern part and is in the small grain and grazing
area. Scotts Bluff County, in the western tier of counties, has approximately
two-thirds of its farms in the irrigated area.

Population characteristics of the State.—As indicated in Table 19 the total
population of the State of Nebraska is 1,877,968, of which only 486,107 is urban
population, that is, in towns or cities of 2,500 population and over. The remain-
ing 891,856 persons constitute the rural population; and of these, 582,981, or
approximately 43 per cent of the total population, live on farms. The total
population of all incorporated places in the State is 755,940.

Nebraska contains but two cities of more than 75,000 population, which are
Lincoln (75,933) and Omaha (214,008). In addition the State contains only six

other cities with a population of over 10,000. They are as follows: Beatrice
" (10,297), Fremont (11,407), Grand Island (18,041), Hastings (15,400), Norfolk
(10,717), and North Platte (12,061). On the other hand, there are in Nebraska
100 incorporated cities of 1,000 to 10,000 population, divided into various size
groups as follows: 9 cities between 5,000 and 10,000; 18 between 2,500 and 5,000 ;
and 73 between 1,000 and 2,500. In addition there are 421 incorporated places
of less than 1,000 population, which in many instances are important trading
centers.

There are 93 counties in the State and the population of these counties ranges
from 1,180, in Hooker County, to 232,982, in Douglas County which contains the
city of Omaha. The density of the population ranges from 1.6 persons per square
mile, in Hooker County, to 703.9 persons per square mile, in Douglas, while the
average for the State is 17.9 persons per square mile.

POPULATION CHARACTERISTICS OF THE SIX COUNTIES

Population density.—Table 19 presents data on those characteristics of the
population in these counties, together with comparative data for the State, which
it is felt will be of especial interest in connection with interpretation of the sales
data. ¥rom this table it will be noted that the total population in these counties
ranges from about 12,000 in Box Butte to approximately something over 28,000
in Scotts Bluff. Holt County is the least densely populated having only 7
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persons per square mile; while Scotts Bluff is the most heavily populated, with
40 per square mile.

‘ Rural and fan.m-pop}xlation.——’l‘he table furthe‘zr shows the number of persons
in each county living 1n places of 2,500 population and over and in rural areas

Likewise, it shows for each of the counties the number and per cent of the tota.l
population living on farms. The per cent of the population living on farms
ranges from 33 per cent in Box Butte County to 66 per eent in Holt County. In
only two of these counties, Box Butte and Scotts Blufl, is the percentage of 'farm
population lower than the average for the State.

The number of incorporate.‘,d places ranges from 2 in Box Butte County to 10
each in Clay and Otoe Counties. As will be seen from the table, only three of the
countxe, Box gutte, Otge, .and Scott.s Bluff, contain cities having over 5,000
population, while the majority of the incorporated places in these counties have
a population of less than 1,000. The range in the per cent which the population
of incorporated places forms of the total county population is from 83 per cent i
Holt County to 65 per cent in Box Butte County.

Uniformity of population characteristics—With the exception of Scotts Bluff,
the population in each of these counties is rather evenly divided as hetween males
and females. The uniformity of the population in these counties is further
indieated by the data on the percentages of total population which are white—
native-horn white, and foreign-born white. Tn none of these counties, with the
possible exception of Scotts Bluff, is the number of negroes or persons of other
races sufficiently large to be of particular interest in market analysis.

A similar situation exists as regards distribution of the population in various
age groups,  With the exception of Scotts Bluff County these counties have been
well gettled over & considerable period of years. :

Nebraska ranks high in the matter of literacy, having but 1.2 per cent classed
as illiterates; and in five of these counties the percentage of illiteracy is either
lower than the State average or quite close to i, while in Scotts Bluff County it is
5.5 per cent. :

Occupations.—Table 19 containing population data, gives for each county the
total number of ‘persons gainfully employed, the number of such persons engaged
in agriculture and the per cent which this represents of the total number em-
ployed. In only one of the six counties, namely, Box Butte, is the per cent of
gainfully employed persons in agricuiture less than the average for the State, 39
per cent; while in Dawson (52 per cent), Clay (55 per cent), and Holt (60 per
cent), over half of the gainfully employed persons are in agriculture. In each of
these counties more persons are engaged in agriculture than in any other oceupa-
tion.

Occupations other than agriculture.—~In Otoe and Scotts Bluff Counties the
prineipal occupations other than agriculture are manufacturing and building,
with professional and semiprofessional service following in Otoe, and transporta-
tion and communication industries in Scotts Bluff. In Box Butte and Dawson
the leading industries, from the standpoint of the greatest number of persons
employed, are transportation and communication (including railways, telegrz{ph
and telephone companies, postal service, and the like), and the building industries,
with manufacturing next in importanee in Box Butte, and professional and semi~
professional service in Dawson. 1n Clay County the building industries, profes-
sional and semiprofessional gervice, and yailroads employ the greatest n‘mmber-
In Holt, professional and semiprofessional service leads, with transpor?atmn 5md
manufacturing following. For details concerning persons engaged in various
gainful occupations, see Table 20.

e
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AGRICULTURE IN THE SIX COUNTIES

As indicated above, these counties are so selected as to represent different
agricultural sections of the State. Tables 21 to 25 present what may perhaps he
regarded as the agricultural data of greatest importance from the standpoint of
market analysis and of interpreting the economic concomitants of distribution,

Areain farms and in crop land.—Table 21 gives the total acreage in each county
and also the number of acres contained in farms, the area of farm land in crop land
and in pasture land, and percentage figures on each of these points. It will be
noted that the percentage of total area which is in farms ranges from 82 per cent
in Scotts Bluff County to 98 per cent in Box Butte, while three other counties,
Clay, Dawson, and Otoe, also exceed the State average of 91 per cent. The per
«cent of farm land in the State of Nebraska which is in crop land is 50 per cent,
In these six counties the range is from 47 per cent. in the case of Holt County to
82 per cent in Clay County. There is only one other county, Box Butte, which
.does not have a higher percentage of farm land in crop land than the average for
‘the State.

Average size of farms.—The average size of farms ranges from 165 acres in
O%oe County in the extreme eastern portion of the State, to 739 acres in Box
Butte, while for the State as a whole, the average size is 345 acres. While in
Holt County the average size is 560 acres, there is evidently a tendency toward
increase in the number of smaller-sized farms since over 1,500 of the 2,410 farms
contain less than the average number of acres. A similar trend is noticéable in
Box Butte County and in Scotts Bluff County.

Crops.—The data in Table 21 serve to indicate the relative importance of crops
and livestock in the agriculture of these counties. In three of the six counties,
Otoe, Clay, and Dawson, corn is the major crop from the standpoint of percentage
of total erop acreage devoted thereto, while in Box Butte, the prineipal crop from
the standpoint of acreage is wheat. Two other counties, Clay and Otoe, exceed

the State average in per cent of crop area devoted to wheat. Oats and hay are

also important crops in the farming of each of these counties; although in the
ease of both there is a considerable variation, For oatg the percentage of total
crop acreage ranges from 5 per cent in Dawson County to 13% per cent in Otoe,
while in the case of hay it ranges from 9 per cent in Clay County to 58 per cent in
Holt County. The average for the State is 19 per cent.  Only two of these coun-
ties, Box Butte and Scotts Bluff, are in the important commercial potato area of
the State. In addition Scotts Bluff is a heavy producer of sugar heets of which
the production in 1929 amounted to approximately 622,000 tons, or about two-
thirds of the total State production. The commerecial production of fruits and
vegetables, other than potatoes in the two counties mentioned, is of rc,latlvolv
glight importance in these counties.

Livestock and livestock products.—TFrom the standpomt of numbers, swine are
the most important type of livestock in all of these countics except Holt and
Scotts Bluff. In Holt County beef cattle lead in numbers and in Scotts Bluff
County, both beef cattle and sheep and lambs are important, In these two
counties and also in Box Butte the number of swine per 100 acres of crop land is
much smaller than that of the average of the State. The heef-cattle industry is
esgpecially important in Holt and Dawson Counties. The sheep industry is of
relatively small importance in the State of Nebraska, but the industry does occupy
an important place in the agriculture of two of these counties, namely, Dawson,
and especially Scotts Bluff, )

The dairy industry, while not as important in Nebraska as in some other Stutes,
nevertheless contributes an important part of the total farm income of the State,
Due to the varying character of climate and topography in Nebraska, there is &
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varying importance in the dairy industry from county to county. As far as these
six counties are concerned the relative importance of the dairy industry is shown
in Table 21, giving the number of cows and heifers milked, and also the number
per 100 acres of erop land. The importance of the industry is also shown in Table
23, giving the amounts and values of various livestock products sold in 1929.
It will be noted that Scotts Bluff County leads in the volume and value of milk
and cream sold; Otoe County, in butter sold; and Holt County, in butterfat sold.
The income from the sales of eggs is especially important in Clay, Dawson, and
Holt Counties.

Farm, income.—Table 22 gives the value of farm products sold or traded in
each of these counties during 1929: This is subdivided so as to show separately
the value of crops, and livestock and livestock products, sold or traded.  The
table also shows the average value per farm for each of these two classes of
products, as well as forest products and the average value per tarm of all products
gold or traded. These data on farm incomes from these sources include the value
both of the products sold and the products traded, since the latter naturally
represent potential purchasing income.  Scotts Bluff County had the largest
total income from farm products sold or traded, as well as the largest income per
farm. It is interesting to compare the rank of these counties in farm income as
given in this table with their rank in terms of total retail sales. ' In total farm
income and in retail sales Scotts Bluff, Dawson, and Otoe rank first, second, and
third, respectively. In retail sales Box Butte, Clay, and Holt follow in the order
given; while in total farm income the rank for these three counties is as follows,
Clay, Holt, and Box Butte.

Farm values, charges on mortgage debt, taxes, and other expendltures —
Table 24 gives for each county and for the State, as a whole, the value of farm land
and buildings, average value per farm of land and buildings, value of implements
and machinery, and average value per farm. It also shows the charges on mort-
gage debt and taxes, as well as expenditures for feed not raised on farms, fer-
“tilizer, and farm implements and machinery.

Farm machinery, facilities, and roads.—Table 25 presents data on telephones,
automobiles, radios, and special farin equipment. In addition to the total
number of telephones, and the number on farms, there is shown the per cent of
‘farms which have telephones. Similar data are shown for automdbiles—passenger
cars and trucks being shown separately. The number-and per cent of families
having radios in these counties are shown; and also the number of tractors,
electric motors, and stationary gasoline engines are hsted for each of the six
counties and for the State. ) :

SUMMARY OF THE RETAIL SALES AND RELATED ECONOMIC DATA

In order to provide a general comparative background there has been prepared

Table 26, which presents data on total retail sales and related economic data on
each Nebraska county which has no city as large as 10,000 population. These
other data include number of farms, per cent of families having radios, farm
products sold ‘or traded, income-tax returns, number of telephones, and pas-
-senger automobiles. “The rank of each county is given for total sales and for
each of the other items. This ranking makes it possible to readily note such
relationships as may exist between sales and each of these other economic factors.
Thus, it will be noted that Scotts Bluff County, which ranks first in sales, is
twentieth in number of farms, seventieth in per cent of families having radios,
first in farm products sold or traded and in number of income-tax returns, twenty-
-second in number of telephones, and third in number of passenger automobiles.
(See Table 36 for similar data on New Mexico, Wisconsin, Tennessee, Louisiana,
Oregon, Missouri, Kansas, and lowa.)
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Detailed study. of the table brings to light some significant relationships for
the entire group of counties as between sales and certain other items. The
degree of relationship existing between any two-sets of facts—such as, in this
case, sales and any other of the items—may be statistically measured by the
rank method of correlation directly from the numerical ratings or by the Pear-
sonian method of correlation from the actual data. If a perfect correlation

_existed between sales in these counties and any one of these other factors, such

perfect relation would be indicated by unity, 1.00. While, as indicated in the
example of Scotts Bluff County given above, no one of these counties ranks

_exactly the same on all items, it ig worthy of note that the relationships between

total sales and some of these other factors are quite close.

Thus, the relationship between total retail sales and receipts from farm prod-
ucts as caleulated by the rank method of correlation is 0.82, while the Penrsonian
coefficient of correlation is 0.799.+ In other words, although the relationship
between sales and farm receipts is not perfect it is close enough to be significant.

In connection with total sales in any given area it is interesting to compare
them not only with income figures but also with indicators of general spending

“ capacity, such as possession of automobiles, number of income-tax reburns, and

certain conveniences such as telephones. The tabulation below expresses statis-
tically the relationship existing between sales in these counties and each of the
following facts: Number of passenger automobiles, number of income-tax returns,
and number of telephones.

Correlation between total retail sales and:

Number of:
Income-tax 1eturns. . ovemmerenonmcecnan Rank correlation.. 0.90  Pearscnian correlation.. 0.80::0,015
Passenger automobiles. o earececarannn- Rank correlation.. .93  Pearsonian correlation.. .92:= 011
TelePhoneS- cmmcecamnncmermnemrannrmman Rank correlation.. .90  Pearsonian correlation.. 83z .02

TRADE (DISTRIBUTION) IN THE SIX COUNTIES

Kinds of stores—Number, sales, employees, and wages.—Table 27 shows for

~each county the number of stores and sales, together with fhe number of full-

time employees and total salaries and wages for each of several kinds of business,
These data are arranged in eight:prineipal kinds of merchandise groups. Further,

- under each of these groups there are given similar data for the separate kinds of

husiness included in the groups, and the table also presents data on five other
kinds of stores not arranged under any parteiular merchandise group., For
example, in the food stores group the data are shown for groceries, combination
food stores, meat markets, candy and confectionery stores, and all other food
stores. The table also shows for each of the merchandise groups the per cent
which the sales of all the stores in that group form of the total retail sales of the
county. - (See Table 37 for similar data for Ohio, New Mexico, and Wisconsin,)

In addition to the retail sales shown in this table, the retail sales made by
nonretail dealers, such as elevators and the like, are shown in Table 29.

Per cent of total sales made by each merchandise group.—Table 28 shows for
the State and for each of the six counties the per cent which the sales by the estah-
lishments in each of 10 merchandise groups represents of the total retail sales,
For comparative purposes similar data are presented for the two large cities of
the State, Omaha and Lincoln. Reference to this table makes it possible to
ascertain the relative importance of the different merchandise groups in the retail
trade of the six counties.

- The general merchandise group needs special attention. Most of the stores so
classified here are the well known general stove, selling a wide variety of mer-
chandise. For the State of Nebraska as a whole the general stores do about 12
per cent of the entire retail business.
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As will be noted, the sales of food stores represent a smaller percentage of the
total sales in these counties than in the cities of Omaha and Lincoln. This differ-
ence is probably amply accounted for by the sales of food in general stores which
are not included in the food store group and by the well-known fact that families
in these areas, especially those on farms, produce more of their own food supply.

From the table it is evident that persons in the smaller cities and rural
areas, at least in these six counties, tend to make their purchases of automobiles
nearer home rather than in the larger cities. The same thing holds true in the
lumber and building material ‘group, hardware and farm implements, and feed
and farm supply stores. In the case of each of these four merchandise groups the
elements of convenience and service enter largely into determining the locus of
purchases.

Further, in considering the sales of feed and farm supplies stores it should be
kept in mind that considerable quantities of such supplies are handled by grain
elevators and mills, the retail sales of which are not included in this group.
Farmers’ cooperative marketing associations likewise at times handle consider-
able quantities of feed and farm supplies, and the retail sales of such associations,
also, are not included in this retail tabulation. However, the business of
farmers’ cooperative buying associations is included.

For the apparel group the percentage of sales runs as a rule considerably
lower than in the larger cities, although it should be noted that some of the larger
general stores handle considerable quantities of clothing.

On the other hand, the sales of furniture and household appliances stores form
approximately the same percentage of total sales in these counties as in the two
larger cities.

Retail trade in the towns and villages.—Table 30 presents the data on retail
trade in each of the incorporated places in each of the counties. In addition
to the data on total sales of all stores and the data on employees, salaries and
wages, the table gives the population of each such place, the per cent this is of the
“total county population, the per capita sales, the per cent of the total retail trade
of the county done in each place, and the number of stores in 21 different
kinds of business.

The per capita sales of each place are arrived at by d1v1d1ng the total retail
.sales for all the stores of that place by the population. Salef by kind of store
should not be interpreted as representing either the sales or purchases of a par-
ticular kind of commodity, since, as pointed out in the introduction, many stores
sell a wide range of merchandise. Further, as pointed out on page 10 above, an
indeterminate part of these sales are made to nonresidents.

Examination of Table 30 reveals several interesting points as to the total per
cent of the county trade done in the various incorporated places.

The county seat town as a trading center.—Reference to Table 30, above men-
tioned in connection with Table 19 presenting population data, reveals some in-
teresting points in connection with the importance of the county-seat town as a
trading center. In each of the counties, with the exception of Scotts Bluff, the
county seat is the most important trading center.
~ Clay Center, the county seat of Clay County, containing only 7 per cent of the
population of the county, does 24 per cent of the county’s retail trade; and this,
although there is in the county another place, Sutton, with a population con-
siderably larger than that of Clay Center and also two other incorporated places
of approximately the same size as the county seat. In Otoe County, Nebraska
City is both the largest place and the county seat, containing 36 per cent of the
population of the county and doing 64 per cent of the county’s retail business.
Dawson County:contains eight incorporated places, three of them, including the

129212—388—4
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county seat, being over 1,500 population. The county seat, Lexington, contains
17 per cent of the population of the county and does 31 per cent of its retail trade
and the three largest places together do 82 per cent of the retail business of the
county. Holt County contains eight incorporated places, six of them with less
than 1,000 population, one with a population slightly over 1,000, and the county
geat with slightly over 2,000 population. The county seat, O’Neil, containing 12
per cent of the population of the county, does 83 per cent of the retail trade.

The importance of the eounty seat town in the trade of its county is further
borne out by the preliminary data available on 18 other counties in the State of
Nebraska in which the county seab is of less than 10,000 population. Six of
these county seab towns do over 55 per cent of the total retail trade of their
respective counties, although the population represents only from 17 per cent to
38 per cent of the population of their respective counties. In two of these six
cotinties the county seat doos 73 per cent of the trade of the county, although
the population in these two county seat towns represents only aboub a third of
the population of the counties. Of the other seven, five do from 30 fo 45 per
cent of the total retail business of their counties. Note, however, that some of
the other smaller places have a larger per capita sales.

Per capita sales—Data on per capita sales for each of the countics and for cach
incorporated place thercin are shown in Table 30.  For three of the counties—
Otoe, Clay, and Holt-——the per capita sales are lower than the State per capita,
$409. In Dawson County the per capita sales are practically the same as the
State average, while in Scotts Bluff and Bex Butte they are considerably higher
than the State per capita sales. Per capita sales in the lwo larger cities in
Nebraska, Omsha and Lincoln, are respectively $582 and $672. Idach of these
is materially larger than the average per capita sales for the State and for any
of these six counties. ‘

Examination of Table 30 will show that in a number of incorporated places in
these various counties the per capita sales not ouly exceed the county average
but also exceed the per capita sales for the State and for Omaha and Lineoln.
Tllustrations of this situation are Syracuse ($993) in Otoe County; Lexington
($811), Gothenburg ($855), and Cozad ($1,078) in Dawson County; Harvard
($873) and Clay Center ($1,157) in Clay County; Atkinson ($812) in Holt
County; Hemingford ($1,212) in Box Butte County; and Scottabluff ($857),
Mitchell ($752), and Morrill ($1,951) in Scotts Blufl County.

An indeterminate, but important, part of these differences in eity figures is
due to trade with people residing outside of the city limits. County differences
in trade figures are not o readily explained.

Size of business.—Table 32 shows for each county the number of stores in
each of several size groups; the percentage which the stores in each group are of

“the total number of stores; the total sales of the stores in each group and the per

cent which these sales repregent of the total ssles of the county. Similar data
are also presented for the six counties as a group. Tor the per cent of sales and
the per cent of stores & cumulative percentage column has been included. . (See
Table 41 for similar data for seleeted counties in Ohio and New Mexico.)

Of the 1,301 retail stores in the six counties, 244, or 18 per cent, have annual
sales of less than $5,000 and the combined sales of these stores represent only
1 per cent of the total retail business of the counties. If we include the next
size group, we find that there are 445 stores, or 84 per cent of the total number,
which have sales not exceeding $10,000, and these stores do only 5 per eent of the
total retail business of the six counties. At the upper end of the scale—that is,
stores doing a business of over $100,000 annually—are 6 per cent of the slores,
and these stores do 34 per cent of the retail business of the counties.
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Size distribution by kinds of business.—Table 33 is so arranged as to enable
one to ascertain readily how many of each kind of store in these counties are in
each size of business group. Examination of the table shows that with but few
exceptions all kinds of stores are represented in both the smallest size group and
in the largest size group and that most kinds are scattered through this entire
size of business range. Exceptions to be noted are meat markets, none of which
do a business exceeding $75,000; candy and confectionery stores, none of which
do over $35,000; men’s and boys’ clothing stores, which do not appear in the
group over $100,000; garages, none of which are found in either of the two
largest size of business groups; hardware stores, the largest of which come in
the $50,000 to $75,000 group; drug stores, none of which exceed $75,000; and
jewelry stores, none of which appear in the groups above $35,000. Another
exception to be noted is department stores, all {of which appear in the group over
$100,000, since in the official classification work of the Census of Distribution no
store was classified as a department store unless it did at least $100,000 worth
of business annually. (See Table 42 for similar data for selected counties in Ohio
and New Mexico.)

Density of the population and number of retail trade outlets -The table
below gives for the State of Nebraska and for each of the six counties the total
population, the population per square mile, the total number of retail stores,
and the number of stores per 1,000 population. For comparative purposes sim-
ilar data are also given for the cities of Lincoln and Omaha. Examination of
the data in this table shows that while there is a considerable difference in the
total population and also the population per square miile in these counties and
also in the total number of stores, the number of stores per 1,000 population in
four of these counties’ varies but very little, if any, from the State average of 13,
which is also identical to the number of stores per 1,000 population in the two
cities of Lincoln and Omaha. In two of the six counties the variation from the
State average is quite noticeable, namely, Clay County with 15 stores per 1,000
and Scotts Bluff Oounty with only 10 stores per 1,000.” °

DENSITY 0F THE POPULATION AND NUMBER OF RETAIL TrADE OUTLETS

' Popula- Number
- Total popula- | - tion per |- Number of - | of stores
tion square stores per 1,000
© mile ' population
State of Nebraska ool oo cncanaaan . 1,377,963 18 17,637 13
Oounties:
0 1T S SO S SO 19,901 33 253 13
Clay m—— 13, 571 23 204 15
Dawson 3 17,875 ; 18 223 13
Holt. . e ———— 16, 509 7 204 12
Box Butte eemmmemmemamaemimmam——— . 11,861 11 140 12
Seotts Bluff. oo : — .28, 644 ) 40 277 10
Cities: ) P
Lincoln. - N 76,983 |ececmccrcnnn 986 13
[0 1T:3 e O 214 006 |eonmacnanann 2,663 13

Credit sales.—The table below shows for each of six counties the number and
per cent of stores which report doing & credit business and also shows the credit
sales of these stores and the per cent which these credit sales are of the total sales
of these stores and also of the total sales of all stores in each county.
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Crepir Sares Dara

STORES REPORTING CREDIT SALES -

Pert
Per cen!
Total credis
num- P cert}t Total sales of [salesas
COUNTY ber of | o totn | Bl stores ireport.
stores | “r cent | mpotal sales | Credit sales| “O% od are
er | of all sales of total
stores th(:}l;ae sales
stores

768 59 | $27,269, 591 | $9, 8562, 485 30 | $42,020,703 %
57 41 2, 434, 481 1,084, 694 45 5, 640, 744 19

u7 &7 3, 115, 025 ‘396, 630 29 4, 637, 522 20
191 80 6, 198, 699 2, 246, 766 36 7,078, 682 2
56 27 1,451, 003 607, 457 35 3,937, 009 13

212 84 6, 330, 957 1, 559, 366 25 7,113, 419 2
135 | .49 7,789,120 3, 657, 203 40 13, 704, 487 2

Stores reporting credit soles.—From the table it will be noted that in two of the
counties, Dawson and Otoe, approximately 85 per cent of all stores report credit
sales, while in one of them, Holt, ‘only 27 per cent of the stores report doing
eredit business, while the average for the six counties is 57 per cent. The eredit
sales of those stores which do report such business ranges from 25 per cent in Otoe
to 45 per cent in Box Butte and 46 per cent in Scotts Bluff, with an average pers
centage for the six counties of 36.

Relation of credit sales to the total retail sales of all stores.—The lagt two columns
in the table show the total sales of all stores and also the per cent which the eredit
gales represent of these total sales. The range here is from 13 per cent in IHolt
County to 29 per cent in Dawson, with an average for the six counties of 22 per
cent. In four of the six counties the credit sales represent from 20 to 30 per cent
of the total sales made in the county.- It should be specifically noted that many
storekeepers apparently did not have the records of their businesses in such shape
as to enable them to report separately as to what part of their business was done
on & cash-basis-and what part ew a.credit basis. Hethce, the data on the total
amountof credit business done by the stores in any county probably represent an
understatement of the actual conditions. Accordingly, the amounts and per cent
of credit as indicated under the heading “Stores Reporting Credit Sales’” is prob-
ably a truer index of actual store credit conditions in the county.

Date of establishment.—Table 34A presents data on the date of establishment.
It shows when the stores in each county were established and the number of these
stores which have been under the same owrership since their establishment. Per
cent figures are also given. Thus, we see that-in Otoe County 29, or 11 per cent,
of the stores were established before 1900; and of these, 11, or 38 per cent, have
remained under the same ownership. (See Table 44 for similar data for selected
counties in Ohio and New Mexico.) .

Table 34A shows when the stores in the counties came into the hands of the pres-
ent owners. Taking Otoe County as a sample, this table is to be interpreted as
follows: 11 of the stores have been under the same ownership since before 1900;
between 1900 and 1913, 36 more stores came into the hands of the present owners,
‘having either changed hands or been established at that time, so that 47 of the
stores in Otoe County have not changed hands since 1913. (See Table 44 for
gimilar data for selected counties in Ohio and New Mexico.)
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Maulti-unit stores.—Table 35 presents data on the multi-unit stores in each of
the six counties. It shows the number of stores in each kind of chain, i. ., two
and three store related independents, local chains, national chains, ete.; the kinds
of stores included in these chains, as lumber and building material stores, filling
stations, etc.; the total sales of all these chain establishments and the per cent
- which these sales represent of the total sales of the county. For comparative
purposes the total number of retail stores and the number. of single-store units
for each county are shown. It will be noted that most of the multi-unit stores
in these counties are two and three store related independents, and local chains;
and that 4 large percentage of these chain establishments are lumber and building
material sbores. Of the 95 lumber and building material dealers in the six coun-~
ties, 39 are members of chains. (See Table 45 for similar data for selected coun-
ties in Ohio and New Mexico.)

Nonretail dealers,—The majority of the nonretail dealers, data for which are
presented in Table 29, are assemblers of agricultural commodities. These include
assemblers of poultry and dairy products, livestock, grain (principally elevators),
and fruits and vegetables. Of the strictly wholesale types of establishments the
principal kinds are wholesale petroleum products, 3; wholesale groceries, 6;
automobiles and accessories, 2; and confectionery, meats, hardware, tobacco, and
hay, 1 each. In addition there are 32 bulk tank stations, which, while for official
purposes have been classified as non retail, frequently make a considerable share
of their sales at retail. '

Table 29 is so arranged as to show separately for each county the total retail
sales made by the entire group of nonretail establishments. Such retail sales
consist quite largely . of the retail business done by grain elevators in coal and
feed and other farm supplies. (See Table 38 for similar data for selected counties
in Ohio, New Mexico, and Wisconsin.)

Cooperative marketing associations.—The table below shows for each of the
six.counties the number of cooperative marketing associations, the total sales of
farm products, and the amount of retail sales. These retail sales include prinei-
pally sales to members of farm supplies and foodstuffs. As will be seen from the
table, there are in these six counties 33 cooperative marketing associations with
total sales of agricultural products amounting to $5,493,169. Of the 33 coopera-~
tive associations 23 are elevatms

COOPERATIVE MARKETING ASSOCIATIONS

[Number-and volume of business]

VOLUME OF BUSINESS
COUNTY ) Number
' Sales for members | Retail sales !
L S .83 $5,493, 160 $498, 374
D108 e e s m e e e 2 10 1,437, 744 . 144,537
2 11 2,048, 583 . 198,081
7 945, 185 59, 405
1 (x) ) (x)
1 (x) ©o o (X)
3 x) (x)

IRepresents principally sales to members of farm supplies and foodstuff.
() Included in total to prevent revelation of individual businesses.




i £

5f e Mo snes

o

50 CENSUS OF DISTRIBUTION

tores and buying associations.—The table below indicates the
number of cooperative stores and buying associations in the 6 c.ox_lnties. The
22 establishments report total retail sales of $1,200,481. In addition these 22
associations report sales to other dealers of $63,150. - This latter item represents
for the most part farm products prodiced by their members and sold for_thcm by
these cooperative stores and buying agsociations. Of the 22 establishments
included in this business 3 are stores and the remainder are cooperative buying

associations. .

Cooperative s

COOPERATIVE STORES AND BUYING ASSOCIATIONS

[Number and volume of business]

|
Salos
COUNTY Number Retail sales ﬂl‘(’;‘ag‘l’e?;ll"r
Total .- . 22 $1, 200, 481 $63, 150
toe. oo U 2 (x) (x)

Sy T I s 108,00 11, 500
Da - —- 206, 076 {aceummmnammmnun
Holtoos 4 , )143I 440 © 35,713
Box Butte. 3 X
Scotts Blufl - 4 180, 606 6, 000

(x) Included in total to prevent revelation of individual businesses.

Assembling of agricultural commodities by retail establishments.—Rectailers
in the small cities and rural areas, in addition to their service as retail outlets for
the communities in which they are located, often play an important part in the
initial movement of agricultural products into wider channels of distribution.
The table below presents data on this business for the retail stores in these six
counties and also includes the total figures for the State of Nebraska. In addition
to the sales data and the value of the agricultural commodities handled, the table
shows the number of stores in each of the counties and in the State which reported
the assembling of eggs, poultry, butter, and cream.

ASSEMBLING oF AGRICULTURAL CoMMopITIES BY RETAIL ESTABLIBHMENTS IN
TR Six CouNTIiES

'

STORES REPORTING ABSEMBLING NUMBER OF STORES REPORTING
ASSEMBLING BUSINESS SPECIFIED COMMODITIES
COUNTY
Num-

Vaine  |pereenti pgpq | Foul | pugiar | Orenm

Total sales ! of sales try

ber

1,797 $64, 020, 897 || $15, 870, 694 25 || 1,548 582 437 059

41 1,605,913 219, 788 14 36 8 25 15

36 1,164, 892 187, 614 18 29 7 21 12
9 436, 234 106, 7956 5 L) (R——

35 810, 200 216,325 27 27 13 1 16
7 243,003 35, 820 15 3 3
8 424,103 65, 605 16 3 ) O I b

! Total sales, as here used, includes the total volume of business of the retail store, 1, e., sales at retall, the
assembhgg business, and in some instances receipts from service operations and restaurant erecoipts!.‘ '
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TABLE 19.—PorunarioN Dara—Six Counties 1N NBBRASKA

NATIVITY OF

POVPULATION P OPULATION
Urban Per
White |Other|[T9P%| (2,500 ot
y Ja~ Rural | O
COUNTY per [POPY8} Rural opu-
P Per ls tion farm |oiion
Total (-0?11;: cent || Por | Per %‘;ﬂ? and aog)
numher male fa- cen.t cen}: Per over) farms
male || na- | for- | oot
tive | eign
born | born
Total for State. .|1,377, 863 51 49 90 8 2 18 (486,107 |801, 860 |582, 981 42
Ob08 - wammmmmrmmmm s 10,001 | 52| 48| 8 6| () 33| 7,230 | 12,671 | 9,878 48
() 15 2R 13, 571 50| &0 00 10 (! 23 |avmmaan 13,671 | 7,261 54
DAWSOD e wemmmmmmmm s 17, 87l 52 48 93 7 3 18 | 2,902 | 14,013 [ 9,107 51
HOlb cvmwmr e mmmmemmsnnn 16, 500 52 48 04 6| (1 [ S 16, 509 | 10,938 66
Box BubtO.em-reamnnan 11, 861 03 47 02 5 3 11| 6,609 ,192 1 3, 33
Beotts BIuffumanaamnnans 28, 64 53 47 81 10 9 40 | 10,996 | 17,648 11,739 41
PERSONS ENGAGED IN NUMBER OF INCORPORATED PLACES,
GAINPUL OCCUTATIONS BY SIZE
Por Total
cont | BTN
COUNTY Agriculture of
Alline | 78 ilig- | PRCorno- 1,000 | 2,500 | 5,000 o
dustries rated Under ver
hum- por || 77 | places Total| 1,000 | %5 | 1500 | 10,00010:9%°
bor) [Number| 2% - " '
Total tor State...|| 607,022 | 107,342 39 1.2 | 756,940 520 | 421
3,360 4511 0.7 | 10,178 10 9
2,410 55 1.3 , 188 10 9
3,063 5211 0.8 8, 667 8 &
3,451 60 0.4 &, 605 8 6
1,814 32 1.0 7,094 2
4,276 44 5.5 15978 9 3

1 Less than 1 per cent.
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TABLE 20.—GAINFUL WoRKERS 10 YEars Oup AND OVER BY OCCUPATIONS—
Six CouNTiES IN NEBRASKA

COUNTIES
INDUSTRY GROUP B Daw Seott
0x | - ) Seotts
Butte| C18¥ | “son | Holt | Otoe | Jppne
Al industrios - o ooceemcoccovommeommenae 4,807 | G, 807 | 8,777 | T, 400 [ 0,67
Agrioulture 2,410 | 3,083 | 3,451 | 3,360 | 4,275
Forestry and fishing__ 2 Lfamnnnns () S
Extraction of minerals. 3 15 6 14 13
Building industry. 147 260 112 300 496
Chemical and allied industries . coo-—wawwewonocomans 8 2 2 7 19
Clay, glass, and stone industries 3 3 1 45 8
Clothing industries. . 3 { 4 a1 15
Bakeries. oooeeeo___._ 15 14 14 20 44
Slaughter and packing houses.-..---- UV 7 470 18
Other food and allied industries 24 68 34 160 482
Automobile fACtOries. oo oecceececcceccccccmenieccnnen] 2 |emecmeelene e |ee———— |1 S
Automaobile repair ShOPS . cue oo s oeemcmem e cceeme e e 20 37 11 28 04
Iron and steel industries. . 136 27 29 7 41 a7
Paper, printing, and allied industries...._______._________ 7" 19 18 21 10 31 0
Independent hand trades. .. ....... 31 42 40 34 il 71
Other manufacturing industries. 48 37 88 50 100 122
Construetion and maintenance of streets, ete...o.oooooe.... 53 32 192 41 131 b4
Garages, greasing stations, ete. 50 49 08 72 7 144
gtostal seg']vic%. s 30 40 iz 47 42 R
0210 Ta{lroads. .o oooo e oo 4
g:orleet ra%rnage ..f‘_}?. 11‘1; - 1?{ - _.%.“.). R 175 19;
elegraph an fel«_:mhnna 40 b2 "50— 45 " Qi-

Other transportation and communication. - - .- 277 63 04 [ 148 G4 108 17?3

Banking and brokerage. . ; ‘
Insurance and real 8state . ... _..._...____ 23 3}5 % 23 33 %
%Vtﬂ:&nésc;‘)]nle aggngiqls ém% filling sl‘;‘fatic%ns..i).I 81 56 128 19 02 1560
e and retail trade, except automobiles. 4 ! It ;
Other trade industries. - ... - 429 33!,3 5:(2? “g 6(;3 (‘)g'f)

Public service (not elsewhere classified) . ... ...

Recreation and amusement...__....__ ). ................ Z ']i gg gg gg z«l; lgg
Other professional and semiprofessional servieo. . 312 324 389 462 468 508
Hotels, restaurants, boarding houses, etc. ... —eeel 181 45 122 90 133 218
Laundries and cleaning and pressing shops_— ... .. 48 & 18 (4] :3?5 47
IOntéler t]c}omestw and personal Serviee. e mmumwocmeaconoo .. 228 132 188 100 305 374
ustry not specified.m-e oo emomoe e 239 72 126 201 165 G54
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.
TABLE 21.—AGRICULTURAL DATA—S1x COUNTIES IN NEBRASKA

STATE

COUNTY

Otoe Clay

Dawson

Halt Box

Scotts

Butte | Bluff

Total area

................... 49, 157,120 || 387,840 | 370,560 | 630,400

1,531,520 | 688,640 | 462,720

Arca in farms:
Amount (acres)
POr CONta e v mwmmc e e mmm

Ares of farm land in crop land:
Anount (acres)
Per eonta - canammmaaamamm e

Area of farm land in pasture land:
Amount (acres)
Per Cenbe. o cmamcmmmmemecman

Number of farms (1930)

............... 44,708,565 || 877,406 | 369,499 | 593, 626
91.0 97.3 97.0 04.2

_______________ 22,343,612 || 278,105 | 296,312 | 352,977
50 74 82 59

............... 20,798,031 || 79,735 | 51,046 | 221,540
47 21 14 37

........... 120, 458 2, 280 1,782 2,086

Average size per farm (acres).----. 345 165 202 285
Crops:
orn-—
Total area {ACres) .. .------ 9,516,194 || 136,962 | 118,553 | 200, 094
o LPer cent of crop land. ...-- 42,6 49.3 40.0 56.7
Oats—
Total area threshed (acres).|- 2,317,266 || 37, 705 | 27,897 | 17,202
Per cent of crop land. .- 10,4 13.6 9.4 4.9
Whent—
Motal area threshed (acres).. 3,699,967 || 50, 700 | 112,205 | 29,540
Per cent of crop land. .- 16.6 18.2 37.9 8.
2y~ N
Total area (ACres) - - -wevm-- 4,320,908 || 35,076 | 25, 795 | 72,398
Per cent of crop land. .-~ -18.3 12.6 8.7 20.5
Potatoes—
Tota) aren (ACres)..e-a-v-- 100, 908 799 590 825
Per cent of crop land.--..-- Wb .3 .2 N
Livegtock:
Cows and heifers milked—
NUIMDOL - o o mcpmmmmm e mmme 621,456 9,491 6, 540 7,845
Per 100 acresof crop land.. 2.8 3.4 2.2 2.2
All other cattle 1—
UMbeL - cocmemmcmm e 2,528,731 21,142 | 12,563 | 40, 268
5 _Per 100 aeres of crop land.. 1.3 7.6 4.2 1.4
wine—
NUMDOT - - wmmmmmmmmmm=mee 4,679,161 || 59,460 49,971 | 76,419
Per 100 acres of crop land.. 20.9 21.4 16.9 21.7
Sheep and lambs—
JUINDOT -« ccommmmmmmm e 406,411 5,329 1,901 | 18,013
Per 100 acres of crop land.. 2.2 1.9 .6 5.1
Chickens—
NUMDBOT « - v cemccemmmmmzem 13,317,733 || 260,839 199,405 | 202, 531
Per 100 acres of crop land.- 59.6 03.8 67.3 57.4

1, 349, 702 | 675,210 | 378, 683
88.1 98.0 81.8

446, 685 | 337,830 | 201, 688
47 50 53

643,660 | 310,682 | 154,363
48 46 | 41

2,410 914 | 1,793
560 739 o11

148,118 | 50,786 | 20,763
15.0

22,9

10.3

45,3686 | 20,780 | 12,102
7.0 6.2 6.0

2,006 | 124,203 | 20,243
.3 36.8 10.0

375,664 | 41,444 | 51,588
58.1 12,3

25.6

1,464 | 15,482 | 10,654
.2 5.3

16, 429 3,747 6,454
2.5 2

74,427 | 24,258 | 19,077
1.5 7.2 9.5

6

55,854 | 27,661 | 14,635
8.6 8.2 7.3

12,417 1,7
1.9

104,361 | 65,830 | 110,516
30 19.5 54.8

51, 646
5 25.6

1 All eattle excluding cows and heifers kept mainly for milk production.

TABLE 22.—VALUE OF FARM Propucrs SoLp OR TRADED:

1N NEBRASKA

1029—S81x COUNTIES

COUNTY Crops t

0108 e ee e e mmmmmmmmmmmmmmmmmn $2, 583, 312

Clay .o “1"2, 645,855

Dawson _| 2,491,899

Sl e
Box Butte.. - )y

Scotts BIUH . —omomoomemmmmmnmemn== 6, 987, 304

Aver- || Livestock

age
per stock
farm || products

1,133 |1$3, 082,858
1,485 || 2,437,445
1,195 || 5,494,459

364 || 4, 140, 761
2,945 || 1,785,163
3,897 || 4,404,801

Aver-
age ||'roa- | 26 || Total | per
farm

1 Including plants, lowers, ete.
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TABLE 23.—AMOUNTS AND VALUB OF Semcirrzp LiveEsTock PropUCTS: 1020—
S1x CoUNTIES IN NEBRASEA
COUNTIES
e . | Seotts
Otoe Clay Dawson Holt Box Butte Bl
Milk sold: I .
517,688 124,389 116, 926 08,222 265,826 | 1,021,710
$103,538 |  $24,878 |  $25,724 $23, 573 $06, 515 | %421, 045
37,333 17,211 21,920 8, b44 3,122 7, 851
$16, 053 $7, 401 $0, 426 $3, 769 81,342 $3, 870
Craim 1s)olg:: -
S butterfat—
Pounds. o ceeeeean 868, 153 682, 180 655,779 | 1,876,456 289, 470 410, 864
Vellenmmme o mmeoomn $381,087 | $203,337 | $o75497 | 50,446 | $124,475 |  $180,770
As cream—
3,513 10,092 7,903 5,605 5, 408 15,483
$5, 621 $16,147 | $12 389 $8, 543 98, 202 $23, 226
21, 556 5,024 18,687 63,303 23, 107 56,600
$6,467 | 1407 |  $5045 | $10,662 |  $6,082 | %16 440
DOZENS. . o oeemeeommsmaaan 1,446,250 | 1,138,340 966, 835 743, 532 200, 933 425, 130
£ T —— §376,025 | §284,585 | 232,040 | $185.883 | 74,233 | 114,785
Total value............. $889,601 | $627,755 | $560,051 | $832,850 | $281,000 |  $760,247

TaBLE 24.—FArM Vavues, CEARGES oN MorTaeage Dupr, TAXxBS AND OTHER
ExpENDITURES—SIX COUNTIES IN NEBRASKA

VALUL OF IMPLE-
MENTS AND MA-
Value of Average CHINERY
couNTY Value of farm || buildings To]talg'alug of 1V!\l(!ixe °<fi
‘1and (including | (A0S pry bari‘l d;m
dwellings) nildings | bul faray Aver-
p Total |ageper
farm
[517: 117 $2, 048, 663, 849 |i $446, 539, 222 $2, 495, 208, 071 $10,274 ($150, 025, 108 #1, 160
40, 152, 795 9,473, 167 49, 625, 962 21,766 | 2,076, 849 1,174
26, 858, 912 4,775, 260 31,634,172 17,752 1,807, 215 1, 066
34, 278, 384 6, 084, 164 40, 342, 548 19,340 2, 245, 100 1,076
26, 028, 928 6, 008, 058 32, 037,036 13,203 3,018, 498 835
17,408,075 2, 684, 350 20, 092,425 21,083 1, 766, 6502 1, 32
18,983,710 4,512, 470 23, 496, 180 13,104 2, 684, BU8 1,442
OTHER EXPENDITURES
Charfss on
mortgage
debt on | Texes on all Fi?}"l I)&}lzm
farms owned] [t prop- || ;
COUNTY by fall Clerty on farms| ments and
y fu operated by || FOF feed not | For fer- | Forfarm | mnchinery,
g};;n:;so%gg full owner rai?«(ai((lﬂ(lm fz;rm gﬂ%ers wages including
78 0o othe : ars (dollars) (dollars) mlx;i?g'o«
trucks, ete.
(dolars)
State. $7,615,710 | $7,514,855 42, 286, 136 53, 709 28, 356, 051 36, 079, 965
99, 633 129,315 242, 879 248 b
55,802 75, 880 324,265 | 1,796 o iy o oo
110,487 108, 186 1,045, 863 137 481, 879 632’ 88
52,502 88,270 025,854 954 392, 052 476, 076
» s y 287 416,911 017,318
Scotts Bluf. 76, 787 58, 228 776,001 | 3,487 1, 644, 358 707, 287
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TaBLE 25.—FarM MACHINERY, Facruities axp Roaps: 1930—Six CoUNTIES
IN NEBRASEA

COUNTIES
STATE i
. | Daw- Box | Beotts
Otoe | Clay son Holt Butte ; Bluft
Telephones: ;
Total nNMber - oo 235, 785 3,732 1 3,974 35,2081 1,972 1,000, 2,462
Farms reporting. ... 93,888 | 1,621} 1,408 | 1,494 1 4.), 453 £i34
Per cent of all farms. .. 72.5 84.2 .0 7.6 0.5 50.2 35.4
Farms reporting dwellings lighted by elec- | i !
trieity:
N UMDET - o e cc e cmmmcme e memmm e e 21, 380 489 245 37 164 51 255
Per cant of all fArms . aeameccenomeme e e 16.5 21.4 13.7 17.9 7.0 8y 15,9
Farms located on improved roads:
NUMDET - o emceec e amm e 88, 462 1,375 1 1,464 1,654 1,479 550 | 1,143
Per cent of &l farms. o ceeuovemcmmraa s 68.3 60.81 822 7931 6L4) 60.21 637
Automobile passenger cars:
Total NUIMDer oo eercccmmm e 345,524 5,483 | 4,355 5,157 | 3,801 2, 960 | 6,857
On farms—
Farms reporting o coocavecmaccanaoaat 118, 850 2,000 1 1,687 1,908 Z 0 831 1,628
Per cent of all farms.. - 1.8 91.7 947 1.5 £5.8 0. 8
Number of €ars-----.-- - 141 144 2,628 | 1,031 2,238 2, .&'38 943 | 1,846
Per cent of total number............ 47.9 44.3 43.4 61.5 3L9 2.9
Motor trucks:
Total DUMDer . oo oo cmrm e e 53,463 {I 1,089 975 846 438 647 1 1,562
Number on farms -1 26,045 665 288 380 '514 402 875
Per cent of total nu 48,7 62.2 29.5 42,4 LT £2.1 56.0
Famxhes having radios:
164, 324 2,030 | 1,828 | 2,600 1,607 | 1,178 [ 2,080
47.8 57.0 50.3 45.4 41.5 34.8 32.1
Number on farms—
Tractors 40,729 710 436 649 359 647 629
Electric motors 8,303 167 64 92 51 18 165
Stationary gasoline engmes .......... -l 45,902 | 1,032 552 575 621 187 326
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TABLE 26.—SuMMaRy OF RErarn Sanms anNp Ruparsp BeoNomic Dars or
Counties IN SmMaLL Crry AND RURAL AREA IN NEBBASKA

INCLUDES ALL COUNTIES CONTAINING NO CIrY oF 10,000 POPULATION OR OVER

[Counties ranked according to sales]

[Sales are shown in thousands of dollars]

PER CENT OF
1) FARM PROD-
SALES (1929) FARMS (1930) F:&i:ﬂ?\?‘ﬁ%’v‘ VLS SOLD OR
‘(19:;0) TRADED (1920)
COUNTY -
Per
Thou- Sap Thou-
sands of | 86 | Rank|| N | ank| PO fRank|sands of | Rouk
dollars :;?etg ber cent dollars t
Scotts Bluff. 13,706 24| 1) 1,73| 20 21| 7ol 11,308
Buffalo 10875 | L8| 2| 24| 4| 42| 48| 557 2
8000| 16] 3| 3736] 1| 4L1] 53] 10,07 2
8883 | 16| 4 2174] 8| 4v.4| 1| o8| 16
god2| 14| 5| Liso| 61| 4k2| 30| Baz| 40
7679 14| 6 208| 121 454] 33| 7000 4
7561| 13 7| L7ie| 23| 400| 22 dsi4]  wr
7046| 13] 8| 2009| 2| s0.9| 16| 6825 9
76| 13 all Lees| 10| 1] 12| G2 11
73| 1.3] 10| 20| 6| 0| 3| &6 10
6,03 | 12| 1wl wveol| 14| 21| 12| sos| 12
gm0l 10| 12| 2os7{ 1| 4| 82| 4um| =
560 | 10| 13 914 { 50| 30.8| 68| 4wy 36
5420 | 10| 14| 2182| 10| 6| 5| oum| o2
52041 .0 151 1883( 18| 40.6| 0| Soes| 2
528 | .0 16| Low| 30] 45| 43| 42| 32
51| e 17l Ze2| 3| 42 a6 6507 10
s10| 9| 18| Tue| 8| 46| 42| 40| 1
4078 .0| 10| Ls87| 27| 4dus5| 81] 4708 | a4
4044 0| 20| 2193| 7| 489| 28| 708 7
48| .90 2| 1,33| 43| as0| 04| su2l -
48121 9| 22 870 | 60| 420 40| 2602 P
485 9| 2( 173| 28| 4arg| 27| Hue| 2
4761 o8| 24| o] 17| aNe| of 9443 3
4027 8| 2| 19ss| 15| 82| o5| &ww| a7
45560 .81 26 LS6H| 98| &7 7! 7,603 5
4538 | 8| 27| umse| ol sos| 18] sosr] o5
4417 .8 8| 1106| 0| s0.8| 17| 206 3
4424 18| 2| 2154 9l 480! 93| Sess| 15
4414 | .8 a0 Lsre| 1| soe| 1| 4ooe| 2
4,407 .8 st =2000| 13{ me| 8| 61 :
2300 | o8| 32 480! ac| ae| a7| 7 el
4332 8| 83| u4e| 35| ol 1| 68w 3
4,215 | L7 34| 1,393) 40| 42.8| 46 3002] 41
4,005 7| 35 1,300 | 41 47.3| 20| 4047 8l
4,030 | .7| 86| mnei2| 95| 5.8 14| 5135| o
3,937 7| ari 2410| 5| 4up| 2| 502|
731 7| 38|l 1,585 81| 423 47| B68| A7
3482 | ¢l 30 942 | 8| 46| 51| 322| 62
3,33 6| 40| 1,580 82| s¥e| 11| Geos| I8
3,301 .ol 4all 1s| a3l anel| e 3
3,209] .6| 42| 1300 44| 32| | 3 0| i
31451 .g] 43 | ea| o2mi2| 73] Bo09| 42
3,00| 5| 44 1,507 84| 80| ‘2| 4061| 30
2,004 | (5| 45| 1602| 21| 620 13| 4945] 30
2,047| (5| 46 1,400 38| 560 6| ao003| 53
2,08 | (6| 47 n7e6| 93| so.2f 19 5o41| 21
2,75 5| 48| 08| 54y 300] 72| 30618| 45
270 5| 49l Los| g7| 48| 2 Lo80 | a8
, 66 51 B0 1,187 40| 4d4| 38 B o70| 44
2,032 5| 1) 1,27| 45| 52| 34| 304
2,501 .5 52 13e8| 80| 439| 40 2 P
2,526 | .4 83| 1,553 | 20| 44| 44| 3oo2| &t
2,506 | 4| 54l 1'303| 43| s31] 10| 2854 oo
2,404 | 4| 56| 1,249| 48| sL1] 15| 2527] 66
2430 | . .4| &6 60! 70| 445| 37| 2635] o5
2,427 4| a7l 1,466| 37| 22l G| Tsiel o2
Datota....... ' . 12| 47.6| 28| 3405] 50
21961 (4| 60l 1,23¢| 47| 368| 02! 4ew| a5

See footnotes at end of table,
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TapLn 26.—HUM
TOUNTIES IN

o7

MaRY or Repain SALes aNb Rutaren Keovomie Dara or
Saant Ceey axp Runan Ares iy Nupraska---Continued

[Sadex wpr shon i thivesands of doflars)
e S -
! PER CENT OF
; . A | rARM pRODA
SALES (1020 [ EARMS 0 “,‘;}i?ﬁ‘ﬁ',‘x‘{;‘;’ s :lulul}l())?m
: Tloam | TRSDED (o2
|
COUNTY R —
e Per !
g ) - Phan
combs of 1O gt Nt gl Ter |
R Akl oy, ankp Rank|sunds of | Rank
dotizes | I i tar ! cent 1 e | on
o - P, !.n i
A 8| 04 6 sl
o | 4] el a2 oane| o 1; Wi | f
),hf,:h .:1 !f.i i ™ LER 41 5018 71
1, KRR il 4Ls 80| 20061 )
1,»«:.& o (G 48 5.8 bl 4, i 43
1, ff.é., . :i i 47 J.0 i Rt 61
Lo RN a0 antlo oGl 8008 57
Lo o4 B 1 860 8T i & 40
LA N !5&' | 1,018 O 20 47 2, 464 64
1,008 on i 445 T Rt Hrg {Y] ™
ROCK. waner - e R T T BT R T/ N B YLD TR Tt B {
Togail st localoqelomw | M el B
%}Iooké\r. .'-‘:::"i . i :'..‘: i §l‘ ; }8&; %1] (‘»{: W R
i ; miiooLbg 3 T TN W
Clospir. BTN N § N I TN B v R T BT
Hoyes... » b | .t i 150 iy 41,1 &3 2, 304 [
I\Gymmlm N :i 11 W T avh 7 aro il 1, 265 Th
BIOUX. v N RLi W T TRh fid 31,7 71 2,008 hs
Thonins e wiloow ORI I a | 85
Rlning.. - W ! Hi) 278 it 40,6 hits A piH]
Whevler an |6 81 arii o welownrlon a4l Rl
Toup... pxil 1 H iy I RTINS [i% QUK K2
Melhors Ly (%) 83 i ] PR 4 1% 8
A s 1% (%) 81 FaL K1 a6, b i {0 b,
i ) KA { $2 h 47,2 hit] 1,4 71
INVOMESTAN
RETI NG TRLEMIGNES PASSENGER AUTOMORILES
RUE)
COUNTY Potal Jun, 1, | PRI TERORLn g0 faty 1, {On faems Apr.
: [T ,\q‘er‘ 1, d ‘
Nun pHixH 140 JR2] 1, U8t
Nt i
Yor b LTI IS S— S
Nute |4 Num- Num- § Nune- "
e 8 Hank] My | Renk] Ty Rank) 5300 Hiank
im)ltl't‘ﬁ\ BIM e i s s T}b 1 ‘.‘ﬁ. sf{g Py . ;{K!*‘i b ti, :i’li 11 1, Rl 24
uffalo.... PR KR R i M G 6,08 2,618 I}
Custer. g 1T ‘.2.3 4, 150 FRER 14 6,007 2 'l: 120 1
I’lﬂ(.m:. 4 Al a1 B 11 1, 708 15,186 LU U 1.1 6
%etlw:llm R 1(}’ &i. C!M{ ?IA) . 4;»(% ‘{Q 3, Igf 2}: 1, ?&;{; 5?
BWEON e R 17 g, 4 Y 41 &, 107 § ] o2& 15
Jeflersoni. .. UMD M RTR v v | o de| 12| Zier)
Hn}lm‘l‘.rﬁ,,_ . Bt 41 4,07 : o, e 21 b d 1 80U 2
&ml&m«lﬁnn . e e 2;.{! I?‘ :;. ﬁgz bj i, 8\]3 12 .?, %&i Mr) 4, um 12
O e mn s e ah 4, 4 S8 i, A8 b2, 6
Yorkovwmmioninun s Lol w2 14 8,045 51 1,768 ] 4,756 11} 2,388 10
Saling.... e, . 24 g d, Al G1 1,716 0 5816 612,410 s
Box Butto... $id 71168 44 454 B 2060 35 I8 {i]
Hownrd. 244 ORI irg M 1L 8| 4,243 [N A Y
Butler, 2l 18 1 2% AN 18 LM 4,20 17| 2,262 14
1<:umns..... 1 a2l o2,uM2 151 1,858 261 4,180 1% 1, 602 ki
I&:n()X“ PR 158 w2 4,418 71 2,48 K b, 240 , 71 2 7(1'6 B
Cheyenno.. R 1 260 1, 49 0422 &b 2 RI0 87| 1,173 Ha
Nllck()lls. weo v ‘lbj‘i itQ 2, 42!5 40 1,220 '.’.? KX ()5f$ 3:.2 }, TL‘ri 30
Codira. ... IO -2 ¥ 161 2,86 171 1,884 51 4,582 14 2,415 7
SROPIM e e oo cvnn e veno} ITL ] 241 4,811 5O el du | 2,181 40 1,400 40
BT 2 AU I 11 o ¢ 1, 066 4 406 0] 9,668 42 iR 6l
Phager oo g | | mea | 16| LAls | 20| Buos | ulf w2 an
UG e aammvam v mwn s mnenal 1 G| 2234 27 1 1,640 11| 38,630 24 | 2,354 1
TOONOu e an s e mcmmnanwncunmnanneal 19 211 2,7 0] 1,588 0] 4,142 181 417 14

See footnotes ni end of table.
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D ’ coNoMI¢ Dars oF
TABLE 26.—SUMMARY OF RETAIL SALES AND RBLATED E }
Counties IN SMALL CiTy AND RURAL AREA IN N BBRASKA~——Continued

ME-TAX
et IELEPHONES § PASSENGER AUTOMOBILES
(1020)
Farms report-) rp . .
Total Jan. 1 Total July 1, [On farms Apr.
COUNTY o | ing fhpr L 1030 11090
Ig%‘ Rank
Num- Num- x| Num- oo Num. .
ber 1 Rank ber. Ran bor an! ber |Rauk
pst
33| o o457 23| 1,200 28| 380 22| 180 uw
o 10| 5| 274 | 10| L408| 21| 43066 | 16| Lesi| @2
Phelps o) 2 | o | W) B | | zam| B
) 3, 471 2
D —— | 8| 4| 21| LEn| 17| Be0r| w| Hom| 1
..................... 283 12| 3,302 9| 1,014 12 4,501 141 2,171 17
8%2?%&:-11-_ ................... 102 2 62| ‘o3| B2| f072| p3| naw| 4
Wayne 203| 19| 1,83 | 40| 1,284 | 27| 2,061 34| 1860 | 3
e R IR
[d 'y ! ’
%ggﬁmgton _____________________ 247 16| 2,140 32| 1,322 24 l} 336 :’fl 1, '931 a1
2 0 AT 98| 41| Lo72| 36| 1,467 | 10| 3,801 | 23| zus8) iz
Wehstor 74| 40| 2180 30| L344| 2| 2767 | 80| Loz | u
Hitcheock. 1081 38| 1,224 52 673 61| 2,008 66 | 1,065 &
Dixon : 126 34) 1,845 | 39| 1,179 32| d,116] 80| 1,67 &2
Nemaha. v ccenccnemmecmmenn 162 20| 2,163 311 1,192 311 3,0ul 31 1, 811 M
Valley e maiemccacc e mam 106 39 1:862 38 | 1,087 381 2,480 47 | 1,468 41
AR 1N RN
Polk 1] 37| 2,05 20 27 1,7 §
Pierce. 112 36| 1,626 44 1: 178 331 2,901 33 1 1,800 2
PAWDEO. o macmvcncmnnanccmamm e 66 53| 1,079 42 1 1,156 34| 2,469 a4 11,6438 &7
Hamillon cmee e e cacccmramnme 158 30 [ 2,411 26 1,577 16 3,204 2 1, 608 3
Morrill w| 48] “mo| 61| T8s3| 64| Zows| bd| 1088| B
Perkins...-...-.. e amaemm—— 66 52 490 67 283 70| 1,860 0% 162 o]
Nance. 88 44 | 1,300 48 815 47 { 2,223 48 | 1,810 44
Harlan 82 47 | 1,084 45 | 1,012 41 [ 2,008 62| 1,388 47
B =R AR IR R I
OWar! 1, R 2, 0 ¢ 7 .
JohmSON oo e 82! 47| 1,865 37| 1,023| 40| %20 | 43| L4811 W
Kearney. 86 46 | 1,560 47 | 1,063 301 2,310 46 | 1,827 48
Kimball. 36 370 70 118 7] 1,210 06 &0 70
581 1,204 56 906 45 | 2,126 60 | 1,498 3
6L | 1,307 51 764 481 2,024 Ot 1,174 51
331 1,210 54 460 58| 2,376 45 848 62
31 60 496 57| 2,132 49 1 1,140 53
&6 048 &7 440 6L | 1,444 [ 070 Y]
80| 1,506 | 46| 1,087| 30| 21| 6L 1,412 44
57 405 | 68 09| 1,044 | 40 72
54 736 43 366 661 1,085 it} 808 23
40 883 b9 864 43 1 1,001 60| 1,533
60 618 66 422 62 1,202 04 67
56 412 069 322 671 1,030 67 a7 (L]
44 008 58 597 66 | 1,008 67 | 1,128 54
B9 | 1,015| 66| 634| 63| 1,326 o3| Lodr] &7
63 [il:} 310 08 903 08 I
86 324 71 262 72 539 73 485 73
84 267 72 179 74 574 7L J04 8
64 129 77 &7 79 481 7 127 84
43 100 80 43 81 408 74 134 83
65 412 69 709 50 782 [54) 1] &8
06 118 70 3006 03 643 v 095 [
67 21? 73 207 71 730 70 560 i
62 172 75 448 60 457 78 40 [i'g
68 128 78 61 80 388 77 140 42
69 100 80 111 70 377 78 278 ki
67| 184) 74| 205 73| 31| 70| 988| %5
70 5| v| 225! 73| 00| R1| 8| W
68 66 81 100 77 302 80 240 B
Bannor i1 5 82 34 82 228 83 228 81
(1170 PR 82 08 78 286 82 363 7t

i ! Number of income-tax returns, telephones, and atttomobiles obtained f ¥ 51
Uy s rom general consumer warket
. sf;m";ist;‘zlcsél issued by Bureau of Foreign and Domestic Comimerce. Number of rﬁrms, farm produets sold
ggn sr:s g[ Ex gl;lizrgllégl;eof fgx;iucsergg%rftgé itl?ég hox}es, azglrii number of automobiles on farms obtained from
+ Loss than ane oty o oo aving radios obtained from census of population.

p A
Mu(tjl?:illﬁzgeﬁtg& sviwrhmh are less than the number of farms reporting probably do not Include Farmers'
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Tasue 27.—RurarL SauBs BY KIND oF BusiNeEss—Six CounNTiES IN
NEBRASKA

OTOE COUNTY

- . Em-
Num-| ploy- | Per | Stocks on_| Salaries
KIND OF BUSINESS ber of | ees et sales [cent of| hand—end and
stores | (full | (1920) | total | of year wages
time) sales | (at'cost) | (total)
Total-. .| 283 460 | $7, 113,419 100 | $1,507,490 | $549, 300
T'00d groUPcacemcccmanmanen 42
Girocery stores (without meats)....__._______ 1] 52| L 84,250 | Sp58
Combination stores (groceries and meats)... 20 27 737, 441 48,740 31, 45(5)
Meat markets (including sea foods) - ... 3 8 131, 999 13'330 7 620
Candy and confectionery stores.....cc.-..-- 6 ’ . ' '
Other food stores ‘ 1 } 13 89, 508 3,930 | 18,601
Geg:ral) merchandise group (including general
3 7¢) y o) 27
General stores..- . 17 lié b gg,g, igél B ?gg' ;gg 12(3)' g?%
QGeneral merchandise and variety stores..... 8 P T ’ 4
%epartnéent‘% SEOTES - - e o e e mm o 2 } 89 | 1,139,062 |-aennon 259,210 | 76,441
ry 2004S SHOTES o cmmmccecmcae e I S P,
ADDATel EroUD - - e e e memee e e e e 13 21 270, 2
. Metn’s and boys’ clothing and furnishings 70, 285 4 125,150 2,89
stores. .. --__.. 4 8 127,229 |ocoaees
Women;s and children’s apparel and acces- d 7,250 16,311
sory stores__ - 4 (] 47, 072
Other apparel and Y SEOTeSocccmmcee |omcmcaoaee o 5 71(_)_ 5 9}9
Shoe SEOeS. - mmnemocmccmccamcmcmmm e 5 7 95,984 |- _.-. 33,180 | 10,478
Automotive group- - . 54 112 | 1,054,112 27 00
Motor vehicles dealers (includes tractor ! 5,2 162,832
dealers). . . 19 66 236,730 | 106,623
Filling stations - 19 24 20, 310 28,128
Garages (repairs, gas and oil, ete.)eveoeroaaan 12 16 19,700 19,469
; Tire, accessory, and other automotive shops._. 4 6 11,460 8,112
3
" Farniture and household EroupP. -eeeccmmamcanvan 10 17 211, 269 3 83, 260 21, 953
gg{nﬂglre sttprm' e anei : 125 4 120, 714 47,050 5,302
or home furnishings and appliances stores
S T s i OPp lamoen Tioree 2 1] s 16,210 | 16,651
Restaurants and other eating places-.coooooonan 20 26 162, 201 2 3,010 24, 0900
Restaurants and lunch rooms, including :
Cafeterias mue o cmccemmmmm e m e e 21 26 162, 201
Other eating places. —omemcoccamcemmmmommnmasfon NSO ISR (RS
Lumber and building materials group..cevececvan 23 48 650, 046 9 221,830 87,452
Hardware and farm implement and machinery
EPOUD v e mmsm e mmm s s mm = mmamm o e ~ 17 20 482, 029 7 143,310 25,208
Hardware stores, 7 8 145,858 {-weeeee 58, 570 11,679
Hardware and farm implement and machin- ]
ery dealerS. ccaemammeccnmmmman——a- 10 12 336,171 |.nmeeme 84, 740 13,524
Feed stores and farm supplies dealers [ — 80, 550 1 8,050 |.cevvnnan
Cigar stores and cigar stands.----.--- 13 9 85, 065 1 10,620 7,587
Drug stores. . caun. 13 13 254, 2056 4 103, 500 17,812
Jewelry stores TR é 3 53,972 1 29, 240 2,988
Ooal and wood yards, including ice——eneacoanen
Other retail stores, including secondhand sto 8 } 8 185,345 2 38, 420 13,527
CLAY COUNTY
Total__ . 204 208 | $4, 537, 522 100 $975,050 | $301,458
Food group..- 28 26 606, 469 13 44,660 21,973
ittt e— T T s A
ombination stores (groceries and meats) - -- ) 3 3
](\J'Ieag marl;ets (fim%ludlng sga foods) - -- - ; 3 101, 740 4,900 3,120
andy and confection 1 70) ¢): J—— 144
Otheryfood stores ey 1 } 2 8,730 %460 !
i in| neral
Generg%org}‘se)rfl_mndise group (including go . 28 34| 1,054,301 23 242,760
General stores 21 27 777,973 |ouemua 187,890
%eneral merchtandise and variety stores....-- 5| () (x) (x)
epartment stores- .- .--cecmanmmamae R O O B B ot kil
Dry 200d StOTeS - o mme e eccmmmmmmmmemm=mmmmm== [ T x) x)

(x) Included in group total to prevent revelation of individual businesses.
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Tz Plrarmeen

(x) Included in group totalto prevent revelation of individual businesses.

1TLess than 1 per cent.
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TapLe 27.—RETAIL Sares BY Kinp OF Business—>Six Counmigs 1N
NEsraska—Continued
CLAY COUNTY—Continued
; Tm- Per | Stocks on | Salaries
Num-| ploy- | nrot sales |cent of| hand—end| and
KIND OF BUSINESS ?gygg (%lel?l (1929) total | of year | wnges
time) sales | (at cost) | (total)
ADDI?EEI gmupd._l; ______ A S i i I-é‘; 11 4 $99, 060 2 $47, 760 §2,476
en's and boys’' clothing and furnishin|

SLOTES. - wmmem 3.’ T TNt T 3 3 71,899 [acmmv-- 37, 60 2,276
Women's and children’s apparel and acces-

soTy stomas.1 o 131.3.- 4 1 11,060 [-ccennn 2,250 200
Other apparel and accessory §60res. . —wa----- 2 P
Qther apparel and accessory Stores- - 2o 17,200 |eceeees 8,460 |-eeraeenn

Automotive BrOUD - - oo csmmmmamacmeomemmmmmane 44 73| 1,166,735 26 121,080 89, 661
Motor vehicles dealers (includes tractor
L1 v:) RIS PRRSR 8 36 588, 716 55, 740 52,275
Filling st.(at‘.ionis ....... I M lg 22 341, 287 37,230 | 22,220
. Garages (repairs, gas and oil, et€.). o —-uouce- 1
Tire, accessory, and other automotive shops. 2 } 15 236,733 28,110 16,168
Furniture and household group-ceaveememeamenn 8 15 172,189 4 74,700 | 15,580
Furniture StOres - cocmvwomeeeocccmnan - 6
Other home furnishings and appliances . 15 172,189 |aumrane 74,700 15, 580

] 03 - [ YR R it

Radio and MUSIE SEOTES - w o o e mccmcmmcmam e mmmm|mmmmm e em e mm e s ot m e s s e e
Restanrants and other eating places.....—--- J— 18 28 162, 300 4 13, 080 18, 802
Restaurants and lunch rooms, including

CATBLATIAS - n o o oo m e mmmm e 15 26 142, 450 |- -cmn--] 11,330 17,058

Other eating places. - ceacemwonae - 3 2 19, 850 {ammmen 1,750 864
Lumber and building materials group_-c.-amew-- 13 20 401, 082 9 145, 490 20, 343
Hardware and farm implement and machinery

group.. —- 19 79 562, 282 184,700 68, 15
Hardware S0reS - « ccmmrmmammemmmaac oo 7 9 119, 516 62,130 7,50
Hardware and farm implement and ma-

chinery dealerS..omevcemmmmmemceeccmnamaas 12 70 442, 766 122, 570 60, 585

Fead stores and farm supplies dealers. - oo...---. 4 2 61, 656 1 3, 500 1,000
Cigar stores and cigar stands...-.-.. 4 3 15,420 | () 3, 360 2,428
Drug storeS. < cecmmemnanean 10 6 126, 953 3 3,430 £, 437
Jewelry stores..---- 7 3 N 1 22, 660 3, 600
Coal and wood yards, including ice. - wonooaaee- 3 3 42, 628 1 4, 640 3,100
Other retail stores, including secondhand stores. 7 2 35, 675 1 13,340 4, 025
DAWSON COUNTY
Total.cemecenmm emmmmmammamaemmanMm—ee—— 223 303 | $7, 678,582 100 | $1, 300,020 | $400,R14
F00d ZLOUD- - - cmmcmrommm o] 97| 34| 005905 49,130
Grocery stores (without meats).__.-c.-o--- 11 19 430, 925 22,030
Combination stores (groceries and meats) ... 5 7 183, 006 , 441
Meat markets (including sea foods) 6 b 214, 219 8,440
Candy and confectionery stores... 4,010
~ Other 100d SEOTESancemecammmmmmw e mmm o ne ———m——.
QGeneral merchandise group (including gon-

018) SEOTES)nn w m e cmmm e mmmmmm e mmm 27 86 | 1,739,341 362, 440 83, 042
General stores.... - S S - 16 511 1,071,527 157,870 40, 053
%ener%in megcliandlse and variety stores....- 7 24 452, 104 110, 840 19, 071

g ont SHOTES. - oo omamm e R .,
L A i u| e 74,730 | 14,313

Apparel group. - T T 8 6 120, 655 1 52,060 9, 358
Men’s and hoys’ clothing and furnishings

SEOTES. - mem oot 3 5 02,280 |-ccone- 44, 460 8,188
Women’s and children’s apparel and acces-

SOTY SEOTES. v - mmcccmmcmmimmmm i mm e dn e 41 x (x)

Other apparel and accessory stoies. - JE
Shoe stores. cmeeaeaaunne demmmmcmmm—————— B I, (x)
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TaBLE 27.—RETAIL SAres By KIND OF Business—Six CouNTiES IN
NEeBrASKA—Continued

DAWSON COUNTY—Continued

Em-
. . . Per | Stockson | Salaries
KIND OF BUSINESS - lg;alfgf pégg Net sales |cent of) hand—end| an
. stores | (full (1929) total | of year | wages
time) sales | (at cost) | (total)
Automotive group. . ..cooceeeeae_J oo o 1
Mgtolr v)ehicles dealers (includes tractor N % | #,971, 625 2| $4200 ) 3143, 436
QANETS) - - e e
Tilling stations. ... -.—..._._ 1| N vERE Mo e | 556t
Garages" (repairs, gas and ofl, ete ... _.| 10| 13 97, 805 20,680 | 17,814
Tire,accessory, and othgr automotive shops... 8 6 82, 900 15,950 6,512
Furniture and household group.. . ___..________. 10 29 565, 994 7 121,250 | 52,627
T e e I N B poipond Moot
iances S ;
Radio and music stores..... 1_3_13"?3:."“5“0_{? 2 } ) 5 48,801 |- 15,920 5,185
Restaurants and other eating places___..._._____ 20 56 208, 179 4 9,100 | 38,481
Res’%agra_nts and lunch rooms, including
cafetorias. ..o e 19
Other eating places. ..oomwoe—ooooooo - 1 } 56| 298,179 |...... 9,100 | - 38,481
Lumber and building materials group.....__.... 13 35 614, 703 8 155,680 | 44,508
Hardware and farm implement and machinery
BTOUD e e e o mm e e 22 2% 821, 974 11 224,120 | 37,742
Hardware Stores - .. o ococemcma e 9 8 254, 547 [.oooeee 86,980 16,374
Iardware and farm implement and machin-
ery dealersS. - mcuaeccmacacm e 18 17 567,427 | ooen 137,140 21,368
Feed stores and farm supplies dealers...__...... 3 218, 563 3 16, 430 4,046
Cigar stores and cigar stands. .-« - ooomomee e -
Drug sStores. o oo 12 15 298, 603 4 110,890 | 24,768
Jewelry stores......... —— 5 4 65, 861 1 35, 030 4,936
Coal and wood yards, ineluding 1ce. . oooomoo]ocm o ecemac e e e e | m e e
Other retail stores, including seconndhand stores. . 9 2 62, 279 1 32,640 4,000
HOLT COUNTY
Total o c e cccmcenmmm e eee 204 204 | $3,937, 009 100 $942, 870 | $243,128
FOOA EFOUD « - - eecemmeceemee e m e 28 17| 504000 13 54,910 | 16,285
Grocery stores (without meats). ... 14 7 287,340 |ooccoee 34,410 6,610
Combination stores (groceries and meats) - 6 4 115, 000 14,350 3,480
Meat markets (including sea foods)-- 2 } 43, 450 2050 |-
Candy and confectionery stores.. 1 fr=nmm ’ ’
Other food stores 5 6 58, 300 4,100 6,175
General merchandise group (including general
SEOTes) - v o g_ - P.. .( ...... £® 39 46 970, 979 259, 990 46,770
General 810T€S. ueecaemcemmmmm e 33 37 836, 266 |- 234, 260 36, 650
general merchandise and variet; 5] (%) @ |- (x) (x)
Y55 g mealh iR AES Vo) 1 R —————— EE RS PR B Eniintel RO DS ieiaiuininiel il ranbai
Dry goods stores.----- 1] (® [€9) (X) (x)
Apparel BYOUD. -~ oo oo e 9 5 84, 050 2 58, 450 5,300
M d ’ clothing and fur
stores o Povs’ dlothing 1 @ | @ | @ | @
Women's wnd children o | 0| B0
Qther apparel and a X, X
Shoe Stores. .- S F (x, (€ B e
Automotive gmug - 43 40 844,823 22 121, 040 63,189
Mgt aycnicle ul 20| dersw 71,200 | 38,500
Filling stati . 19 10 253, 863 26, 690 13, 608
Garages (repairs, ga TTet0) e 10 9 104; 043 |- 19,810 | 10, 9%
Tire, accessory, and other automotive shops- 3 1 18, 700 3,280 1
Furniture and household group - - ceomcmmcacmnee- 10 12 215,333 6 92,770 19,747
FUrniture StOTes. - - -« ovommm--woommmommzmaes 5 } 12 189,883 | oomeen 86,370 | 19,747
Other home furnishings and appliances stores 1 00 6. 400
Radio and music SEOres. - - - - mememmmencmanan- L3N I 82,500 | oo , 400 | eemeee
Restaurants and other eating plau:es._.iil it 18 30 134,454 - 3 6,480 | . 22,857
Rté:tfg.};lerggsts and lunch rooms, inc 15 30 120 704 |- 6, ggg 22, 857
"""""" L3 e e

Other eating plac

y

(%) Included in group total to prevent revelation of individual businesses.

129212—33——F5
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Taprm 27.—Rerain Savres BY KIND OF Busivess—S1x Counties 1y
Nzeraska—Continued

HOLT COUNTY—Continued

Em- Per | Stockson | Salar
Num-| ploy- |t sales |cent of| hand—end undes
KIND OF BUSINESS berof | ees (1929) total | of year | wages
stores tﬁﬂ’;}é) sales | (at'cost) | (total)
Lumber and building materials group._-..------- 12| 22| $487,82¢| 11| $174,710 | $20,408
Hg;{:él‘?:‘are and farm implement a_x-ld machinery 18 18 399, 080 8 85,070 | 23,770
HArdWare St0reSv - movemmwremvmmmacsmn 1.1---- 8 6 127,600 |weamnen 42,100 5,720
i d machin-
Hardwars B B e e 5| 12| 202,880 |oooee 3,80 | 17,050
Feed stores and farm supplies dealers 55, 350 8,110
Cigar stores and cigar stands. .oo---.- 1)%: 990 (xx) (}ééﬁ)ﬁm R
Drug Stores. - mm—amvmeemoun 3 X
Cgavgeflry({s toresd. vards, including ice (1:'26%86 (xle (2)'? 220
nd wood yards, including ice. - v onunane , 4 |2
Oghef retail storzs, including secondhand stores.- 01, 860 2 11,700
BOX BUTTE COUNTY
POLAL - o e i ammm e mm e 140 | . 369 | $5,649, 744 [ 100 $909, 600 | $467,804
FOOA BIOUP v coemmmememmmmsmmmmm e mmm e 25 51 911, 206 16 33.3, ??0 61, 395
G stores (without meats).—....-- .- 8 14 350, 724 f.nawnne 32,230 [ 21,062
' Gcr)gggrigation st(ores (groceries and meats).-- 10 20 370: 1) (1 PR 30, 040 25: 005
Meat markets (including sea foods)..... 2 } 7 121, 088 [oemene- 8, 050 6,170
Candy and confectionery stores... 2 ' g
Other £00d SEOT8S..- wnammmmmcmmam cmmmmm e 3 10 062, 0dd |.oeenn 2, 860 6,088
: 'O including general
Goperal merchandise g10up ¢ £ 1l 5| ewus| 1| 1,20 4,57
General storgh%..d PR AT g 11 207,800 |<uenenn 47,840 | - 15,027
General merchandise and variety stores..
Department stores 1 } 44 347,084 |.enne 108,870 [ 27,040
Dry g00dS ST0reS. o mamacrcocemcmnmanmmaannes 1 .
Apparel group 18 23 480, 042 8 180,430 | 86,734
ppM«mgs and boys’ clothing and furnishings !
LT T e 3 6 171,005 [umennnn 77,080 | 16,854
Women's and children’s apparel and acees- 6
SOI'Y SEOTBS . mmcmecmvmmmarommam mmmcmmmnma— )
Other apparel and accessory StOres. . .-.---- 1 } 16 240, 037 |- oo 43,060 | 20,780
Shoe stores.. .. 3 1 60, 000 [aucuun- 18,100 2,100
Automotive group. 27 09 | 1,389,076 24 159,860 | 137, 360
Motor vehicles ‘dealers (includes tractor
dealers). ... 11 711 1,083,765 [.uunn-- 119,270 | 103,737
Filling cf(nﬂnm o §/ 10 105, 906 14,820 | ¢ a3
Qarages (repairs, gas and oil, ete.).oesaann. ' oF o
Tire, accessgry, and other autornotive shops. 1 } 18} 180,404, 25,270 23,600
Fur%iturgtand l'éousehold BIOUD - m o o 2 16 203, 273 4 60,070 { 15,286
urniture stores, - | .
Other home furnishings and appliances stores. 1 } 15 103,474 oo 58,460 | 14, 786
Radio and music SE0res o emccmmmcmecmmaae 4 1 9,799 |oeenn. 2,210 504
Restaurants and other eating places.ococrevmnas 9 40 264, 560 5 6,270 45,176
) Rest?.%rapts and lunch rooms, including 8
caleterias. - 3 -
Other eating PIACeS. .- mverencnmcmccrcemacnn 1 } 46 2064, 860 |..nnon 6,270 45,176
Lumber and building materials group........... 8 22 736, 019 13 160,700 | 47,635
Hardware and farm implement and machinery
e ity 8 15 361, 882 6 53,480 | 18,330
Hardware Stores. - - wceenoememcmcmmcc . 1 :
Hardware and farm implement and machin- 15 361,882 |..ouunn 53,480 18, 339
Ory dealers . oo 7
Feed stores and farm supplies dealers............ XX XX XX XX XX b
Cigar stores and cigar stands ¢ )6 ¢ 1)1 (200,)205 ¢ )4 ¢ 12,)000 (;2),{ )174
Drug stores. . 6] 10| 224,080 4| 113,600 | 28,332
Jowelry StOreS. oo v o e coecmaa e ccnacc e e (xx) | (xx) {xx. XX) (xx (xx)
Coal and wood yards, including iee. ..eonneonn.. (xx) | (xx). (xx; Exx) (XX (xx)
Other retail stores, including secondhand stores. 16 12 267, 803 5 49, 340 18, 870

(xx) Included in ‘' Other retail stores’ to prevent revelation of individual businesses,
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TaBLe 27.-—RuTalL SaLms BY KiNDp oF Business—S1x CouNTIES 1N
Nusrasga—Continued
SCOTTS BLUFF COUNTY
Num- 1]32517'_ Net nls Pgr . Eto%ks ond Salm(*iies
et sales |cent of| hand—en an
KIND OF BUSINESS berofl @81 | 920 | total | ofyeer | wages
time) sales | (at cost) | (total)

] Y 277 777 |$13, 704, 487 100 | $2,342,923 |$1,107,526

Food group. o __________________________ 44 67 | 1,718,209 13 145,632 | 87,611
Qrocery stores (without meats)......_. - 25 608, 562 59,552 | 20,536
Combination stores (groceries and meats) ... 22 34| 1,003,472 79,410 50,476
1('\4‘{131?3 ;nargets (fin(tzzluding s%a, foods) - % 6 91,392 5,700 6,920

and confectionery stores... - - -
Other food stores.__.... }7 ____________________ 2 } 2 16,783 |----.-- 970 679

General merchandise group (including general

stores) 35 160 | 2,308,206 17 560,860 {181,753
General stores 20 70| 1,376,375 |~ccee-- 306, 290 97,749
general merchandise an 10 48 | 469,928 |....... 149, 140 47,350
A R A — Sl 2| el 106,920 | - 36,654

Apparel groUD. oo oo 20 31 781, 569 6 192, 270 40, 880
Men’s and boys’ elothing and furnishings

SEOT@S . o oo ————— 7 8 220, 585 |-ceeoeo 110, 400 12,320
Women’s and children’s apparel and acces-

SOrY SEOT@S. o e 6 9 126, 428 22,300 14,324
Other apparel and Ty stores. .. 4 10 360, 000 34, 340 9,180
Shoe StOreS. - m oo oo 3 4 74, 556 25, 230 5,056

Automotive group. - oo enen 62 201 | 3,644,750 27 346,700 | 307,923
Motor vehicles dealers (includes tractor

dealers) ..o s eam 18 145 | 2,936,190 294,800 | 231,205
Filling stations. o e ecee———e 21 30 412, 653 21,100 39, 707
Garages (repairs, gas and oil, ete)__._..._____ 17 17 210,235 19, 480 24,721
’._I‘lre accessory, and other automotive shops.- 6 9 85,672 11,230 12, 200

Furniture and household group.-c.eceoccoooioo 11 41 471, 265 38 156, 781 70, 888
Furniture stOres. ... cvoceecceorecmean—aa———— 7 19 326,131 |......- 114,711 25, 284
Other home furnishings and appliances stores.| 2 } 22 145,134 foooio. 41,070 | 45,604
Radio and music stores .. oocceoocioanoo 2

Rast}gur?nts mgd othgr fatixi]g places.,.i.-.l..&..-.. 19 72 376, 764 3 11,870 | 73,685

estaurants and lunch rooms, includin

cnfeterias--_-___--,___.-_._-___’ __________ % 15 70 833,691 |. ... 9,610 71,385
Other sating places e maemeae———— 4 2 , 078 1ooeeeee 2, 260 3

Lumber and building materials group.......c... 26 87 | 1,556,430 11 360,160 | 145,515
dw: d farm implement and machiner

Har g?(rnsl a?_____r._-i- e ——— y» 16 44 024, 375 7 265, 660 75, 842
Eurgware stox&as.{ ...... o PRty Beeve 7 12 187,714 |ooveees 82,650 23, 640

ware an rm implement and ma-

g{]inery dealers_af___ . _Ii __________________ 9 32 736,661 |-cee--- 183, 010 52,202

Food stores and farm supplies dealers.—c.._..-- 5 12 443, 669 36,630 | 20,331
Cigar stores and cigar stands..._. . 7 2 50,154 | () 4,870 )
Drug stores. - cceee oo 15 41 605, 026 160, 060 69, 385
Jewelry StOres. e veocamaoaan ; 2 85,105 (O] 51,880 s 2
Cogl and wood yards, including ice.omooeooioe 75 5 51,060 | 26,467

Other retail stores, inéluding secondhand stores. . 8 } 7 788,8 .

t Less than 1 per cent.
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TABLE 28.—PRERCENTAGE OF TOTAL RETAIL SALEs MADE BY STORES IN THE
DirrerENT MERCHANDISE GROUPS

3 At 1 s & ey
£s ¢ 1525 5 |22 B
B3 ” 4 3‘% 5] & Ha a
. B 518 38 |2 ;ggg gg' 5
;O’g 3 ) 3 - § 'E = ) =N
g8 S| E gy =g |B2|S85| & |8
S8l g | e | B REFRICE S| g | 8
g2 2|2 | & (358 pw UE|EE| E | 2
| B35 33| 8|55 88 %8 2 2 |3
- = v .
503 |EE| 8| | B85S E |& |EE B |
2 v |88 § S 5] 5;:':! 3 BE| o g
= | 2|88 5|5 |5 |58 3 |8 |EE| % |3
S8 o 4|26 ® BFola m m | o
State of Nebraska....| 100 16 18 6 16 8 5 4 8 [} 3 10
Counties:
OF08. « oo eeeee e woll 16| 28| 4] 19 8 3 2 9 71 1 8
Clay___. o0 13| 2| 2| 13| 18 4 4 9| 12| 1 8
Dawson. 100 2] 2 1| 16| 10 7 4 8| 11| 3 H
Holt..__. 00 18] 25| 2| 12| 10 5 3| 11 8l 1! 18
Box Butte... 100 16 11 9 18 6 3 5 13 6 (%) 13
iScotts Bluff wo| 13| 17| 6| 22 5 3 3| 11 71 73 1
Ities:
[0 111:1 1. NN 100 20| 15 11| 18 8 5 5 6|l | M R
Lineoln e cmceeccecceee 100 19 19 9 15 7 3 3 6l O M 18

{X) Amounts included in ““ Other retail stores” to prevent revelation of individual businesges,

1 Less than 1 per cent.

TaBLe 29.—Data oN NONRETAIL DBALERS—SIX CoUNTIES IN NIBRASKA
[ASSEMBLERS AND WHOLESALERS]

Num-
ber of SALES Em- | Salaries
RIND OF BUSINESS BY COUNTY estab- ploy- and
Jshe 1 otal Retall | o | Wages
Total._-. 197 $21, 573, 206 $700, 308 447 |- 5628, 602
Otoe County. ... 41 3, 453, 710 187, 800 74 00, 802
Grain..... 23 2,471, 943 33 28, 300
Petroleum and petroleum produetS.—.oeaeoveen-- 7 174, 778 8 18, 308
Poultry, dairy and poultry produets.o.-c....- 6 335, 551 11 10,170
Other dealers.....-..-. - . 5 471, 438 22 34,018
Clay County. s mm—memm 49 4, 864, 222 220, 022 706 79,237
[ 5.7 S U 20 3, 501, 191 37 36, B83
Petroleum and petroleum produetS- - ooaeoconuas 3 39, 385 4 8 806
Poultry, dairy and poultry productS- oo -caeaae 13 990, 741. 32 84,305
Tivestock 3 319, 089 1 120
Other deslers... - 4 13, 816 2 2,004
Dawson CoUNEY e oammemcccanmamcmcacmneneam - 27 2, 044, 111 110, 763 41 36,406
Grain_____ - 13 1,010, 602 jraonon A 24 20, 581
Petroleum and petroleum produetS..---ao-oo-...] 6 88, 93 6 12,197
Dairy and poultry products [ 165, 242 8 2,802
Other dealerS. o avewecc e cmecm e 2 179, 238 3 1,360
HOI COUNEY . eemmmommnm e oo et e e 25 1,608, 314 30| 43,731
Petrolenm and petroleum products. 4 158, 748 ] 17,378
Dairy and poultry products ... 9 263, 181 8 7,148
Livestock 3 525, 000 2 1,800
Hay, grain, and feed.... i 521, 000 16 14, 645
Other ealersS. - oo oo 3 140, 885 1 1,800
Box Butte Comnty. ..o iieaaaiim o] 23 5,106, 455 5, 405 102 177,092
[€51523 5 U ——— 4 18 32,046
Petrolenm and petroleum products. 4 7 10, 3086
Produce and dairy produets.-.-...-.._. 9 16 , 760
Tivestock. ... - 3
Other dealers. . ..o 3 61 123, 687
Scotts BIUfl CotuBty o e e e e 32 4,408, 393 187, 820 124 104, 550
[ €525 RO, - 3 498, 727 6 6,703
Petroleum and petroleum products... . 11 630, 334 17 30,018
Produce, poultry and dairy produets..........._ 10 1,115, 864 32 31, 474
GYOCETIBS A~ - me o e mccem e e e 3 1,134,122 30 G0, 7356
Other dealers._ - b 1,087, 346 39 85, 160
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TaBLE 30.—Rmrarn TrRADE BY COUNTIES AND INCORPORATED PracEs—SI1x
CounTiEs IN NEBRASKA

Per Num- Num-
COUNTIES AND INCORPORATED Popula- |¢ent of cei%rof Per bfernof Salari b%rairle-
- % | full- | Salaries
PLACES Total sales | * 45y cggn&}' county g:lplst‘} time {andwages] estab-
latli)on sales | S31€8 %) gm. lish-
ployees ments
OTOE COUNTY .o $7, 113, 419 18,901 100 100 | $857 461 | $533, 300 253
Incorporated places:
Nebraska City (C 4, 523, 136 7,230 36 64 626 334 | 390,345 138
SyracuSt.-eo.____ 940,706 | = 947 5 13 993 53 58, 518 36
Talmage...-.__ 462, 947 474 2 7 977 23 25, 550 15
Palmyra. . ..__ 292, 677 344 2 4 851 13 17,720 11
Dunbar......__ 237, 504 292 1 3 813 13 14, 957 14
Otoe....- 141, 024 263 1 2 536 8 7,885 12
Doug!as, - 111,284 233 1 2 478 3 4, 260 8
Unadillg.....__ 159, 619 194 1 2 823 7 8, 525
Burr...._...._. 154, 335 122 (13 2| 1,265 4 4,120 5
Lorton. .- ..._____ 42, 275 74 ¢ [¢)) 571 2 2,220 S5
Balance of cgunty 47,913 9,728 49 [€) T PR 1 1,200 3
CLAY COUNTY ..o ceccccann 4,587,522 | 13,571 100 100 334 207 | 293, 458 204
782, 042 1, 540 11 17 508 48 50, 204 33
666, 814 987 7 15 676 42 39, 204 35
1, 079, 509 933 7 24 | 1,157 105 90, 249 25
754, 928 865 6 17 44 51, 513
330, 460 757 6 7 437 18 19, 046 24
190, 673 376 3 4 507 10 13,262 13
243, 046 250 2 6 972 9 9, 530 11
120, 210 176 1 3 683 3 4, 400
112, 155 156 1 2 719 5 3, 650 12
76, 468 148 1 2 517 5 4,120 4
181, 227 7,383 54 E 7 PO 8 8,190 11
DAWSON COUNTYemcccmcmunn 7,078,582 | 17,875 100 100 430 304 | 482,814 223
Incorporated places:
Lexington (C. H.)eoonacoaacnan 2, 402, 914 2,962 17 31 811 134 | 173, 483 61

Gothenburg 2,322 13 26 855 93 | 129,527 55

600 3 5 25 | 29, 264 17
304 2 501,015 15] 19188 16
297 5 4 8, 500 13
294 1 3| 907 5| 6710 8
5| O | o % 1 R I 1
9,218| 51 1 5|76 900 6

3,937,000 | 16, 508 100 100 238 204 | 237,128 204

1,284,122 2,019 | 12 3 636 7 99, 269 54
, 687 1, 144 7 24 812 48 52, 828 42
556, 453 763 ) 14 729 31 34, 956 25
262, 142 588 3 7 446 1 9, 381 17
205, 064 359 2 7 822 10 11, 678 12
85, 385 285 2 2 300 4 9, 251
215, 944 259 1 5 834 9 4, 595 15
86, 903 88 1 (1) 2 988 4 3,020 6
222,319 | 11,004 67 1 7 P 10 12,150 26

BOX BUTTE CQUNTY 5, 649, 744 | 11, 861 100 100 476 360 | 461, 804 140

Incorporated places:

Alllance (C. ) cemocaccmccacan 4,247,770 6, 669 56 75 637 310 | 387,248 91
Hemingfo(rd_ - _) ........... -] 1,251,848 1,025 9 22 | 1,222 57 72, 431 42
Balance of county 150, 126 4, 167 35 3 famomeas 2 2,125 7

SCOTT BLUFF COUNTYrcran 13,704,487 | 28, 644 100 100 | 478 786 11,101, 526 277

Incorporated places: )

Séottsblufrf} ..................... 7, 250, 445 8, 465 29 53 857 464 | 681, 082 116
Gering (C.H.) ccecmcacmncacnnn 1, 412, 566 2, 531 9 10 558 92 | 117,343 43
Mitehell. oo oo oo 1, 547, 735 2, 058 7 11 752 80 | 123,113 28
MiINatare. v occceaceccmcamican 767,111 1, 079 4 6 711 48 52,824 28
MoOrrill . oo 1, 475, 169 756 2 111 1,951 60 78, 850 20
Lyman ..o ool 654, 528 656 2 5 98 21 27, 477 18
HenTy. - e 165,995 167 6 1 994 8 8, 829 7
Melheta commmic e acenee 206, 891 138 (1) 111,499 6 7,290 8
MEGIEW - o coccemcecmeeaam 124,104 1287 (O ] 970 6 8, 008 [
Balance of county. .- aaoaenan 09,943 | 12, 666 44 | N O 1 1, 700 4

1 Less than 1 per cent. .
2 On basis of Irjc-\,sident population only. Variations in such per capita figures represent some index of

sales to nonresidents as well as difierences in total expendable income.
(C. H.) County seat.
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Tasrn 82.—Nuwmprr oF Storms CLASSIFIED BY Size oF Rerain ESTABLISH-
MENT—SIXx CoUNTIES IN NEBRASKA

i Pey |SUmUA Per
Num-i s lative cent
SIZE OF BUSINESS ber of of per- || Total sales of
stores | opaq cent- total
age sales
OTOE COUNTY

All stores....- - .| 288 {2 0 $7, 113,410 100
Less than $5,000 47 19 19 140, 012 2
oi than & | 15| 34 281,060 | 4
35 14 48 436, 439 6
29 11 50 519, 480 7
20 8 687 457, 624 i]
' @z B omae o

336,001-$50,000 ,
§ 50:001—&75:000 15 4] 03 008, 242 13
75,001-$100,000 6 2 96 527, 000 7
Over $100,000 - evumamnmane 12 5 100 2, 060, 699 20
Al SEOTES.. o e mmm e 204 b {0[0 )5 4, 537, 622 100
Less than §5,000. . 46 23 23 123,471 3
$5,000-$10,000. — cecmeeme 41 20 43 208, 674 G
10,001~$15,000 24 12 56 3085, 280 7
15,001-$20,000 24 12 67 417, 605 ]
20,001-$25,000. 16 8 76 365, 060 8
$25,001-$35,000 21 10 85 645, 070 14
$35,001-$60,000..-. 14 7 02 587, 007 13
$50,001-$75,000. . 7 3 95 450, 907 10
$76,001~$100,000. 1 2 97 448, 220 10
Over $100,000....-. [ 3 100 800, 144 20
Al SEOTES - me o e ccmmmmmmmmmmnmm e ms 223 100 faemee-- 7, 678, 582 100
Liess than $5,000. - cemecrammemccacac e cnann 36 16 16 81,062 1
$56,000-$10,000 - - < - cn i m e e 26 12 28 208, 038 3
$10,001-$25,000. ...~ 26 12 39 325, 690 4
$15,001-$20,000 23 10 49 421,401 b
$20,001-$26,000... 22 10 59 508, 075 7
26,001-$35,000.. - 19 8 08 681, 620 8
35,001-4560,000.. 28 12 80 1,176, 321 15
$50,001-$75,0 20 9 89 1,237, 846 16
75,001-$100,00 13 6 96 1, 166, 123 15
Over $100,000 - e accemcnam e mmmnmm e e 11 5 100 1, 085, 607 2

HOLT COUNTY

S e PR 204 100 fameneen 3, 037, 000 100
53 26 20 118, 279 3
43 21 47 314, 408 8
25 12 59 330, 600 1]
18 9 68 313, 109 8
10 5 73 234, 7HH 0
20 10 83 607, 146 15
19 9 02 812, 300 21
11 & 97 673, 074 17
2 1 ] 171,753 4
3 2 100 300, 427 4]
All 140 100 |oceee- 5, 649, 744 100
29 21 21 04, 18 1
$5,000-$10,000. ... 17 12 33 126, 046 2
$10,001-$15,000. . 10 7 40 128, 605 2
15,001-$20,000 6 4 44 106, 013 2
$20,001-$25,000 11 8 52 262, 402 5
$25,001-$35,000 9 i 58 263, 323 5
$35,001—i50,000 21 15 73 909, 604 16
$60,001-$75,000 12 9 82 8065, (58 14
$75,001-$100,0 10 7 80 843, 073 16
Over $100,000. .- ~evoenmemeaecmmcr e 15 11 100 2, 149,443 38

Cumu-
lative
per-
cent-
8ge

>
D300 e

Exzaps
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TaBLE 32.—NUMBER OF SToRES CLASSIFIED BY SizE oF RETAIL ESTA‘.BLISH-

MENT—S1x CoUNTIES IN NEBRASKA—Continued
Per Cumu-|| l Per |Cumu-
) ) Num- cont lative Co cent |lative
SIZE OF BUSINESS | berof | “ ¢ per- || Total sales | of per-
- | stores| (5109 f cent- total | cent~
age sales | age
SCOTTS BLUFF COUNTY -

All stores —— 277 100 §oeeee.o $13, 704, 487 100 |acoeaee
Less than $5,000 . - - oo oo 34 12 12 2, 2 1 1
$6,000-$10,000. - : 36 13 2% 265, 773 2 3
$10,001-815,000 - 27 10 35 351,138 3 6
$15,001-§20,000_ 23 8 43 410,867 3 9
$20,001-825,000- 20 7 50 447, 024 3 12
$25,001-$35, 000 20 7 57 597,028 4 18
$35,001-$50,000- 35 13 70 | 1,490,975 11 a7
$50,001-$75,000. 35 13 83 || 2,150,448 16 43
$75,001-$100,000 11 4 87 934, 833 7 50
Ower $100,000.. - - T ITIITTTTTITTITTITTT 36 13: 100 6,924,170 50 100

Summary of the 8 counties
100 |oeoees 49,620,768 | 100 |.___...
18 18 609, 963 1 1
16 34 || 1,492,864 4 5
11 45 || 1,877,661 4 9
9 54 1 2,189, 474 5 14
z 8 62 || 2 267,800 5 19
$25, 001—$35,000 o119 9 711 3,583 850 8 27
$35,001-$50,000- o138 11 82 || 5,869,788 14 41
$50,001-$75,000_ - 100 8 90 || 8,232 075 15 56
$75,001-$100,000 R 4 94 || -4, 131,098 10 86
Over $100,000. .. TIIITIIIIIIITIIIIIIT 83 6| 100 14, 366, 490 34 100
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Tasrn 34A .—Numsir or STorms Orassrpiep BY Darn OF ESTABLISHMENT-—-
Srx CounTiEs IN NEBRASKA
TOTAL OTOE COUNTY
DATE ESTABLISHED Stores established S“ntggn]ﬁfggs of || stores established Sml,gﬁé‘d“ggs of
Number | Per cent| Number| Per cent{| Number| Per cent| Number| Per cent
L33 ) N 1,301 100 730 56 253 100 100 40
Prior to 1900.- 120 9 40 33 29 11 11 38
1900-1913__. 248 19 131 53 62 21 24 4n
1014-1919. 144 11 95 66 25 10 16 80
1920-1924 203 18 129 64 37 15 19 11
£1)2; J— 62 5 45 73 8 3 5 63
1926. - 76 [i} 56 75 12 5 4 ERS
1927._ 87 7 70 80 12 b 7 58
928 ... 90 7 79 88 8 3 6 75
1929 (first half). 59 b 53 90 6 2 5 83
1929 (last half) .. 32 3 32 100 4 1 4 100
UnknowWn e eeeocacacnmmnae 181 775 FRI IS 60 P2 5 [ O
CLAY COUNTY DAWSON COUNTY

St in hands of

Stores established

Still in hands of

DATE ESTABLISHED Stores established Tounders founders

Number | Per cent| Number | Per cent | Number | Per cent| Number|Percent
................ 204 100 128 66 223 100 06 42
............... 31 156 9 20 22 10 I3 el
53 26 31 58 44 10 10 43
21 11 13 62 17 8 11 1]
33 16 19 58 22 10 14 04
7 4 86 7 3 2 24
9 4 9 100 1] 3 a3
9 4 7 78 17 8 15 88
16 8 14 88 12 5 11 02
immmn———— 12 6 11 92 9 4 9 100
.............. 9 4 9 100 4 2 4 100
.................. 4 3 S F U, 03 P2 2 TN (R,

HOLT COUNTY BOX BUTTE COUNTY BCOTTE BLUFF COUNTY

Still in Still in . Stlllin

Stores es- Stores es- -Stores es-
’ hands of h hands of % hands of
DATE ESTABLISHED tablished | gonndors tablished | foinders Ltabllshod founders
Num- Per |[Num. Per [Num-| Per (Num Per |Num-| Por |Num- Por
ber | cent | ber | cent | ber | cent | ber | cent | ber | cont | ber | cent
Totale oo cemmenae 204 | 100 | 132 64| 140 | 100 84 60| 277 | 100 181 4]
Prior to 1900, @ cememceaeceee 30 15 14 47 1] 4 1 17 21 ® b - :
1900-1913..... 39 18 21 64 18 11 12 75 44 16 24

1914-1919... 24 12 16 67 13 8 62 44 10 32 73
1920-1924. 35 17 26 74 21 16 16 76 66 20 36 a4
1926.... 12 [} 75 15 11 11 73 13 b 12 i3
10286.. 11 5 10 91 12 9 9 75 26 9 19 78
1927.. 14 7 13 93 8 8 ] 63 27 10 23 a5
B0 —— 20 10 18 90 12 9 11 92 22 19 80
1929 (first hal 6 3 41 @67 6 4 100 | 20 7 18 00
1929 (last half) 10 M 1] 100 13 3 5| 100 9 2 9| 100
Unknown. ... 12 6 20 19 |omcmanaammn 16 [ 15 (RN N -

1 Less than 1 per cent.
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TasLE 84B.—DArEs WaEN SToRES CAME INTO HANDS OF PRESENT OWNERS—
Six CounTiEs IN NEBRASKA

DATES Box Scotts
Otoe Clay | Dawson| Holt Butte Bluft

253 204 224 204 140 277

11 9 5 14 |

36 35 28 24 17 24

37 21 21 26 9 42

42 33 41 40 24 47

18 16 14 10 14 20

16 12 18 15 9 23

2B 3 B B B

5 5 36

%ﬂrst half) ... 12 23 21 12 14 26

1929 (second half).. 11 17 14 ] 13 19

05 24131435 o WO ) 7 |meevvanans 12 9 12 8

TABLE 35.— MuLTr-UNIT SToRBS—SIX COUNTIES IN NEBRASEA

" MULTI-UNIT STORES BY TYPES

Total || Single Py

COUNTY retail || store and Manu-
: 3 store Na- | Sec- | Pub- |factur-

stores || units | moga || fnde- | #0¢2L | tional | tional | lic |er gon-

pend- [*18I0%*| chainglehainst| utility| trolled
ents t chains
L ) 73 S 1,302 1,164 138 41 49 26 16 5 1

[0 3 71 TSR 253 218 35 15 8 6

223 203 21 8 5 6

204 195 9 2 4 1

140 124 16 4 4 5

217 239 38 ] 18 8

204 185 19 6 10 |oeaman
MULTI-UNIT STORES BY KIND OF BUSINESS SALES OF manm T UNT
COUNTY Lamber, General
b ailllg- Filling chI;lneé.ise Food | All Dollars I;?lt'gg:]t
“1 p ;J;g stations | and va- | ‘stores | other (1929) e
e s riety stores
2 stores

Total- _-__..__--__-___; ..... 39 19 |- 24 15 41 $7, 470,857 18
8 7 7 2 13 1, 861. 300 25
6 2 5 2 8 900, 274 12
[ 1) PO b2 . 1 430, 528 11
] 1 3 2 5 1,153, 691 20
9 7 4 6 12 2,281, 747 17
7 2 3 3 4 843,317 19

1 Under the same ownership but independently operated.
2 Operating principally in 1 city.
3 A chain operated in Several areas but not on a national basis.
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CHAPTER UIL—DATA FOR ADDITIONAL STATES AND ‘COUNTIES

INTRODUCTION

It has been shown that by putting together the Census of Distribution data
and data on population, occupations, agriculture, and the like, a very detailed
and interesting picture can be built up of trade conditions in the various counties
in the small city and rural area. The remainder of the tables in this report
present data on distribution and related economic factors for additional counties
in the small city and rural market area.

A summary of retail sales and related economic data for counties in the small
city and rural market area for the States of New Mexico, Wisconsin, Tennessee,
Louisiana, Oregon, Missouri, Kansas, and Towa is presented in Table 36, This
table shows for each such county in these eight States the total retail sales, and
the per cent which the county sales are of the State sales; the number of farms;
the value of farm products sold or traded in 1929; the per cent of families having
radios in 1930; the number of income-tax returns in 1929; the total number of
telephones; the number of farms reporting telephones; the total number of pas-
senger automobiles; and the number on farms. The counties within each State
are ranked according to sales, and the rank of each county on each of the other
economic factors is also given.

Trade in selected couniies in Ohio, New Me:mco, and Wisconsin.—Table 37
presents data on sales by kind of business for selected counties in each of these
States. The counties are so selected as to represent different agricultural regions
within the State.

Table 38 presents data on the nonretail trade in the same counties, and Tables
39 and 40 present data on stores and sales in the incorporated places in each
of the counties.

Tables 41, 42, 43, 44 and 45 present additional details on distribution in the
selected counties in the States of Ohio and New Mexico, covering size and age
of retail establishments, and multi-unit stores.

The following table presents, for each of the eight States, a summary of economic
data of especial significance in market analysis. Reference should also be made
to the data for these States presented in the tables in Chapter I of this report.
Total population, number of stores, and total sales in the small city and rural
market area in each of these States are given in Table 1. For data on the number
of stores and total sales in this area in each of these States, see tables as follows:
Grocery and Meat Stores, Table 6; General Stores, Table 7; Automobile Dealers,
Table 8; Apparel Stores, Table 9; Furniture and Household Stores, Table 10;
Drug Stores, Table 11; Restaurants and Other Eating Places, Table 12; Hardware
and Farm Implements Stores, Table 13; Feed and Farm Supplies Stores, Table
14; Lumber and Building Materials Stores Table 15; General Mercha.ndlse
Stores, Table 16.
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SummaRY OF RELATED ECoNOMIC DATA FOR STATES SPECIFIED

1

POPULATION ON FARMS YEv‘;ogggs ogNgﬁ}ﬁm
‘Value of
farm prod-
STATE Number of | ucts sold or Manu-
| Percent farms traded (thous- turing | Al
of to ands of gri- |and me-| other
Number f total ds of Agri: d th
popula- dollars) culture | chanical) occupa
o tion indus- | tions
. ’ tries

1,013,229 15 219,296 $314, 834 12 40 48
158, 631 37 31,404 56, 246 41 11 48
881,064 30 181,767 346, 066 26 33 41
1,215,452 46 245, 857 162, 383 - 39 21 40
830, 606 40 161, 445 137, 360 36 18 48
223, 667 23 55,153 124, 774 20 24 56
1,114,484 31 255,940 328, 823 268 25 49
707,196 38 1686, 042 417,688 33 18 51
977, 906 40 214,928 620, 820 36 17 47
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TABLE 36.—SUMMARY OF RETAIL SALES AND RELATED ECONOMI‘O Dara 1x
Sumann CiTy AND RURAL ARE4, BY COUNTIES, 1N SELECTED STATES

ALL COUNTIES CONTAINING NO CiTY OF 10,000 POPULATION Ok OVER

\ PER CENT OF
FARM PRODUCTS L
oy | FAMILIES HAV-
SALES (1929) FARMS (1030) | SOLD t)l%n'gllmnm NG R ADI(I:S‘
- (1930)
STATE AND COUNTY
Thou- | cont
ou- | cen Num- Thousands Peor
sands of | of |Rank 1 |Rank w1 | Rank| | [Ttank
dollars |State her of dollars cont
sales
New MEXICO
7,734 | 6 1 1,263 11 3, 661 4 18,4 2.
,801 | 6 2 § 21 1,660 | 10 14,0 7
6,803 | 6 3 996 15 692 8 12,0 8
6,093 | 6 4 1,064 | 14 3, 806 3 .7 6
6,004 | 5 5 17 2,314 8§ 17.5 4
5,274 | 4 6 1,670 3 1,048 11 9.0 16
5069 | 4 7 2, 120 2 6,906 1 7.4 1
3,060 | 3 8 1,176 12 3, 669 b 17.0 3
3,182 | 3 1, 454 & 3, 0! b 16,4 5
2,772 | 2 10 235 28 8756 22 2001 1
2,603 | 2 11 1,274 10 1,062 18 3.0 R
2,376 | 2 12 1, 579 4 2,720 1.0 ]
2,200 | 2 13 537 23 980 20 8,3 1w
2,107 | 2 14 1,055 13 2,431 6.7 19
2,008 | 2 15 1,422 7 1, 603 13 0.7 14
Hidalgo 1,783 | 1 16 335 27 701 25 10,7 1
Rio Arriba. 1,767 | 1 17 2,402 1 1,303 16 2,2 2
___________ L |1 18 849 16 1,203 18 6.4 23
........... 1 19 569 22 1, 03¢ 0 10,6 12
1 20 506 20 &63 23 %] b}
1 21 1, 318 8 1,104 17 2.7 28
1 22 1,423 [i] 784 24 2.8 26
23 028 18 1,401 14 0.4 15
* 24 449 24 54 27 0.9 13
(* 25 010 19 1,631 12 1] o
52 20 1, 309 4 068 20 2.0 a7
2) 27 352 26 086 19 10,9 10
(2 28 438 26 H85 21 6.4 2
3.3 1 2,502 19 7, 065 B4, 1 i
3.1 2 2,819 16 4, 664 23 40.8 18
27 3 3,487 9 0,522 42.8 14
2.7 4 3,730 7 6,402 12 36,0 @7
2.7 b 4, (87 4 9,712 1 45,0 11
2.7 6 3,042 14 6, 871 8 62,1 4
2.5 7 3,486 10 7, 206 7 41,8 16
2.3 8 4,480 2 7,818 § 37,8 21
A 2.2 ] 2,723 18 6, 132 16 63,0 K
Clark . - 10,045 | 2.1 10 5, 06 1 8§, 881 2 34,5 30
9,179 | 1.9 11 2, 380 2 7,030 b 51,7 ]
8,476 | 1.8 12 3,737 [i} 6,314 16 33.0 35
7,000 | 1.7 13 4,142 3 6,422 11 44,7 12
7,711 | 1.6 14 3,366 11 6,073 18 34.1 32
7,314 | L6 16 3,221 12 6,373 13 47.3 7
7,143 | 1.5 16 1,728 37 3, 642 28 32.2 43
7,081 | 1.b 17 768 46 467 46 30.3 20
7,062 | 1.6 18 4,016 b 7,608 4} 33.0 a3
6,776 | 1.4 19 3,013 15 5,408 20 41.7 15
6,707 | L4 20 3,616 8 6,078 10 37.8 23
! Number of income-tax returns, telephanes, and automobiles obtained from general consumer market

statistics issued by Bureau of Forelgn and Domestic Commerce. Number of farms, farm products cold
or traded, number of farms reporting telephones, and number of automobiles on farms obtained from
census of agriculture. Per cent of families having radios obtained from census of population.

? Less than 1 per cent,

S
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TABLE 36.-§UMMARY oF Reratn Sanes aND Revarep Economic Darta iN
MALL CITY AND RURAL ARrEa, BY COUNTIES, IN SELECTED STATES

ALL COUNTIES CONTAINING NO CITY OF 10,000 POPULATION OR OVER

INCOME-TAX
RETURNS (1020) TELEPHONES ? PASSENGER AUTOMOBILES
Farms
STATE AND COUNTY Total Total On farms
o Jan.1,1930 | JSOPOTUINE | guly 11030 | Apr.1, 1930
beri |Renk
Num- Num- Num- -
ber1 |Rank| TeT | Rank bgf’; Rank Nb‘;“, Rank
New MEXICo
16701 ¢ 3. O 307
Grant_._______ 5| 5| ma| s B S| ¥ml o5 W 8
MeKinley ... 300 | 3| 468| 8 %| 20| 8| 16| 59
Y mem e 366 | 4| 769| 81 225 4| 37| 4| o 5
525 1] 1,088| 1| 185| 7| 288| 5| 574 8
301{ 6 6 571 12| 28| 7| 4m 10
274 | 71 24| 4| oar| 3| 3431| 1| 1,44 1
183 8 411 9 2| 1,88| 10| "sos 6
71| 161 48| 7| 31| 1| 22| 6| 120 2
“2| ol omm| n 31| 16! L4l 15! 75| 26
00| 12| 18] 15 201 21| 1,25
70 19! 22| 18| 81| ‘6| 71882 % 1 rd 2
122 10| 25| 12 47) 14| L4ad| 11 6 18
AR IR
Hidalgo.._- L on| 18 S| 1| “Te| a1| | b
Rio Arriba_ 74| 17 58| 24 30| 17 708 | 20| 400 13
Socorro-.. - 79 15 144 14 16 23 932 18 281 17
Lincoln. .. : 97| 13, 17| 18 7 9t 1,007| 16| 360 14
Guadalupe. .. .. ocuoee_ . 65 20 52 25 9 25 840 19 234
MOTB e 44| 2 687 37| 15 556 275 19
Tao0s...-. : 60| 21 02| 17 2| 2 6061 23| 240| 20
Harding 3 27 76| 22 59| 11 693 | 24| 419 12
Sierrs..... : 50| 2 2| 2 18| 22 7391 22| 25 25
en.-. o8| 11 83| a1 59| 11| 1,333| 12| 5L 9
Bandoval. - 40 25 14 28 25 18 25 178 27
De Baca.. . 30| 26 86| 20 64| 10 47| 27| oAr| a1
Catron- ..o 110 10| 28 % 27 4| 2 300 | 28| 238 22
‘WISCONSIN
Walworth, o4 | 1| 6477| 2| ne2| 16l 8m0| 5| 2572| 18
‘Wood..... 019| 2| &9040| 4| L3s3| 25] 898| 3| 2704¢| 17
Waupaca. 620 8| 56d9| 6| 232| 9| 9417| 2| 381 6
Chippews. 554 | o 4243 12| L8| 19| 7,988 7| 3,585 9
Grant Ol e4a| 7| 7s60 1| 3632 1| 10,186, 1| 4,216 3
820| 3| 6,300 3| 2213 10| &892| 4| 3,23 13
756 | 4| 5,686 5| 2668 | 5| 827| 6| 360 7
a71| 15| 5192( 7| 29| 2| 7796 8| 4,188 4
607| 6] 4552| 8| 1,728| 2| 8 11| 2,840 16
224 | 98| 3,228| 20| 2017| 18| 7118) 9} 4,668 1
72| 5| 4216| 11| 20| 12| 61| 17| 2436 20
3311 18] 3,011| 16| 1,996 | 14| 6,481 | 14| 3,604 8
265 | 23| 4,521 9| 2831 ‘3| 6513| 13| 4082 5
203| 14| 3,300 | 19| L5 | 17| 6319| 15| 3,413 1
237 17| 4165| 13| Z301| ‘8| 552 19| 3,239 12
408| 13| 2181 20 6 40 27 | 1,555 34
450 | 11| 1,628 | 35| 166 | 45| 3 35| 6 5
280 10| 4020 | 14| 2,745! 4| 6587 12| 4,23 2
220] 20| 3647 | 17| Lo43| 15| 5713| 18| 3,085 15
287 | 201 4 15| 2583 8144 | 16| 3,476 10

1 Number of income-tax returns, telephones, and automobiles obtained from general consumer market
statistics issued by Bureau of Foreign and Domestic Commerce. Number of farms, farm products sold
or traded, number of farms reporting telephones, and number of automobiles on farms obtained from
census of agriculture. Per cent of families having radios obtained from census of population.

3 Qounty totals which ars less than the number of farms reporting probably do not include Farmers’
Mutual telephones.

129212—33——=6
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TABLE 36.-—SUMMARY OF RETAIL SALES AND Rrratep Ecowomic Dara 1y
Spavn O1TY AND RURAL ARBA, BY COUNTIES, IN SerpcTEDp STATES—Con.

PER CENT OF
FARM PRODUCTS
. FAMILIES HAV-
SALES (1929) FARMS (1930) | SOLD ?11:)231;ADED ING RADIOS
{1030)
STATE AND COUNTY
hou. | cont
Thou- | cen - sands . P
sandsof | of [Rank Nﬁ’;f Rank '1;1}(’6}3,1]“[5 Rank (.legli Rank
dollars | State
sales
WisconsiN—Continued
e 6,509 | 1.4 91| 1,871 39 3,268 | 32 58.0 7
Qzaukee....----- 6535 14 | 22 3081| 18 ses| 18] B41| =
6,522 | 1.4 23 || 1,755| 36 1,879 | 37 SN )
5,785 | 1.2 24 ff - 1,4 40 2,050 | 34 a8l 10
5,620 | 1.2 95 | 2,000 | 28 3,065 | 20 42,0 13
5,566 | 1.2 26 || 2,254 20 6,080 | 17 50.4 ]
5473 | 1.2 or | 2,784 | 17 4,05 | 20 2.4
5,263 | 1.1 28| 2,221] 20 2,007 | 32 atd| @
5,190 1.1 29 || 2,486 | 22 6,346 | 14 40,0 8
4,90¢ | 1.0 30| 2,42| 2t 5,070 | 2t 10.2] 1
4,765 | 1.0 311,007 | 83 1,044 | 41 20.7| 46
4,412 | .9 32 1,072 33 3,366 | 30 | ow
3,047 | .8 33| 2088| 29 2,238 | 36 38| 4o
3,030 | .8 34| 208 ]| 31 4,557 | 22 46.0 U
3,820 [ .8 35 | 20421 30 4,4 24 30| 4
3,818 [ .8 36 | 1,015 | 35 3,407 | 29 35.8|
3,604 [ .8 37| 2,186 | 27 3,360 | 31 1.5 17
3,697 | .8 39| 2,284 ] 24 3,7 27 0.1 45¢
Taylor. ... 3,616 | .8 39 || 2,404 | 20 2,860 | 35 2.4 48
B Washburn. .. ooco—- 3,269 | .7 40 || 1,341 | 41 1,3 43 3341 20
VlAS . cn o cccam e 3,02 | .6 41 4511 49 308 | 80 7.1 21
Bayfield- 2,862 | .0 42 || 1,981 | 34 1,591 | 42 a0l
Ton..... 2,813 | .6 43 585 | 47 314 | 49 2.5 40
Pepin._ 2,758 | .6 44 939 | 45 1,705 | 40 LT @
Sawyer. 2,454 | .5 45| 1,000 | 44 706 | 46 0.0 4
Forest. ... 2,308 | .5 46 33| 48 450 | 47 2.5 47
Marquette. 2,383 | .5 47 [l 1,302 | 42 1,846 { 30 36,51 o
urnett... 2,086 | .4 48 1,721 | 38 1,038 38 .31 27
Adams. 1,132 .2 49 || 1,239 | 43 1,200 | 44 30.71 %
Florence.- 586 | .1 50 366 | 50 335 | 48 32.3( 40
i TENNESSER
. 8,551 | 1.3 1 6815 1 6, 366 1 881 02
i 8,251 | 1.3 2 3,080 | 18 3,268 16 1.6 14
: 7,566, 1.2 3| 4,653 3,678 9 14.4 3
6,451 | 1.0 41 4,038 | 13 3,413 | 11 2.2 1
6,247 | 1.0 5( 891| 15 3,711 8 8.6
5815 | .0 6l 838156 22 3, 600 12.8 7
5023 | .J 7\l 2,417 42 1,346 | 80 2.3 10
5,034 | .8 8l 8782 17 3,130 | 16 15,5 2
4,833 | .8 il 1,304 68 1,120 | 48 ¢ 13
4,84 | .8 101 4,420 10 4, 687 2.2 U
BIAAIOY - mmcmecmmm e emm s 4,823 .7 | 1,780 | 53 1,000 | 47 L0 15
MecMinn. 4,805 | .7 12| 2,50 40 1,184 | 41 12,0 12
Lincoln.. 4,767.F 7 1B 4131| 12 2,809 [ 19 0.3 20
Bedford.- 4,672 7 14 2,801 | 30 2,952 21 13.7
Greene..... 4,640 | .7 | 151 . 5004 3,807 i 8.8 22
. 4,520 [ .7 16 || 4,978 5 3,628 | 10 9.4 10
4,304 [ .7 17 || 3,206 | 24 2,200 | 23 0.3 20
4227 | 7 | 18| 2,348 | 44 603 | 68 0.2 17
4,059 | .6 190 1,501 63 1,147 | 42 13.7- H
4,020'| .6 20} 4,310 | 11 2,821 20 8741 2%
4,016'| .6 21| 8,081 | 14 2,808 | 18 7.6 9
3,043 .6 22 |- 1,754 | 54 70| 60 8.1 2
v 3,642 | .6 23 || - 4,811 7 38411 13 7.5 28
i 3,463 | 5 24| 3,845 186 2,080 | 26 nE! 3B
1 3,419°| .5 25| 4,008 6 , 071 3 8.5 '8
- 3,317 .3 26 | 2,707 35 1,418 | 85 7.0 32
g, 323 . g 27 3, é?% 9 3, 858 4 10,2 17
ki : ] . , 85 39 404 | 33 12.3 10
: ]vgv t;uyxggg; - 3,28¢ | .5 2 || 5079 3 3,406 [ 12 49| 4
< D 3,219 [ .5 301 8,005| 27 3,27 | 14 14.2 4
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TasLE 36.,—SUMMARY or RETAIL SALEs aAND Rpnarep EcoNomic DATA 1IN
Smaty Crry AND RURAL AREA, BY CoUNTiEs, IN SELEcTED STaTES—Con.

INCOME-TAX

RETURNS (1926) TELEPHONES PASSENGER AUTOMOBILES
Farms
. Total : Total On farms
TATE AND COUNTY
§ N Tan., 1, 1630 Eﬁ?oftlﬁ;gao Tuly 1, 1030 | Apr. 1, 1930
Num- o
ber Rank
Num- Num- Num- .| Num-
ber Rank ber Rank ber Rank ber Rank
‘WiscoNgIN—Continued

551 101 1,916 33 960 32 4,408 22| 1,548 35 .

342 16| 4,396 10| 2,437 7 7,020 10| 3,202 14

458 121 2,372 24 518 42 4,422 21| 1,523 87

284 21| 2,213 27 893 35 3,933 20 1,494 38

126 401 2,200 28 | 1,022 30 4,396 23 | 2,031 28

236 26 | 3,408 18| 1,812 18 4, 2 25| 2,265 23

276 22| 2,011 32 901 34 4,821 20| 2,403 21

201 30| 2,051 31| 1,075 29 3,898 30| 1,918 31.

264 | 24| 3,212 21| 2078| 11| 4,246 26 2,362 22

177 31 2, 364 25 | 1,069 22 3,841 31| 2,462 19

234 27 | ‘1,584 37 645 39 3,132 371 1,532 36

163 34| 2,514 23 | 1,420 24 4,032 28 | 1,976 30

147 36| 1,042 41 416 -43 2,876 39| 1,562 33

263 25| 2,116{ 30| 1,316 27| 4,385 | 24| 2,042 27

174 32| 2,308 26 | 1,741 20 3, 608 32| 2,164 26

160 351 2553 22| 1,381 | - 26 3,184 36| 1,873 32

104 421 1,513 38| 1,204 28 3,494 33| 2,251 24

168 331 1,816 341 1,500 23 , 240 34| 2,194 25

132 39| 1,338 39 684 37 2,886 381 2022 29

133 38 916 44 518 42 1,968 43.| 1,085 42

122 41 403 48 92 46 1,460 48 364 47

134 37| 1,020 42 582 41 2,174 41 1 1,428 39

147 36 430 47 14 49 1, 504 47 348 48

90 43 | -1,066 40 782 36 2,040 42 981 43

73 46 - 720 46 285 44 1, 645 46 721 44

85 44 396 49 75 47 1,697 45 370 46

69 47 | 1,590 36 | 1,008 31 2, 598 40| 1,286 40

Burnett 74 45 982 43 909 33 1,763 441 1,532 36
Adams. - 66 48 874 45 650 38 1,275 49 ) 1,102 41
Florene. - cavemecceeamcacoana 28 49 80 50 45 48 412 50 301 49

TENNESSEE

QGibson - 204 6| 8,754 11 2,707 1 5,284 11 2,054 1
318 1] 2,008 . 86 900 13 4,295 31 L,727 9

223 5| 2468 3| 1,233 7 4,403 21 2,145 5

312 2| 1,428 14 504 29 2,463 22 1,187 23

232 31 1,680 9 613 21 3,100 12 ) 1,350 17

138 17| 2,336 . 4 1,072 10 3,443 971 1,526 12

228 41 1,134 23 233 52 4,183 5| 1,303 18

74 831 2,078 5| 1,536 4 3, 687 8| 2,025 7

- 184 9 858 30 97 72 2,877 23 559 49
Robertsona acemccam e 169 117 1,249 18 580 24 4,158 6 2,055 6
Bradley. oo cmmnnan 190 8| 1,154 21 348 37 2,859 18| 1,038 25
MeMinn 183 10 { . 1,257 17 320 41 3,030 14 918 31
126 201 1,538 12 812 15 3,052 13| 1,727 9

74 33 1,523 13 901 12 2, 643 19 | 1,508 13

163 12 582 | 46 711 20 4,249 41 2,553 2

87 20 | 3,228 2| 2,206 2 3,268 10| 2,180 4

192 711,767 81 1,262 6 2,922 17| 1,350 17

136 18 712 38 166 59 2,192 28 543 52

146 16 902 28 230 53 2, 285 25 743 39.

99 241 1,901 71 1,550 3 2,948 16| 1,492 15

150 15 731 35 227 54 2, 239 27 978 28

113 22 660 41 178 58 1,074 40 407 60

80 32| 1,182 20 564 25 3,004 15+ 1,876 8

66 37 891 29 460 30 2, 506 21| 1,200 19

98 25 718 | . 37 270 45 2, 697 20| 1,601 11

90 27 320 62 46 79 1,787 38 752 38

106 23| 1,606 10 1,111 3 3,887 71 2,190 3

156 13| 1,228 19 562 26 1,07 35 818 35

113 22 721 36 259 47 2,029 31| 1,452 16

152 141 1,332 15 731 i8 3,249 111 1,640 10
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TABLE 36.—SUMMARY OF RETAIL SALES AND RELATED EcoNomic Data v
SmALL CITY AND RURAL AREA, BY CouNTIBs, IN SELECTED STaTES—Con.

FARM PRODUCTS | F ,ﬁﬁ{l‘fg’{[ ‘\"F
SALES (1928) FARMS (1930) | SOLD ?11;2% r)umm) ING HADIOS
(1930)
STATE AND COUNTY
n Pex;
Thou- | cen Num- Thousands Per
Sgglﬁrfs’f < t(gte Ronk|| “por |Rank| “or goflars | ROMK| qept | Rank
sales
TENNESSEE—Continued
Hardeman. o oomeem--mv 1 301]05 31 3,396 21 2,153 | 24 3.4 52
Putnam... 3,010 | .& 32 2,913 29 015 54 8.8 9%
Fayetts. 2951 | .5 | 38| 5786 | 2 3,608| 8| 38| &l
Polk..-... 2,868 | .4 | 841 11,0821 72 S| 7| | 9
Toudon... 9865 | .4 | 35| 1,332 67 g7 G| W9l 1
Warren._. 2840 | .4 | 36| 2615 37 1,129 [ 44 82|
Marshall_. 2828 | .4 | 87| 2207) 45 L8| 2| 17| 1
Dickson... 2796 | .4 | 88| 2487 41 Ldas | 84 127| 8
Marion.__. 2085 | .4 | 89 1,044 | 75 75 0.4 19
‘Anderson......--- o2e11] 4| 40 L4485 60 6d1| 6o 23| B
2,669 | .4 41 2,800 31 1,081 40 5.7 0
2,548 | .4 42 2,112 48 0953 51 9.0 13
2,541 | .4 43 3,414 20 2,022 27 4.9 41
2,478 | .4 44 1,801 52 1,485 32 6.3 3
2,362 | .4 45 3, 506 19 2,231 22 6.6 33
2,027 1 .3 46 3,148 26 2,920 17 7.4 2
1,901 | .3 47| 2,931 28 1,387 | 37 43| 4
1,800 | .3 48 1,120 71 1,006 2 6.2 15
1,786 | .3 49 3,208 23 1,413 36 56 37
1,757 | .3 50 82 188 82 13,6
1
1,739 | .3 510l 8,200| 26 2,141 | 26 7| o
1,704 ¢ .3 52 1, 460 50 723 63 4.5 45
1,623 | .3 53 1,206 69 933 52 0.1 A
1528 | .2 | 54| 2061 36 1,833 | 30 82| %
1,493 | .2 55 1,452 | 65 92 | 69 71| 8
1,413 | .2 &6 2,204 46 1,746 31 8.2 2
1,411 1 .2 57 2,724 33 549 71 3.8 il
1,328 | .2 58 2,708 34 1, 384 38 4,0 50
1,313 | .2 59 1,647 58 1 o7 6.3 k]
1,287 | .2 60 2, 676 38 1,060 48 5.1 40
1,285 .2 6L 1,084 76 321 7 4.8 44
1,214 | .2 62 1,124 70 181 83 4.8 42
1,212 | .2 63 1,074 73 281 78 6.2 35
1,157 | .2 64 987 77 218 80 3.4 b2
L,116 | .2 65 1,593 61 742 62 il i
1,12 | .2 66 524 86 188 82 4.8 42
963 | .1 67 1,664 b7 0068 50 4.5 45
9351 .1 68 1,751 55 763 6L 4.4 48
912 | .1 69 2,785 | 32 L1343 41 4
888 | .1 70 1,902 51 1,220 40 54 &
874 .1 71 507 87 181 8 6.3
848 [ .1 72 1, 509 62 1,120 45 12,8 34\)
803 | .1 73 972 79 5 1L0 16
752 | .1 74 1,727 56 842 56 4.0 5
745 | .1 75 2,140 47 1, 006 49 2.4 5
7351 .1 76 1,635 59 600 67 2.0 56
726 | .1 77 2,380 43 921 53 2.2 5
661 | .1 78 1,458 64 504 69 2.4 5
5701 .09 79 789 83 302 76 0.4 1%
474 | .07 80 1,070 74 561 70 3.0 i1
472 | .07 81 1,906 40 06 i) 2 55
456 | .07 82 027 81 500 73 4, g 48
364 | .06 83 1,613 60 004 05 1.3 8
320 | .05| 84 043 | 80 20| ™ R
316 05 85 537 85 103 81 4.1 40
245 | . 86 976 78 608 72 7.4 2
18 .03 87 757 84 (84 04 4.3 47
180 | .03 88 488 88 108 8 4,3 47
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TaBLE 36.—SUMMARY oF RETAIL SALES AND RELATED ECONOMIC Dara v
Smarn CitYy AND RURAL AREA, BY COUNTIES, IN SELECTED Srares—Con.

INCOME-TAX ‘
RETURNS (1920) TELEPHONES PASSENGER AUTOMOBILES

Farms
STATE AND COUNTY Total : Total On farms
Jan. 1, 1030 l{;g"ff‘ﬁ% July 1,1030 | ADr 1, 1830
N&?' Rank

Num- Num- Num- -
bor | Rank) N [ Rank| MU | pany| NUIm- | gapy

TENNESSEE—Continued

14 60 296 64 250 48 1, 665 41 32

$ 63 39 286 65 94 73 976 55 377 63
Claibarne. 27 53. 435 653 235 51 1,431 43| 758 37
Unicoi 128 19 424 65 39 82 977 54 156 79

43 56 56 1,127 51 4 56
42 668 40 370 36 2,059 30 | ..1,003 27
50 443 52 460 33 668 68 314 68
51 568 46 477 32 813 60 583 48
51 394 58 268 46 1,261 49 638 44
63 | 1,276 13 810 16 57 513 54
58 83 80 19 85 613 72 220 73
44 100 76 75 76 645 70 126 80
43 188 71 108 70 710 66 259 71
52 50 82 127 85 489 76 161 78
64 300 63 164 60 722 64 446 58
48 194 68 42 81 568 73 118 81
63 350 61 481 31 651 69 407 60
62 98 77 246 49 844 59 454 57
61 916 27 | 1,046 11 034 56 | 1,006 26
54 516 48 38 778 62 430 59
65 100 76 53 78 459 7 174 7
58 162 72 112 69 984 53 508 47
57 215 67 317 42 720 65 550 50
66 846 31 601 23 554 74 363 65
65 61 79 147 62 810 61 603 45
62 370 60 82 75 776 63 393 62
65 522 47 713 19 639 71 512 56
70 106 75 342 39 328 81 218 74
67 68 81 30 83 363 80 185 7
66 264 66 244 | - 50 521 75 326 66
60 | . ... 85 186 57 0696 67 547 51
66 107 74 88 74 386 79 208 75
70 97 78 120 67 268 82 268 70
70 190 70 870 35 182 88 107 83
€6 145 73 98 71 199 84 113 82
68 191 69 277 43 229 83 278 69
Meigs..... 60 42 83 44 80 446 78 324 67
Van Buren 69 15 84 20 84 148 85 101 84
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TapLE 86.—SUMMARY oF RETAIL Sarms aNy Rmratep Ecowomic DAra v
Smarr CiTy AND RURAL AREA, BY CouNTiEs, i Spumerep Strarns—Con.

PER CENT OF
' FARM PRODUCTS o o -
SALES (1929) FARMS (1030) | SOLD OR TRADED 1?]:}[(:1{:::”1:(‘;\;.
(1929) 030)
STATE AND COUNTY
Per
Thou- | cent Thou- Doy
sandsof| of |Rank] NI Iponk] sandsof |Renk| L€ |nank
dollars igzlaete ber dollars cent (=
S
LOUISIANA
Tangipahof. .o ool oo 04 .
St. Landry- - 3:795 %g % ;’igg 1(1) 3’83% g 233 %g
Acadia.. 7,84 | 1.6 3| ass| 13 . 401 1 7.1 1
N Claiborne 6,018 | 1.3 4l 4940 7 3,458 | 10 8.6
- Ds Soto. 5959 | 1.3 5 5088 6 2,465 | 20 8.6 ] 13
Frankiin ?’ 2%3 }% ? 3’ §§3 2 g' ggg 1 53 3
. : 3 3
%&:{,@‘;@;‘“‘ 541711 8| 3665 14 3,343 11 0.4 14
. 5,363 | 1.1 9l 36| 15 o401 | 10 8.4 7
Tofferson. ,068 | 1.1 | 10 243 | 53 820 | 48 16.8 1
Richland... 4688110 | 11 5103 4,007 6 ;
: ) . : ‘ 3.8 2
Vermilion 9 12 3es| 1 5, 668 2 4.0 2‘1’
9] 13 520 | 48 1,553 | 81 80 3
o Il M| W PEa| ai| LS| a4
9| 1] 1108 @ 2106 | 98 el B
S ) B 18 2,780 18 6. 15
= ‘ ‘ 2
7 8 | 19 vo7| 3o 1,806 | 28 & 2z
1 ) 80
g8 | 20 621 47 1,253 | 36 0.3 1
8 al L 4 NI 8.8 §
4 8| . 55| 3 3,983 [ 12 g g ﬁf
: 6l B s B 23w % Eil 0B
6| 2l s4s1| 17 38| 13 it ﬁ%
6|z Las| s g | 45 41| o
67| 2y Lew| 2 736 [ 60 5| 1o
: o 72| @ 1,083 | 38 6.4 14
30 1660 33 054 | 41 63| 15
5| sl 3139 19 2,08 :
51 32 1,374 38| "8 | 43 33 33
5 83| 18| a2 704 .
5| 34 8| 43 086 33 o3 T
5| 35 "898 | 44 380 | 86 7 4 ig
5| 86| 2457| 24 2,360 | 26 511 @
11E 5 8 Rk
4 %j 84 2 1 0wl % 5ol %
. , 2 2384 | 2 1.6 a
Evangeline._...____._____
e — Lie ) 4| 4 ag0) 9 3,148 | 14 2,1 10
B o | oheel .4 4 52 803 | 44 45| o
Cast Polician: | bmil .3 &) 2| 1,619 | 30 3.8 33
Assumption__ J1orie| ¥ # vty 28 2,308 | 22 2.6 38
Bt. Charles...——--" SoTas| s 45 416 50 1,451 33 8.4 32
8. John the Bapiist. 1 onesl 3| @ 17 & | & e :
NG| R :
Red River. __ N }’ §i§ § iS 1,281 40 969 45 gg {9
8t. Bernard_______... . T7" P18 | (3 50 8, %gg gg 2, %gg 27 3.0 30
€ <) i
West Feliciana.._....__. 952 2 " e :
West Baton Rouge........._. 866 | ol sl er 669 1 52 3.1 36-
Plaquemines__. . " 572 .2 52 51 878 46 4 6 23
Pointe Coupee......____ 474 1 3 9 2 408 b4 4.4 26
8t. Helena. ... 77777 el L | sl 20| a2 Lo | 29 20| 8
Cameron....._______.J77TTT" 265 gg gg L 381 35 900 | 42 0 4
.06 |, 14| 45 647 | 53 22 30
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TapLE 86.~—SuMMARY
) oFr RET
SmaLnu Crry ANp Ru AL Baims anp R
R LATE
AL Anrga, 8y COUNTIES, IN Smngcg?ggfégs—D%m o
on.

“)IIN(ZOME-TAX
ETURNS (1021 TELEPHONE
0) NES PASSENGER AUTOMOBILES
STATE AND COUNTY Total s
Jan. 1, 1030 | ,Teporting Totel Onf
Nume , 1030 Apr. 1, 1030 July 1, 1930 | Apr. lc:riggo
bor |Rank
Num- Num:
bor | Rank - |Rank| Num- Num-
_ h ber ber Rank ber Rank
LOUISIANA
Tangipahos. . cuax 310
N S TR u: 4
itca{ﬁ‘fdw'" b 4 1, éé% ‘13 ige 10| 4068| 3| 1,398 5
Adndln T it A 7| 16| 4608 1| 1,65 2
ithoria " A T (A I A O 4 L4 | 4
Y — wo | T| o Em) T) 22l 0 B8 7 L8| 7
vl 117 Mol al| oot 4l 10| 8| 28) "0 | 16
Morohoust.... 106 24 204 2 =7 3 L8 3 838 18
Mool 18 4 W4\ 2 go| 20| 2151| 19| 1,367 6
Weluier 202 g o) ou 53| 30| 2488 10| ‘84| 15
a4 8 250 | 5| 3,260| 5| 1,078
80| 47 53| 80| 3305| 4| B
51(5111(\11(]. 141 19 4 ‘ o i
Sﬂm( o mlow 53% % 85| 21| 2448 12 1,191 8
mrmm& m 8 g2 1 14| 15| 3132 1,431
Terrabonno 240 | 10| 1,008 2 Bl )\ Lo\ ;) ATl 4
T — el MO0\ LUBY 2 33| 7| 2364| 15| 866| 17
P 00 el 1) o) 18 50{ 31| 29230 18| 26| 44
Naighitoston. IR I 1R AR AR i
132?& - 1 I 793 1; %3 18| 2a61| 11| 1,054 1%
..................... 189 14 571 | 13 52 §8 %’ Z%% . A bt
%raq’l;nmumny ................ 197 13 760 [ ' - ° »
Avﬁy%ﬁiéé ............ 141 19 150 | 38 12% AR oo z
R ——————— 106 | 24| 3| 24 146 Bl ozlz) A N
e — 08| 2| g ) U 12| 202| 8| 1,768 1
Unlon,—.s; 63| 37 410 ) 22 301 3 Toed oos
A‘séenéloﬁ ol 1%8 g% 213 | 32 27 3% H% gg 91% ig
i)
}:ﬁﬁ ... e ggg 33 21| 38| 1302| 32| 466| 33
BlE) ml o ox w) dm) S &) 8
;z 33| s21| 26 61| 28] 1109 37 fs)g 22
27| 1
125 21 42% gé 82 %gr %’ gég ‘?% Eﬁf 4
36 ) %
G| B o owlom) B L R | B
81| a1 301| 27 56| 27! 1, AREARE I
1% 22| 22| 31 26| 37 1’5;3 i? 2%3 %
32| 20| 33 34| 34| 1
4] 47 176 | 35 11| 43 A
A roit| 35| 2] 2L
03| 2 1% ig ig 39 ged | 49| 37| 41
0| 1,450 | 20| 91| 20
ls!tv%%ﬁlésno .................... 47 42 64| 23| 200
1| 22
East Feliclana gg % % » 1: o0 e " ?? 43
st Pellclann 5 30 92| 19 920 | 47| 302 87
PR P 27 46 27| 36 920 | 47| 488| 81
Asamption........ % 36 45| 321 1,056( 40| 183| 47
8t, John the Baptist. 70 0 5 % b 0% i 8 %
8t Tohn tho B ] 50 19| 39 950 | 46 8| 50
Guldwell ... 8 25 149 | 1L 907 341{ 39
B g I T
50 72
Wost Fellelans. caeneaavumanen 45 4 52
V’Vesu Baton Rougo.. . 46 5‘i 9 o 853 o 1% i
Plaquemines...eea.- . 47 50 17 i o % " i
Pointe Couped...... - 77 4g 3 % P 5 330 %
Tointo Coupeo.. S 71 & 3| 33| 1,445| 30| B80| 22
B, 1001008 - cnzrazmene - Z1 B e 50 16 37| 8| 37
- 49 3| 45 435 | 54 37| 40
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TABLE 836.—SUMMARY oF RmTarn Sanes anp RELaTEp EcoNomic Dars 1N
SmaLy Crry AND RURAL Arma, By Counrims; IN SELECTED STaTES—Con.

. PER CENT OF
) FARM PRODUCTS . n -
SALES (1929) FARMS (1930) | SOLD OR TRADED l?mﬁ'}:ﬂ,],‘(ﬁ: )
; (1920) 1030) i
STATE AND COUNTY
Per
Thou- | cent 1
Num- | Thousands . Per
sgg](]i;rgf S t‘laft . Rank ber Rank of dollars Rank cont Rank
sales
OREGON .
2.9 1|l 1,305 12 2,148 2| 831 14
2.8 2l 25| 6 1,400 | 1 34| 12
2.4 3l Lrr| 1 5306 | 4| 45.90 2
Le sl wee| o gem | o sl 3
18 | 6|l 3o74| 3 n317| 3 a8l 1
17 70 2600 4 5088 [ 0| 45 5
17 gl T340| 1 2420 | 15| 369 9
17 9 824 | 18 L4 | 2% 35| 1
l17 | w0 13,38 9 4535 8| e8e| 2
16 | 1l 1om| 13 a806 | 10|  aLs '
B 0|16 | 12) 1Lote| 15 3981 | 18 311;. By lg
Columbia. _. 1 os7e|ns | B 1er| 8 LA | 9 3| 1
Tillamook. - 1 5o |11 | | st 10 207 | | A0 7
Josephine J 4580 | 15| 1106| 14 ‘972 | W 203 | ol
alherr. . 1 o4oml e | 16 1345] 10 41| 5| el 2
Polk..__.. 3027 19 | 7| 1Lssa| 7 L343 | 9 i %
* “Hood River. 1 osesr| s | 1l Tosr| 18 2om | 10| e
Lincoln. .. JoZss| 7| 10 732 | 20 682 | 2 i 5
Lake 2361 .5 | 20 485 | 25 2, 108 28 352 38
Harne, 8 p
Tallows ?§§§ il o® | B f | 1 awal 5
785 4 | 23 353 | o7 5200 | 10| Bl 1
Giltiar L) 4| 2 ) 311 14
Morrg , X 828 | 22 8,477 | 11 a1 10
Grant. Lioz| .3 z g2 2l Z221 | 18| a7 4o
\%rgok]_ nod| g | 27 8 o0 ?’ ﬁfg %Z ?}2‘ 1%]3
eclo 767 ‘2 | 28 28¢| 30 Las2 | o 3.6
wry. 661] 1 | 2 33| S| 0| san| o
€ i . 8 536 | 30| o6 98
efferso 58 1 | 30 33| 20 Lo04 | o7 | 20| 27
MISSOURIL
Clay. ... ‘ 1,167 | .8 ;
e , . Ll 1s0] 56 6726 | o ane 9
Saiing.0'S-- 13, ggg ; 2l L3 sr 1,400 1 80 35.1 2
Franklin 4 : , 704 1 23 7,234 4 a3, 0 27
8370 | .6 4| 3318
, -8 S A 145 | 34| oo | 80
-8 ] 8 7604 | 1| 46,8 3
3 o zes| 1 4307 | 17| em. 45
5 il 3om ég g %2 2 :}g (Z) f(l)
3| 2l swr) g 527 | 12| aso| 18
. 2,107 | 39 3000 | 23| 3.4 35
5| 11 938
2 n| 2 3 3,881 | 21| 420 8
§1 B 3 8,331 6 10.1 74
G| o) Rwe| I IS
. d L {0
4 ig 2,030 | 47 1456 | 78 13,8 33
4 Lo zEe| 0 5330 | 10| 833 28
AT 2w 2,730 | 45| an7i 81
1] B 2 s 4319 | 16| 324 34
I %870 | 41 .41 00
. , 49 2786 | 43| 36.0 18
4
R 500 a 2,050 | 48| 40.0 10
i | | yuel o1 B0 | a5 | 200 44
i R A x LooT | 05| L7 71
41 250 e g ot | 3| e 19
2 B 2w 2 5147 | 18| 60| 18
Lawrence. £586 | 5 L0870 2,507 | 49| 187 58
Harrison._ i . 28 3,082 15 3, 469 27 1 .
Sarison. 4ot | 3 | 29| 3os ; AR
allaway. ..o T i3 3] B w1 4231 | 18| 30 14
, 24 3,627 | 25| 300, 38
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TABLE 836.—SUMMARY OF RETAIL SALES AxD REnatep Ecovomic DaTi IN
Smain Crry AND RURAL ARE4, BY CoUNTIES, I¥ SELECTED STATES—CoOn.

INCOME-TAX

RETURNS (1929) TELEPHONES PASSENGER AUTOMOBILES
Farms
Total : Total On farms
eport;
STATE AND COUNTY Jen.1,1030 | ,TPOTURE, | July 11930 | Apr.1,1930
Num-
ber Rank
N | o) N2 | Rk A | | NP | R
OREGON

51 0 31 2,966 4 576 13 5, 674 4 930 14
875 11 2,860 6 1,142 [ 5, 147 51 2,074 5
593 21 5,122 1] 2325 1 8,711 11 3,925 1
307 8| 2,217 71 1,216 5 4, 565 71 1,971 6
354 71 2,831 51 1,679 3 6, 668 21 3,404 2
242 11| 38,793 21 2,056 2 5, 904 31 2,846 3
300 9 8,277 31 1,511 4 5, 096 61 2,314 4
223 121 2,193 8 634 9 3,642 91 1,184 8
466 41 1,409 13 355 19 3, 857 10 760 18
360 61 1,716 11 636 12 3,090 111 1,111 1
427 51 2,045 9 67 10 3,702 81 1,073 12
293 10 1,923 10 700 8 , 678 13 890 15
300 9] 1,347 16 486 14 3,642 91 1,188 g
193 15| 1,173 16 392 18 2,654 14 769 17
161 17 95 17 354 20 2,560 15 943 13
168 16 511 20 274 23 1,852 17 L197 10
197 14| 1,662 12| 1,007 : 12 1,733
198 13| 1,384 14 641 11 2,165 16 2 16

90| 24| 7 18| 420 15| L3es| 19| 79| 17
120| o21] 39| 23| 20¢| 26 65| 261 36| 26
02| 22| 1| 19| 35| 17 o3| 23| 64| 19

o1| 23| 209| 26| 409 16| 1,200y 20| 517} 21
133 1| s 2| 27| 2 78| 24| 421

27| or| 39 24| 81| 2 631 25| 412] 24

39| 96| 961| 28| 225| 25 4981 2| | 23

22| 28| 17| 30| 12| B0 01| 27| 249| 8

o) 2| 12| 20 135] 2 83| 29 2| 2r

ol 4140 9| 1,188 | 40| 5881 1,547
22? 1| 2005| 27 50L| 76 6,209 981
350l 3| feos| 5| 1832| 22 6104 9,457
218 | 7

8 251 1,023 73 0 90 3, 266 221 1,619
ég() 4 l: 699 51 641 72 4,322 241 509
157 15 788 b 123 94 2,708 30 1 1,442
173 12| 1,015 54 183 92 2,164 56 3
137 201 4,350 6| 2,508 2 4, 565 9| 2,880
194 9| 2,623 31| 1,390 34 3,261 23| 1,608
146 171 4,216 71 2468 4,358 11 2 ;’)ég

75 381 2,000 43 | 1,003 85 3,145 ?6 1,072
128 25 y 23| 1,473 30 3,256 24§ 1,582

3
0
oo
=5
65,
2
©
-
w
19
o2
=
@9
P,
-
o
L
&
o
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CENSUS OF DISTRIBUTION

TABLE 86.—SUMMARY OF RETAIL SarEs aND RELATED Economic Dara IN
Smazr CITY AND RURAL AREA, BY CoUNTIES, IN SELECTED STATES—Con.

FARM PRODUCTS | PER CENT OF
SALES (1929) FARMS (1980) | SOLD OR TRADED | FAMILIES HAV-
(1920) INC}(IIS:;‘;IOS
STATE AND COUNTY P,
er
Thou- | cent T Thou- »
sands of| of |Rank|| N9 'Rank| sandsof |Rank] L' |Rank
. dotlars Stlate ber dollars cent |0
Sales
Missourr—Continued
Pike 448038 | 31 o857 34 3,207 33| 2
ay. 4355] .3 | 32l 2707 2 462 | 15 431'15 ﬁ
4937 3| 33| 2782 25 2023 | 39| L7 71
L9 3| 3| 20| 4 2,27 | &6( 214 63
eur| 8| 85| 3543| 4 3962 | 30 9.1 70
403 .3 | 36( 829] 12 2960 | 38| 135 04
Ghariton 4007 | 3 | 87| 207 18 L1293 19| 3L4 35
clps 39161 .3 | 38( 184! o0 L4 | 77| o0 55
‘Atchison 3000 .3 | 39| Lei2| 7 5ol | 8| 401 1
Monroe.. 3883 .3 | 40 2375] 33 3212| 82| 344 25
Gentry. .o 2
et Sel 3| by el 2| BB Bl M w
Daviess 3,62 | .2 | 43| 2500 20 3503 | 2 37'% ;'3
Montgomery. 3615 .2 | 44l 1,887 &7 2114| 62| 320 32
New Madrid 3516 .2 | 45/ 385 3 a7y | 14 7. 3
Shelby.... 358 | .2 | 46| 1,946 51 2010 { 40 vilRt
%gldﬂ:vell. 3,476 .2 | 47| Ls0| 59 2,835 | 42 33% %g
s ER: BRI (1
5 & . 'y r -
ol 3,116 | .2 50 1,699 | 71 3,364 | 20 42,4 7
2| s 249 a0 2,000 | 63| 1np
3wl oz s B A B
. . 07 .
2| st 2407 32 2450 80| ‘oo ?‘5’
2 Bl Len| m 2,750 | 44| 338 20
2 1468 | 31 5,685 | 69 111 72
2 o) Lmsl o 3019| 3| 348 23
3 B Tkl & Tl B ol o
: 45 2%
2| 60 2om| 45 2701 | 47| 26 8 pi
tlal i oz uml g om oo
. , , 34¢ 0 5
2| el Tror| es ,232 | 57| 324
2| 64| lLedd| 76 7,305 3] 288 g%
‘2| es|l 2207| 38 2,304 [ 53| 139 62
2 o a7 s 295 | 5| 175 59
2 o) 2| g 3058 20| 445
2| G|l Lin| 2 Dom | o =i A
. : ) 25.9 48
2 0| 2| 43 nes| 71| 134 05
2 ol oyso2| 62 1,812 68 1
2| 7| Uses| 61 3043 | 24 ?%91 g 1153
2| 1l nem | g 2708 46| 10,9 73
L om) el oos 662 08| 128 68
4 Bl L) o4 1,545 74| 357 20
A Bl Lmel e 82! 73| o2L4 53
ool b o Ll s Lag| 81| 108 56
R ] 54| 7 5.2 87
Tron. 1 oner| 1| sf 6| o mloe By OB
grﬂﬁﬂn = 1,870 | .1 811 1,797 | 64 9 . -
ogon |5 . , 1,179 | 88 )
S —— rhnl | 2y Lee) om 2ad| 5| aks| 44
alls... %, gas | osaf rest '5/3 2 332 22 §§3 gl
18 | (1 y - Y
Lo | 1| 8| zae| o Tom| 4 4l 2
1578 (1 | s7| 1487 g3 Lol o H s
Ls8l| .1 | 88| 1i105| o3 o s o
Lezl 1| 8 Los0| 52 W % & 0
. 1 -8 80
0l 15781 7 91 8.7 79
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TaBLeE 36.—SUMMARY OF RETAIL SALES AND RELaTED EcoNomic Darta IN
Smart Crry AND RURAL AREA, BY COUNTIES, IN SeELECTED STATES—Con.

R’é}?ﬁg'&fm TELEPHONES PASSENGER AUTOMOBILES
Farms :
STATE AND COUNTY Jam 3, 1630 AT suy g0 | ADE 650
Nggf" Rank

Num- -{ Num- | Num- {0 NUm- {00
her Rankj “por |Rank| "y Rank} “jen Rank

Missourl—Continued

g ..
Barton 62 41| 2,146 411 1,385 36 2,611 45 11,652 31
Stoddard...cmmeecaccaacenaes 53 45| 1,586 57 806 66 2,662 40| 1,665 30
o) 3 30 54 | 2,882 25 | 2,041 12 3,284 201 2,119 15
‘Chariton .- 63 401 3,405 15] 2,203 8 3,206 25 | 2,340 11
PhelpS. ccoame e 95 20 | 1,440 63 840 65 2,137 5% | 1,005 7

Atchison 133 231 2,201 39 | 1,357 39 2,616 42 1 1,682 28
MONroe. c.awocmccmaacmacnan 68 361 2,018 24| 2,011 13 2,412 49 | 1,844 21
L7351 . I 76 321 2,066 221 1,603 23 2,915 33| 1,7l 24
Wright 21 621 1,067 70 618 7 2, 240 83 7 1,457 47
Daviess. cevommmmmcmmcnacaa- 56 43 1 2,628 301 1,973 15 2,622 41 1 1,080 19
Montgomery..ommceeomeaaean 65 381 2,793 261 1,397 33 2,614 431 1,331 58
New Madrid 48 47 521 86 107 95 2,144 57| 1,130 70

102 271 2,138 42 1 1,287 45 2,243 52 1,324 &Y
15 66 7 81 418 79 1,394 770 14,28 65

Pulaski N 01 57| “eos| sal 's0| se| nerz| 70| M
Putnam ¢

64
11 69| 1,569 58 1 1,252 46 1,716 69 | 1,317 61

|
a5 | 51l 1,330 66| 1,182| 50| 2414, 48} 1,382
21 %81 vwes| 48| nan| 54| 2867 46| Laso 46
g | 47| Ceey| 821 IRl @ L4 76| 68| 86

=
2

36| 50| 433 85| 340 82 Go| 463 | 94
huy: 20 w1 nomo| 63| o043 631 LG9l 72 M2y 8
Yioroan - 16| 65| 1.614| 550 L0481 &7 L7z | 67| LlM| &7
Crawford s0| 63| Liri| 66| 's10| 6] 1,519} T4 907 80
Douglas - 0| 7 92| 431 '714 },gzs ?ﬁi 1,1;3 gg‘
1ovi sl )| 78) 618 \ 278 7L
T, Qenovieve. - ‘%i Ge| 38| 0. 214 1| joar| sS4, 402 95
60| 7 -1 403 0| 008! s5| 800 8
gggf”ﬁ;d I :;'g ¢8| 1,806 | 47! 42| 31 Ln7l oes| L4100 52
Osage.- .. ' S| 62| 10| 72| Lom| 43} 2027 L0 Ll |6l
Ralls... 21 Gl Tesa] 55| 1aee| &) Lma| T L3 8
Worth j2| 68| 1,480 | 61 1.?(1}:: 60 } %ﬁ §g . f}e'i) }‘ s
"""""" 72| 605 | 84 508 | 7 7 JBL| 6
%ﬂ;;;ngton 2’? 561 407 88| 4| 17 nigz| s 60 w0
N BBl m| o) B B
31 ¢ 2 2|1, 7
e BB %l wl el o7l Tswl el oem -]



88 CENSUS OF DISTRIBUTION

RerateEp Ecowomic Dara v

PABLE 36.—SUMMARY OF RETAIL SALES AND
v SeLeEcTED STATES—Con.

SMaALL CITY AND RURAL ARrEA, BY COUNTIES,

. PER CENT OF
FARM PRODUCTS
SALES (1929) FARMS (1030) | SOLD OR TRADED 1‘”1““““ HAY-
(1929) NG RADIOS
(1930)
STATE AND COUNTY P
er
Thou- | cent Thousands
Num- Peor
andsof | of |Rank Rank| of Rank Rank
dollars Sttlir.e ber dollars cent ik
sales
Missouri—Continued
Mercer-..- e 1,895 10,10 91 1, : )
Wayne 33| 10| o2 L ol n AR Bl %I R
Taney. . 1ars| jog| 83| L282] 9 817 | 05 &7 ™
Bollinge 1305] 09| 94| 2,135| 42 1,133 | 89 7.1 M
. Shannon Tige| 08| 95| L416| 86 "7 96 50| &
R’é@ﬁ‘o’l& Lo | o7 % L8| 6 1,101 | 87 2.2 8
. g@qden 36| .06] o8l 1 igg gﬁ 1,307 % 83 li ?ﬁ
Mégggy 897 | .06 99 1,851 | 88 1,423 79 13.5 64
; Max 725 | .05 100( 1,504 | 81 12531 86| 150| ol
arter. 0| 04| 101 586 | 97 346 | 100 7.4 &
KANSAS
SUmMner- oo
Dickinson %8, gg(gi %i é g, gg% % ;’?}SZ 2% g i@
Barton 10,971 | 1.4 8| Less| 82 488 2 e
MePherson 9,154 | 1.2 4| 2esy nd | Bl owd o®
MeFhors Sl 1.2 oz 4 541 30,0 ¥
Frankiin 870 | 1.2 11 , 661 31| B
Marsiall. , . 6l 282 ‘2 8, 054 51.0 1
8,214 | 1.1 7 2,174 | 18 1,869 | 76 21,8 k()
7,875 | 1.1 8|l 2460 588 9o ‘amal 40
7,519 | 1.0 9l 1,058 24 2,503 | 71 31| 8
. 7,55 L0 | 10 971 | 60 4,190 | 36| 20.3| &8
. 74|10 | 1| 2204| 17 6,28 | 4
: 7o0) .9 | 1| 2Zoms| 22 Sa16| 21| dca| 1
6,951 | .9 13 1,148 | 54 4,018 | 42 46,1"
6,730 | .9 14 1,005 | 27 5,763 10 36,4 44
6410 .9 | 15) 1314| 45 4,218 | 34 ) i
b\ | pm) B imlw) gy o
3 . 5 ) & 20
Johnson. 57| 8 | 18l Zsw| 12 2205 | 100 g
8| 19 24| 8 6, 000 4| 1B
.7 20 2,282 1 15 3, 246 &7 37.38 30
g all 84| 28 2,123 [ 74
7l m| Tss| 3,480 | B¢ 3?3 21
7 23 769 | 69 2,725 | 70 3
Tz , 725 0.0 =
g Bl R 0 S| @| B4
0o %j 2 a0 S| wl omIl%
. 37 2,880 | 67 .
or 6| 1705 | 81 18| S| wr| &
Pottawatomie. .. .o.ococeeeee 4565 | .6 ‘gg é’ ?Zg gz g’ ?gg %0 9.6 12
Thomas 4 i ) . :940 h U 2 41,1 .3
Jewell oo oo e ' . 61 3, 083 44 .
. ‘Kingmat i, ggg g 3211 2,573 5141 | 16 :ﬂ é 2”?
Repabiie 42| .6 | 38| Lakr) 3 8770 | 48| av2| W
Sepublle... 410 34l 22092 14 5318 13| 44| 1B
Oshompgton Lu00 .6 ) g 2703 3 6,364 3| 458
Bl L0 .6 | 0| Les2) 33 4767 | 2 42
Plsworth ol 5 || 119 B3 3,53 | 83| 47| 10
Anderson. oo 5 38 1,979 23 4,042 41 37.2 40
Russell.____..____._TTTn 3 740 g 28 }’ giz 23 ‘:fr 938 | 05 35 48
, 51
:qracgi?n --------------------- 3,700 | .5 41 2, 446 10 4, ’ 2 e “
o Smi o d . ] , 340 2
; g gg‘l) .5 421 22001 13 4,765 '34 é‘% Z é?
; 3 600 g ﬁ 1,359 ég f;, 123 | 38 46.8 [
IEIR I (N 1
| T ——— Bsi s w| o wm| o g ar| wd| b
ray. . - ¢ . 6, 0.
NS e e e e g‘ 35}) 2 49 ' 828 65 5, 0(55? lg %2'(3}. 42
, 3421 . 50l 1,108( & 4,367 30 ) w




ANALYZING THE SMALL CITY AND RURAL MARKET AREA

TaBLE 86.—SUMMARY oF R
Smann Crry AND RURAL A

89

ETAIL SALES AND Reratep Ecowomic DATa IN
REA, BY CouNming, 1N SELECTED StATES—Con.

NG OB
RIII‘TU%II\?? &‘é;g) TELEPHONES PASSENGER AUTOMOBILES
Farms
Total : Total On farms
STATE AND COUNTY Tan.1,1080 | \"SPOTURE | Tuly1, 1930 | Apr.1, 1030
l\%g" Rank
Num- Nurp- Num- Num-
ber |Rank ber |Ranki “per  (Rank ber |Rank
MissoURI—Continned
Mereer ..o 14| 67| e87| 74l ,028] 58| 1815 79| 49| B
Yome: Bl om)ow) m s Cal e el g
aney. . 5 L
Bollinger 4 73 304 | 93 720 69| 1,081 8| 99| 76
S DR me @ moe s b
rk.... 6 4 ] 67 8
Reylholds. 1(1) g[g gg gg 37§ 96 ggg 95 538 92
amden... 1 4 81| 1, 86 792 | 84
Hickory 1| 75 6921 79 621 78 8451 04 854 | 81
aries 1} 75 499 | 87 696 | 71| 1,030 | 87 950 | 77
Cartor. oo 3| 7 43| 99 3| o8 400 o8| 204 96
KANSAS
467 | 5| 5,325 2| 2,073 8| 7,598 1| 3,008 5
566 | 2| 5913 1] 2,282 &5 7,523 2| 3012 4
715 1| 3,610 12| 1,24¢| 37| 45573 9| 2,047 | 22
502 | 4| 5186 | 3| 2,203| 4| 7,398 8| 3,148 3
306 | 15| 4,762 6| L862] 14| 6,212 7] 2,880 12
3881 8] 50210 4| 2,50 2| 6557 5| 3,188 2
650 | 3| 8,407 | 15| 1,262| 83| 6,744| 4! 1,678 ‘36
340 | 12| 4,808 5| 2169 6| 622 6| 3,008 6
296 16| 8,781| 11) L354| 28| 5286 11| 1,054| 24
825 | 13| 1,006| 62| '817| 71| 2,696| 46 9671 60
256 | 224 4,147 81 1,986| 11| 5142| 13| 2,344 18
200 17| 8,967 9| 1,719| 18| 5128 | 14| 2,134| 17
407 7| 2,422| 34 046 | 44| 3,451 | 20| 1,333 47
441 6! 3,087| 221 1,250| 35| 5482\ 10| 1,032 25
370 | 10| 1,780 | 48 760 | 53| 3,031| 40| L417| 44
241 | 26| 3,217| 19| 1,439 | 24| 4,187 ] 21! 1,815| 28
225 27| 3,163 20| 1,654 20| 4,120] 22| 2,073| 20
254 | 23| 8,920| 10| 1,658| 21| 5,695 8| g,127| 18
181| 35| 3,301| 16| 2,050| 101 4,730 | 15| 2,608 9
2421 25| 3,277| 18| 1,883 | 13| 4,510| 17| 2,201 16
197 | 33| 8,470 14| 1,268| 34| 4199| 20| 1,696| 35
2121 20 931 | 66 28| 73| 2081 58 590 | 73
206 | 16| 2,648 | =28 622| &7| 3,083]| 38 798 | 69
138 43| 3,517 13| 2,00 7] 4,638 16| 2501 10
256 | 22| 2,602 | 27| 1,186| 40| 4270 | 18| 1,614| 38
b ) dlnem| 0w 8 s )il B
pait- IR R AR IR
Barber.... 223 28 | 1,807 A . B
ot 208| 30| 3,280 17| 1,752| 17| 4,259 | 19| 2,246 15
1 34| 1,189 | 59 50L| 63 2,140 | 57 986 59
1(8)g 53! 31331 21| 2,315 3| 8,872 | 24| 2,782 7
164| 88| 2,332| 37| 1,238 39| 3,208 37 1,703 33
199 | 32| 2998 23| 2085 9| 4120| 23| 2,63 8
139 | 42| 4,26t 7| 2,52 1] 5151 12| 3,238 1
125 | 46| 2,208 40| 1,375 | 27| 8,022| 41| 1,88 27
218 | 20| 1,809 | 45 027 46| 2,424 ) 51| 1,350 .46
106 50) 2:510] 32| 1,540 23| 3,327| 34| 1,985 | 23
104 2] 2417) 35 1,271 81| 2,422 31| 1,797 29
317 | 14| 1,067 | 44 oae | 45| 3,377| 83 1,56( 41
25| 1,782 | 15| 3,803 | 25| 2,388 | 14
% 2'8/ gl g(Zi’ET) 241 1,034 12| 3,602 26| 2,42 pal
989 | 18 |'2,070| 42| 1,106| 41| 2786 | 44| 1,569 | 39
27| 1) 1,437 54 608 | 58| 2,2 54 | 908 65
86| 59| 2627| 2| 1,680} 19| 3,439| 30| 2110 19
139 42| 1,128] 60 4381 65| 1,742| 63 811 68
247 | 24§ 1500 | 33 913 | 47| 2,468 | 50 1,309 | 48
08 | 56| 2244 39| 1,428 | 25( 2,87 | 42| L76L 30
s7a| ol 7| 68 413] 68| 1,831| 60 922 | 63
54| 40| 1,800| 5 74| 85| 2,383] 52| 1,286] 5L
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90 CENSUS .OF DISTRIBUTION
TABLE 86.—SUMMARY oF RETAIL SaLEs AND REnATED EcovoMmic Dara N
Smaryn Crry aNp RURAL Arma, 3Y Counrtims, 1N SELEcTED STATES—CoOn.

PER CENT OF
FARM PRODUCTS a .
SALES (1020) FARMS (1930) | SOLD OR TRADED 1”?,3%";";3,?3; )
(1920) (1030) )
STATE AND COUNTY P
er
Thou- | cent Thousands .
sands of| of |Rank Nﬁg?' Rank of Rank cIo);]xll; Rank
dollars E';f‘te dollars
es
Kansas—Continued
L 3,336 104 | 51| 1,616 35 4,930 [ 19 46.4 7
ﬁggrson.‘ ,298 | .4 | 52| 2166) 20 4,616 | 26 42.5 20
Linn.. 3,221 | .4 | 53! 2:6| 16 2763 | 69 28,4 40
N 3,212 .4 | 54| 1,435| 39 5212 | 15 4.6 11
Decatur. 3,173 | .4 | 55| 1,340 44 3,687 | 50 40.0 o
Mortis.......... T ,001 | .4 | 86| Ls2| 36 5255 | 14 42.2 21
eade 3,040 | .4 | &7 933 | 62 5 881 30.5 4
944 | .4 | 58| 1,707 30 4,912 | 20 41,5 25
4| 50| 1ser| 41 4217 | 35 42,9 18
4 80 303 | 83 1,608 79 o7. 4 6
4] e 512 76 3,230 | g8 30.8 32
4| e2| 1,100 &0 Lol 75| o1 s
4 | 63 72| 68 3,848 | 46 37.8 a7
3| 64| 1,281 48 1,803 | 77 23,4 08
30 65| ILo43| 47 2,420 | 73 98.8 5t
.3 | 66 1,001 &6 3,861 | 45 37.0 ag
3 67! 1| &1 3,760 | 49 41,2 27
.3 | 68 541 | 73 1,655 | 78 31,0 6l
3] 69 980 | &9 3,130 | 62 a6 38.
5
3| 70 839 | 64 L7083 | 25 .0 47
3 71y 1,28 46 3,164 | 61 3l
3] 72 634 | 71 3,081 | 64 '3{(1) g gg
2| B 49| B 1,386 | 81 30,0 56,
2 890 | 63 2915 | 0B 20,3 58
2| 75 6331 75 3181 50 20.7 65
.2 | 76| 1,040 58 3,634 | 51 36,0 4.
2| m 58| 72 3,08 | 43 41,7 2
2 0m 480 | 77 2,576 | 72 41.3 2
2] 461 80 3,851 | 52 418 2
21 80 732 70 3,414 | B8 41,5 2g
2| 8 4621 79 1,587 | 80 28.8 50
TUE oEE R B
. ,035 20.0 06
Wellioe B0 | & g2l B rm) s w3l oo
reeley_ 1T 546 | 07| 86 82 8 "1 .
. 0| 88 20,9 57
Sﬁ%ﬁ’aﬁ:; L5 1] 2181 o8 6,675 | 32 54.8 14
Daredll... 11 2| 224 21 6,870 | 20 57.8 4
Plymouih 11 3| 2179 27 7,068 | 23 48.2 37
Harrison. .. -5 i 2m 7 10, s87 85.2 12
o .9 51 2,960 4 9, 005 5 52,8 24
Siotx. -9 6/ s08| 2 6,79 | 27| 30.1| 4
Dallas.._. -9 7] 2,040 5[ wmerg'grd | .
Ku lasE__ 9 8 2 388 14 2 008 1 46.0 43
Kossuih '8 o gom| 11 e 1B 03| X
. : 10| 2.8 2 7| 92| s0| 16
arion
Buena Visin -8 L4 24131 13 5,578 | 48 40.4 &0
Washington B 12] 2002 35 8,174 5.7 17
O Briest 7T 13( 2,37 18 7167 [ 21| 474 40
Wright. .. T I 1ees ] 4 8% 15| 7| 8
Hamilton 7| 18| L0831 4 7,76 13| 520! 20
Hord-.t. RN -1 T
v : X 4,867 | 54 .
Craword. J Bl Ll s 7| m| sl i
Clayton 7 | E ggg 11 10,162 | 4 55.0 9
h 3 7,2 19 44, 48.
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IABLE 36-"""SUMMARY OF :R:ETAIL SA.LES’ AND REDAI‘ED EGONOMIC DAIA IN
SMALL CII‘Y AND E‘GRAL AREA, BY COUNTIES, IN SEDECTED STAIES_COD.

INCOME-TAX
RETORNS(1520) TELEPHONES PASSENGER AUTOMOBILES
Total Farms
STATE AND COUNTY reporting o o e
N ) ] Jan. 1, 1930 Apr. 1, 1030 July 1, 1930 | Apr. 1, 1930
bumer Rank

Num- Num- - ’
Wi | Ronk) NUD |Rank| NUIO- |Rank | NI | Rank

KAaNsas—Continued

100 55 1,894 46 1,032 2,855 43 1,444

85| 60| '428| 76| '109| 80| “e70| 77| 38| 80
Comanche 147 41 958 85
................... 414 3 5 s
Woodson. 11T G2l e o8| T S Ts| Sl Lt &
____________ 2 13 4 4)

Chautatqua. - oo omeee 05| 51| 1,550 | 52 oAl x % Bk =
§0) S 92| 58| 163! 51| swe| 4| 218 | 56 v =l 3
Cheyenne. 94| 57| 1,103 61 741 | 55| L1366 66| 112 5
Rawlins. Sal T MR 81 I B rdel | tm.
Logan... 60| 6| I A - I B R
grego_ 121 48 727 69 552 6L 1: 413 70{ 1,125 é;.ﬁ
S 100| s5{ 1,173 | 8| ed2| 56| L720| 64] ums 9

Grabam ... .ococaccaaes 61 68 571 71 5 287
Stevens. .. 1111 ool el oTl ok R bow| | Vil 1
8COtb. oo 60| 63| 417| 77| 196| 74| 1oor| 75| 44| 77
GOVO e 130 | 45 500 | 72 a5 | 70| 1,540 911 64
Grant. -l e8! 56| 127 84 731 81| 7sv| so| 4| 7
Sheridan. .. 61| 68| 65| 70| s36| 62| 1,303| 72| 1,12 56
Clark._ 195| 31l ss| 67| 08| oco| u3B| 7| ‘el 7
Tane. oo 72| 61| 429| 75| 25| 72 945 | 78| ss2| 74
Hoskell o ooooeoeon ws| a7| 97| s3| 09| 80 714 83| 4| 79
Hodgeman. ... T01| 54| 489! 74| 40| 66 995 76| 31 67
..... a9| 7| 2ss| si| 18] 76 7a7| 81| 85| 7@
54| 70| 25| %0 61| 82 85| 79| 358 :
3| 72| 2 82| ur| ™M 537| 84| 39| 82
64| 63 35| 86 5| st 513| 8| 7. 84
o8| 64| 280 79| 13| 77 728 | s2! 3w 81
| 7 66| 85 3| 83 346| 86| o51| 85

408 4| 5,282 3| 1,904 20 7,648 41 2,8 21
287 19| 4,118 20| 2,679 1 6, 703 10| 3,688 2
310 15 | 4,574 11 2,000 19 6,568 | 13| 2,674 17
Marion 245 27 | 4,342 15| 1,912 28 6,688 | 11| 2507 24
Buena Vistaeemeeaeeccaemannm- 321 131 8,784 26| 1,869 321 6,332 14| 2,55 2
259 | 25| 5008 51 2,165 12 6,142 151 2,576 20
325 11 3,812 25| 1,751 381 5 19
337 9] 4,198 17 | 1,760 39 6,030 171 2,400 34
279 22| 8,813 1,089 21 57241 221 2 16
301 17| 8,677 20| 1,578 &2 5, 440 210 2 53
322 12| 3,074 | 46 1,58 54 , 60 45 2,155
349 3,086 | 23| 2,322 10 6,075 181 3, ]
281 4,150 19| 2,4 I 5] 3,490 4
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TABLE 86.—SUMMARY OF RETAIL SALES AND
Sumarnn CITY AND RURAL AREA, BY COUNTIES,

CENSUS OF DISTRIBUTION

Reratep EconoMic: Dara IN
v SeprepcTED STATES—CoOn.

PER CENT OF
FARM PRODUCTS
SALES (1020) FARMS (1030) | SOLD OR TRADED | FAMILIES IIAV-
(1029) ING RADIOS
(1930)
STATE AND COUNTY P
er
Thou- | cent Num Thy
- ousands Per
S&‘é‘ﬂir‘;f St?mfte Rank| “jo Rank of dollars Rank| gani Rank
sales
Iowa—Continued
MONtEOMETY wum e e e 6,727 1 0.7 21| 1,615/ 66
CherOkee. e mmoo oo ges| .7 | 2| Lsd| 55 Sj W% S 1 3
Appanoose 6,618 .7 23 2,128 32 2, 667 78 32.8 71
6675 | .7 | 24| 2,605| 10 g02| 6| OLT 25
6649 | .7 | 2| 2,83 | 6 6,247 35| 44.6 46
6,568 .7 | 26| 2700 8 7710 | 14| 46.3 41
6443 | 7 | 27| 2021 39 4804 | 53] 368 68
6403 | .7 | 28| 2207 | 23 5202 51| 444 47
6,389 | 17 | 20| 2236 20 6,738 | 28| 4890 34
625 | .6 | 30| 1,626| 65 3,848 | 66| 516 26
1 .
O sl b ) RETL %) BUm) ol 29 5
Calhoun 5’ 532 : ) g 12 -2 o
Calh g 6| 33| 2| 2 78| 18] 627 21
e a— 5458 | .6 | 34| 2182} 81 6744 | 81| 46.2 42
Butler.. 5280 | .5 | 35| 2282| 18 5405 | &0 | 4L2 57
Tomes. 2o 5224 | .5 | 36 2124 33 7,000 25| 456 44
Groens. Il moe| 5 | 37| 2082 38 6,766 | 30| 549 13
Ex o 5197 | .5 | 38| L285| 73 L8| 61| 526 22
- val ) 8] iml g | e oEf 8
, . , ) 77 2, 52
Henry..
Mopona P cE B zin w AR T
Cedar B2 290 3 gl o BE &
Qedar. , 5| 48] 2207 23 7,849 | 16| 50.5 31
AR I
phtt AENE T (A
Frem . . , 3 41 1. 25
i i) 8l dm 8 em) o g od
yon..... o485 | s0| 1s20| &7 Q| 2 :
. , 767 | 20| 47.8 38
Palo Alto.
Falo Alto- - 4 ;gg . g g; i 883 | 61 6,308 | 34| 444 47
Mitchel AT 77| 60 4488 8| 426 53
Warren. . 04 6%6 : g gi ;' A eI e &
Jarren. .- - 406 .8 ,621 | 12 55001 49| 441 48
Sl knasry.. - 42l 8 gg Lom| 4l 4921 62| 855 70
Shelby..~ | 4E0 8D ,188 | 25 g4 | 8| 535
ranklin. . AR 4,322 5| 30.1 04
Dickinson- I o4assr| la BB 0% 87 6,672 | 33 49.5 33
. Jogmcy) s nm) o) sl ow| om0l X
-------- J . N 5, 45 55,5 10
€750 | 4,276 L4 81| 1,
Grundy...- | A 786 | 59 6,204 | 37| 47.7 30
. 4| 82| 1475 69 5606 | 46 48.4 36
4064 | .4 | 63| 1,83| 53 57| 73| 410 &8
4,046 .4 | o4 1,936 47 6086 | 39| 524 23
3,087.| .4 | 65| 1,060| 43 3385 | 71| 885 66
L6 4 ) 21| % 488 | 5| o6l 27
Winnebagor oo 5802 ~j§ 671 2,108 | 34 5830 | 43 56.1
Audubar it e EE A 681 1,641| 62 4,202 1 60 46,3 41
m Pt 8| )o@ Em) @) oa@n
, . , , 062 | 24| 538
11\34%‘3:66 ----------------------- 3,209 .3 | | 1,052| 45 3365 7 30.0 .
PP A . a3 R opos o G| 7| 7| 6o
Adame T pae S| By Liml o 4512 7| BL1 28
Touisa - TTTTIIIIIoT 70| 13 74 1,630 64 4,214 ] 63 56.9 5
Ringgoid - Som| 3| B o R 39801 o5 30.7( 62
g Grmmrzem e ] . ) V513 | 68 )
e — el p ol B R0 B &
an Buren. 1 ' y ’ 3, 479 69 44,0
2,488 | .3 | 70| 1.893| 49 2,03 | 75| 30,2 32
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TABLE 36.—SUMMARY OF RETA
i IL SAuBs AND REna E M
' : TEp EcoNomic Data 1IN
Smarn Crry AND RURAL ‘ArEA, BY COUNTIES, IN SELECTED ASTAT%&*A(TR)D..L

INCOME-TAX
RETURNS(1929) “TELEPHONES PABSERGER AUTOMOBILES -
STATE A‘ND coUNiY T Total rf;ﬁff?iig Total | on farms
. Num an. 1, 1030 | 4pry jos | Tuly 1,1830 | Apr. 1, 1950
~ | Rank|
ber - 4 . ,
Num- Num- Num- -
um- | pani NUO- | Rang| NIO- | Rank| T | Rank
Towa—Continued
MOnbEOMEery e emnmnan e emaenn 33| 10| 4 :
Cherokes 365 7 : 3239 i:; %’ égg gg gu %tl‘g 331 2,088 52
Appan00Se..--..- | viey a7l 3ade| se| n4s| 3l 5088 B ih|
Benton 219 30| 478 £ 2 389 3 7] 1,726 68
‘%Vinnpshink 298| 28| 3371 | 88| 2529 (S o 5}3 3 !
A ... 251 | 28| 4,608 T 3 2 , 383 5
Bremer 196| 85| 3,615 ok 39,2 al 2 el o S H
Jackson.. 27| 20| 3ese | 23| Led| 25| 5488 IS A -
rﬁmefhie 1| & §, gég 1o 2,037 | 16| 5566 5 % ig% %
) : ) o| T.311| 69| 5063| 38| Lez|. 70
Jofferson - a cmumwemcmccmneaa
Jofferacr AR AR AR A A 1 T
Callhonn 20| 2t Y33 B PRkl wm| Bies nlzimsl A
500 33500 40| 1Loro| 24| 46d0| 44| 247
Butler- . ceemmememne e 08| 61| 3,450 371 1 8% 3 J , 471 27
Jones ; 168 41| s127| 4| 174 At AR AR meon
Jones. 163 , . 1| Zroil 42| 2382 38
S 20| @) ga0| ) Lal| B LU BT B
BRC e oo 37| 6| a62| 34| Less| 43| 61| 23 3 ;623 I?
Liucas X | 397| 49| Zs | 57| Lass| 64| 3676| 63| L0, 72
FONI T weeme i mommemmmmmm e 208 | 34| 4,046 22| 1,748
Monona I Tie| 3.l 2700 E0| 1613 ?1) 3 %g gé %’ i ;g
CART e oo mmmmmm e 16a| 45| zoss| 21| Les7| 2! s1ev| 34 270| 13
Buchanan 5| 39| Tei2| 25| 1815| 35| s4r2| 28 2,958 | 45
‘Guthrie I R 395 18| Zose| 14| 5150| 36| 24793 26
DEIAWETL . - oammemm e T3l 53| zas| 48| T7e| 38| 4519 46| 257 B\
Fromont 53| 32| 2758 | 51| 1,473 | 69| 3,062| 60y L9554 8D
MAAISON - oo e e e e e 9! 63| 31 2| Tess| 83| soi3| s9) Zeer| 42
Pocahontas. - - owmn-mne =l ss| 6| 3000| 45| L789| 37| 4040 40 %434| 29
TLyon 215| 81| 2540| 58| L428| 61} 447 8| 2 i
Palo Alt0- caeeeeee Lol us| se| gs27| 58| ysir| 88 450 | 47
Mitehell.-._--12-C R 61| 42) Zs02| 40| L400| 62 1’,365 50 b é?
Howard o3| 65| 2543| 5] 1,347| es| 3,830} 68 1,805 | 89
TWATTON o oeooemomm e il 4| S7er| 97| 204 181 518 | 85| 2501} 2
Chickasaw. 35| 66| zass| 61| uss7| 55| 43141 82| 1My 50
Shelby...... oea| 91| %405| 36, 2o040| 15| 4720l 41, 2871 1l
‘Allamakes Tl &i| Zez0| 4| nesr| 47| 4263 H| 2271 40
Franklin 188\ 3| 2i7s| ea| Ts| 34| 4189 55} 278 U
- Dickinson il @l Y77y 51 'ess| Wi 32| 12| L3 T
Mills W ga| 23w0| es| n2:12| 73| 408L| 57| L7 6
AT e e oo mmmmmene] 6| 50| 24ea| 62| no72| 3| 4200} 58| 23%)
Humboldst - - oo mecmenm 11 B 2o0s| 72| naw| 72| 7| €2 LM 62
Wayne 801 2| 3707| 4 uLosal o7| 3Ez| 6] LT09) 88
HANCOCK - oo e =l q34| s2| 2418 63| Lewo) 501 43671 8 2%52| 39
Decatur. . 64 70| 2,624 53| 1,228 71 3,595 65! 1,751 64
TRYIOr oo oeoommoommmmmmmomee 81 61| 3759| o8| nLose| 28| &00} 28} 3304 44
AQAIT e oo 61 %8| 2ess| s2| noea| 27| 3,508} 67| 2,380 37
Winnebago 112 59 | 2,343 85| 1,380 65 4,290 531 1,988 54
A 2| | 21a7| 69| Lez| | 3302 &) 238 51
Ida U2\ 4| Zsos| 4| naes| 67| 3640 64 LT 86
Davis ol | zesn| e nmry 42y 28532 781 1,806 58
0| 67| 'ses| 73| vieel 7| 3009} T L 90 76
5| 5| 1ess| 7| voms| 7| el T} L 5581 71
| 8| zosd| 7| naig| 68 28®) T nmsl| 67
ol %7 Zus| e8| viz| | 3200 I} L g0 B
B T1| 2,488 59| 1, s 2os0| 76| L85l 6l
sl 7] 2034 Ml L | 2502 79| L49| T4
Bi| 62 vsed| 74| Lizz| | 2 T 1850 | 80
4| 74) 3ns| 481 1 o] S0 i LT 68
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TasLe 87.—RErAIL

HARRISON CQUNTY, OHIO

TrapE BY KIND OF Busivmss, 1v SzrEcTED COUNTIES OoF
Omro, NEw Msxico, AND WISCONSIN

1 Lesg than 1 per cent,

a Per | gtocks on | Salaries

Num- pﬁ%es Net sales ce]gt hand,end | and
KIND OF BUSINESS ber of | “rq1 | T (1028) | popar| Of yeBr | woges
stores | 4ime) sgleas (at cost) | (total)

/ Total . 20| © 274 | $5,108,538 | 100 81,069,120 | $310, 716

Food'group. ‘ - 50| 48 781,802 | 15 47,170 | 47,404

Grgocerg stores (without meats).ceeeecezomon-- 21 21 359: 062 |aemw-- 20, 280 23, 232

Combination stores (groceries and meats)._...[ - 13 } T 311, 157 21, 560 14, 202

lédeadt margets n(finréluding sga foods)..... d ; 1 38' a2 2 430 00

and confectionery stores. . ... ; , 328 |acmnen 2
‘ Other food stares 7 e 4.8 78,360 [--—--- 2,000 [ 9,460
. i includi eneral un
‘ Ggil::r:; me rehandise group (ndluding gen 60| . 72| 1,514,438 | - 20| 410,040 | 74,867
General stores i 5l 581 1,263,045 |.__... 278, 120 , 008
generzl meie]:iandise and variety stores....-. 4 6 161, 485 74, 320 8,228
epartment stores (VT NOURESR IS ORI RSSO MO S

Drg goods stores. 5 8 89, 903 67, 500 6, 041
: Apparel group. .. S~ 6 3 70,208 1 36, 780 2, 460
.. Men's and boys’ clothing and furnishings - .

Women's wad oh Idre Tand 2

omen's and children’s apparel and acces- . .
sory stores... v : 2 3 70,208 |....-. 36, 780 2, 46%
Other apparel and accessory Stores. . ... emu.. 1
 Shoe stores. o1
- Automotive group. 75 76 | 1,523,911 29 191, 730 | . 103,444
* Motor vehicles dealers (includes tractor deal- .
ers - 14 48 | 1,078,823 |.._... 152, 710 68, 769

Filling stations : 43 14 286, 819 19,800 | 13,401

Garages (repairs, gas and oil, etc.). .ceuwoooo 13 7 . 86, 069 11,980 9, 284

Tire, accessory, and other automotive shops..| 5 7 , 200 , 160 12, 000
’ Fur%iturgtand Bousehiold STOUD . - ool 1 9| 164,148 3| 08,000 11,084

urniture stores. i

Other home furnishings and appliances stores. ) 1 } 6 141,300 |....-- 60, 250 6,830

Radio and music stores........._._... . 8 '8 22, 848 7,810 b, 164
 Restaurants and other eating places_.__....__.._| 16 30| 147,88 3 5,920 | 18,000
- Reést?urmts‘aud lunch rooms, including cafe- .

erias. .

Other eating pIaces..o..... B 80| 1e7,88 5,020 | 18,000
“Lumber and building materials group._-:—.—....| .14 Tr 874, 204 7 118, 820 32,885
| Hardware and farm implement end machinery . ‘

o gr%!a?'dware Stores _— - ﬁ g igg' gzg ! g(BS' ggg g' ggg
. Hardware and farm implermient and maehin- | . T ! 'Y
.~ ery dealers. 4 31, 526 13,700 [asmvenenn
Feed stores and farm supplies deslers..._...._.___ 14 8 245, 348 5 29, 330 10,408
' Cigar stores and cigar stands SN I NN ! E
" Drug stores.. 11 2 71, 501 1 34,410 2,260
Jewelry stores : 4 1 23,62 | (1) 14,280 576
Coal and wood yards, including 100 emieee . 1
‘Other retail stores, including secondhand stores._|: 10 } 8 85,416 | 2 16,200 8,060
HOCKING COUNTY, OHIO
Totalz. 264 | 201 | 54,470,318 | 100 | $831, 508 | $316, 624
"ood group )

Grocery stores (without meats).__________ . B Bl 836, ] i Sia0| ob oo

Combination stores (groceries and meats) .| 9 10 237,902 | o277 18,130 10, 490

Meat markets (Including sea foods) T4 7| 108197 1,00 9,715

Candy and confectionery stores..__. 10 8 71,050 |--277C 5 800 5 480

Other food stores........__........ 2 272777 3 8 55,809.| o oo ' 550 3, 660
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TAsLe 87.—RETAIL TrADE BY KIND OF Business,

Omro, New MzxXico, AND Wisconsmn—Continued
HOCKING COUNTY, OHIO—Continued
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N SeLECcTED COUNTIES OF

Per

" 7 Less than 1 per cent,

Em- Stogk: 8
Num- . Stocks on | Salaries
KIND OF BUSINESS ber of D%ggﬁes I\atgszgw C%’}t hg}lxg.e:rrxd and
S 3 wages
Stores | time) ;g{gg (at'cost) | (tofal)
: Gg?grgslﬁ merchandise group -(including general
re8) o o N ¢
gener&} stom;1 o 34 Zi 1, %g: gg; 28 5?&? 160 53%%
eneral merchandise and variety stores_.....| 5| 121 1z849a | """ 31, 3

Department stores fy s - 5 12 156,478 B 53,7

Dry goods stores...... 81 25| 387,436 |.._27)" 160,100
Apparel group. 8 15 2, 7

* " Men’s and boys' clothing and furnishings 202,718 4 79,070
stores... 9
Women’s and children’s apparel and acces- n
S0LY Stores. ppare ces off 1| smues|..... 58,770 17,00
Other apparel and accessory stores. ..-....... 1
Shoe stores. . 3 4 65,810 |...... 20,300 575
" Automotive group - 74 38 874, 842 19 2,
: Motor vehicles dealers (includes tractor deal- L ’ HLZs ) s0m
[ 1<) DR 1 24 479, 258 N ;

Tiliing stations A S AN el B

arages (repairs, gas and oil, ete.) oano ...

Tire, accessory, and other automotive shops..-.. 1 } 2 85,850 |-.oenn 3,330 1,364

- Furpiture and household group. .—-.ocococoo... 8 9 116, 781 3 35,860 | 13,003

Furniture St0reS o - oo ocaoevmemomme oo eomeen 5 } g 16,781 35

_ Other home furnishings and appliances stores. 1 s 781 4o ,860 | 13,003

+ Radio and music'StOres. «ooooomeueeccecemeans B et ] [T, SRS EURIIN FO

. Restaurants and other eating places.............. 19 33| 18130 3 5333 | 18,009
. '..;Rgst%umnts and lunch rogms, including cafe- .

- terias.

Other eating places 2 } 31 18130 ..o 5,333 | 16,009
Lumbe; and buildings materials group..eemeueenn- 7 14 208, 031 5 61,330 | 15,750
Hardware and farm implement and machinery

gToup.. 7 19 191, 067 4 80,330 | 25119

Hardware stores . &

Hardware and farm implement and machin- 19 191,067 §0,330 | 25,119

ary Gealers. oo ccmaaacd] 2
 Feed stores and farm supplies dealers.....ccveeunn- 10 11 216, 500 5 22,280 9,868
! dgar stands. o oo ooooameo ool 1
q aer storgs and olgar § } 15 171,178 4 79,910 18, 431
Drug stores 7
Jewelry stores.... 3 1 17,814 | (O §, 600 750
Coal and wood yards, including 1e6.cccemeameeae.. 7 7 70,038 1 150 5827
Other retail stores, including secondhand stores...... 3 5 3,432 | (B 4,810 | 13,291
' KNOX COUNTY, OHIO
Total... 260 615 | $8,529,470 | 100 | $1,600, 727| $670, 956
00 | 158,045
Food group... 62 151 | 2,217, 9_1_9 26 149, 1 28,04

Grocery stores (without meats).._. . - 37 82 . 07433, g;g ...... gﬁ. 888 g’i, ;&g

Combination stores (groceries and meats).....| 14 6] 1, R “2’530 0. 148

Meat markets (including sea f60dS) . - e aveenan 8 8 168,000 {-.... A y

Candy angd confectionery stores - 2 } 37 981,508 |oene-n 5,570 | 35700

Other food stores. 3
‘General merchandise group (including general —_——

S emral stires BB e e R

%enengn meichtandlse and variety stores...... % g{% I_:‘.%, 295 ...... lgf;: e 3435: 891

epartment stores.. s e b Ot
"Dry goods stores_: .. 3 12y 150,799 ... 87,8201 14,



9 @ CENSUS OF DISTRIBUTION

e

TasLE 87.—ReTAL TraDE BY.KIND OF BUSINESS, IN SELECTED CoUNTIES, 0F
S Om1o, Nuw MExico, axp WisconsiN—Continued :

ENOX COUNTY, OHIO—Continued

1 Less than 1 per cent,

Per
Em- Stocks on | Salaries
L Num-| Jovcod Net sales | 2% |hond,end | and
KIND OF BUSINESS Etec;- gg pgﬁ{n (1929) tootfal of year | wagos
- : : time) sales | (8% cost) | (total)
Apparel group........ ; 2 85| . $613,717 0| $218,487 |. §38, 549
: ! hi nd furnishings A
oo Mens and Doy’ clothing and furnishings | oL yg| 308,007 |-oco 181,287 92300
‘Women’s and children’s apparel and acces~ -
sory storas ot | s 7| 28,204 ... 5,070 ‘4,138
Other apparel and accessory stores
Shos stores sessory 0 T TN T . 82,130 | I
Autgl?)%tive goup. .. st s T 59| 144 | 2,126,595 | 26| 843,700 167,037
vehicles dealers (includes tractor deal-
et o ~ 20| 6| 1,612,061 |ooueun 207,320 | 104, 644
Filling stations. ; 23 26 404, 556 17,840 | 926,378
QGarages (repairs, gas and oil, et6.)acceeecennnn 10 7 32,380 3,000 6,180
.. ‘Tire, accessory, and other automotive shops.., 6 16 177, 599 26,840 | 10,787
. Funla‘_‘iture_stand Iéousehold 51 1010 1 S, 13 33 302, 667 4 82,470.| 48,863
urniture stores.
Other home furnishings and appliances stores. 2 } 16 ) 170,036 ... 04,160 | 24,381
Radio and musie stores. 3 17 132,682 [-amene 18,310 | 24,472
-Restaurants and other eating places...-cwomuosnas| 15 25 147,521 2 3,030 iﬂ, 273
Retitf_mrauts and lunch rooms, including cafe- 1
rias
B 4 } A - 3,030 | 19,273
Lumber and building materials group-----.....-- 9 17 346, 036 4 111,850 | 18,022
Hardware and farm implement and machinery . , .
group. ) 17 .18 402, 123 b 151, 300 22,623
Hardware StoreS. e aeeccacoccaacaceamonmaansl 12 9 249,156 |.onee- 97,750 | . 12,950
Hardware and farm implement and machin-
ery dealers 5 9 212,967 | e 53, 650 9,873
Foed stores and farm supplies dealers............. 4 3| e8| | 12120[ 1705
Cigar stores and cigar Stands. .. .e-wme eoceeensss) 1 -
: C ‘15 246,218 3 78,480 | . 19,787
Drug stores wlf !
Jewelry stores ; 4 4 56,272 | (%) 38, 900 7, 600
Coal and wood yards, including {e.....inmmeeve-., 4 6 348,004 4| 32,180 ' E, 639
-Other ratail stores, including secondhand stores.. 5 6 45,280 { (M) 13,000 | 5, 736
FAYETTE COUNTY, OHIO
Total ... 283 520 | $6,074,373 { 100 | $980, 070 | $545, 1?4
Food grbup_. 74 76 | 1,418,823 23 80, 660 82,808
Grocory stores t(with(out meiats)...& ..... o 43 18| 483,016 43,260 | 19,047
ombination stores (groceries and meats; 21
Meat markets (including sea foods)..... 2 } 20 731,109 34,630 8,004
Candy and confectionery stores. . .cucoemneeo- 3 1 59, 389 950 7,151
Osher food stores - B | 18 142,319 1,710 | .- 23,676
General merchandise group (including gemeral
S oueial stores o B M| Vet L S| Mo
%:neu;in mex;chtandise and variety stores. ... [ 20 326877 |02 gﬂ: 3?8 a5, 993
stores.
Dry goods stores 3 | emseen| ... 205,88 | 72,910
Apparel group-. — 19
Meu wad 555 aliiing wd firishings 21| 280,660 | 5| 98,260 | 20,22
1002 6
‘Women’s and children’s apparel and acces- 8 9 120,676 |- 50,780 5,8
' sory stores. - 3 5 81,564 | ..n.. 3,350 3,630
Other apparal and accessory stores............| 4 3 12,610 |.__oo- ’ 850 1,310
Shoe stares... 7 4| 106,709 ' 43,320 6,456
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TABLE 87.—RBTAIL TRADE BY Ko

Orro, New ‘MExico, AND Wisconsin—Continued
FAYETTE OOUNTY, OBIO—Gontinued

D or Business, ¥ SELEcTED COUNTIES OF

: .| Em- Per | Stocks on | Salark
! KIND OF BUSINESS {}L‘fﬁf ployees| Net sales c%?t hand, end ar.\des
: stores t(i!;gil) 929) [yt (glt year | wages
sales cost) | (total)
Automotive group. .
L Mgtof geh}]&?es dealers (includes tractor T b |e,01588 | 2| 122,070 | 810,810
ealers). ... .
“ Filling stations %g g; gg‘g' égg iz: éég g%' gé%
Gsrages (ropairs, gas and off, efc). 21117777 17| 25| 139539 | 19,70 | 19,221
.n‘e, accessory, and ofher automotive shops._. [ 6 72, 532 11,200 7,870
Furniture and household group. . o.oeeeeueeo ..

" Furniture stores, .. group 47 8| M0l 1) 40,570 11,200
Other home furnishings and appliances stores. 1 } 8 63,840 |...... 32,520 7,600
Radio and music stores ‘ 3 3 28,300 8,050 3 600

Restaurants and other eating places........._....
R%steimrants and lunch rooms, including cafe- “ &0 315, 841 5 3,080 3,263
orlas 14 49 208, 581 3,300 37,763
Other eating places - 7 1| 17260 "880 | 1,600
Lumber g.nd building materials group..—.coo-.... 13 37 383, 614 6 72,310 | 57,166
Hardwan} and farm implement and machinery
 Bardwars siores ' 0% BWLY B B
Hardware and farm implement and machin- HE ! ’

ery: dealers. g . 3 32 288,234 ... 67,020 | 23,516

Feod stores and farm supplies dealers....._....._ 5 7 161,171 3 36,010 9,012

Cigar 8%0!;'65 ..... - 8 14 83,816 1 4,110 12, 606

Drug StoreS. - cone e ccaa e iman 8 128,927 2 41,130 | 12,824

JOWOIry SH0T@8cnnne e e e ecaana i 5 4 36,430 | (O 38,720 4,900

Coal and wood yards, including {e8--wo——covceuan- 10 16 158,490 3 10,130 | 13,415

Other retail stores, including secondhand stores...] 12 14 173,732 3 28,320 | 18,321

PUTNAM COUNTY, OHIO

0L U 356 419 | $6,498,579 | 100 |$1,353,432 | $429,874

FOOALIOUD - o eememeemeeeeeeee S 1 62| 1,105,605 | 18| 69,820 | 61,427

Grocery. stores (without meats) . .. ... . 23 32 712,015 41,860 | 33,900

‘ombination stores (groceries and meats).... 11 5 178,475 |- 13,510 5,375
Meat markets (including sea foods) - 9 7 162,676 3,400 , 750
Candy and confectionery stores. .. - 14 12 82,653 8,600 , 860
Other f00d SEOTeS. - v oo em oo mm 4 [} 64,876 2,360 5,512

Geneial merchandise group (including general

1 SHOTES) o e eme p (ncluding general s el nmsmel 1wl el s
GEnera] SEOreS. .. «mmvmoun e camen 984, 923 263,382 | 39,947

- - General merchandise and variety stores. 10,800 | 3,675
Department S60reS. cawe e ccemcmcemne
© D1Y g00dS SEOTBS~ cmcmc e meeccmcm e e mm

Appﬁel groupd T e S ot ey 23 18 325,033 5| 18,080 18,712

en’s an 0ys’ clothing ans urnisnings

. v&;«‘,f:ore.s.’. 3 Zx'ld ¢ ond e 6 [ 200,863 {-aunn- 95,220 7,603
- Women’s and children’s apparel and accessor:
- 'stores.....‘-_____r..‘i_s__p_)P _________________ Y 9 2 21,055 5,190 480
. Other apparel and accessory stores.. 2 } 16| 103,005 oo 51,570 | 5,530
‘Shoe StOreS.ceevmcceeecavan eemmma——————— e [ ’

Kutg}u%tive g];pl;p.a--]_____(:__i.a_-.{ o 84 110 | 1,407,688 | 23| 215500 | 126,242

ator vehicles dealers (includes tractor deal-

[7e) JR 19 56 923,715 14%, %ég %ggg
FiHng StationS o cw e 26 20 230, 11| 01 330
Garages (repairs, gas and oil, 6t6.) - -cvezuanane 33 30 ﬁo, gm 4,508

L _fl‘ire,l_uccessory, and other automotive shops.. 6 4 14, ,

,. 1. Lgss than 1 per cent.
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TaBLe 87.—ReraIL TrADE BY KIND OF BusiNEss, IN SELECTED COUNTIES oF
Omro, Nzw Mzuxico, aNp. Wisconsin—Continued

PUTNAM COUNTY, OHIO—QOontinued

Por ook
Em- Stocks on | Salaries
Num- . cent = rande.
so o s baraf| Plaves) Netgles | Gr' | P | o
. stores ot Y
time) saley | (atcost) | (total)
Furniture and household group. - ceeewewecoana- 18 21 200, 212 4 | $127,010 1 §20,210
$200,
Furniture St0reS-.. oo oo e aceecmecoan 8 13 235, 56O 116, 320 14,44
Other home furnishings and appliances stores. 4 5 26, 104 6,740 9,014
Radio and music S1Or€S. - - . mm oo ee 6 3 28, 452 4, 450 2,150
Restaurants and other eating places....._........ Co97 33 170, 575 3 10,870 2,826
Restaurants and lunch rooms, including cafe-
BOPIAS - o e e et 18 30 135,805 [ananw-r T70 | 20,R%
Other eating places..... .o oo 9 3 34,770 (-ion.- 3,000 3,000
Lumber and building materials group... ........ 18 2 365, 985 6 74,350 | 81,280
Hardware and farm implement and machinery :
BPOUD oo 9. 36 553, 590 4 260, 000 1 42,823
Hardware stores_._________________ 77 11 17 252,707 {.ee o 17,260 [ 18,405
. i 0%y » g
Hardware and farm implement and ma- '
chinery dealers.. ... 8 19 380,889 |- . 132, 810 24, 368
Feed stores and farm supplies dealers. .......__.. 6 1 - 50,850 | (V) 9,400 200
1 . ’ H
Cigar stores and cigar Stands .- ..o oo ouoeoe . I ¢} 4 37,7311 O 2, 10 4,348
Drug stores. - oo e 16 14 196, 028 3 THRTO | 13,24
TOWeIrY SEOLES. . o eeoo oo nieeeae e 4] 2 26,747 | (%) 14,870 | 2,450
Coal and wood yards, inelading iee. ... 8 2| 578,810 0| 24,110 24,100
Other retail stores, including secondhand stores..| 17 2 64,838 | () 14, 240 1,300
SHELBY COUNTY, ORIO
Totalae e - 808 530 | $7,487,084 | 100 ($1,313, 583 | $6RO, 342
Food group. ... 4 , 8
Grocery stores (without meats).._..._....._ 31 gg b Z%' %g . }i;:;' 2;1 i; l'l’g' :28(%
Combination stores (groceries and meats) .. .. 21 87 768, 466 |- 37, ﬁ‘i’ 3 o hw
Meat markets (including Sea 100ds) v ..o 10 91 209,409 |-2700 oo | 14, ok
Candy and confectionery stores. . ... N 3 7 39' 425 b )
Other food stores. ... 9 &7 war el
..................... 18 307,722 £, 000 25, 701
G:?:rrzg) merchandise group (including general
ngér;ﬂ-s-tb}éé: - gg 116 | 1,311,163 18 3555, {30 101, B4
General mereian 22 679,400 |- .... 139, 020 10, 820
Departraent stoms g 43 215,497 |. 83, ()g‘\() 31, 203
Dry 2000s Starar 51 416,160 |- 142, 030 0, 781
Appm‘al EroUD. e o —~——— . ""—:uo ,,,,,,, ‘"M“’-
A@%‘S;Zsa“ 4 by dsthing ad et 2 32 470,957 6| 165,240 | 38,502
W;omen;s' wnd chilizens apparel wad mocess” 3 b 123,304 |....... 48, 340 7,448
ory stores. ... .
Other apparel and accessory s - 3 7 5% 442 8, 200 4 b2
$iher appa 17 179,372 3,210 | 16, 466
.............. 8 135,749 §0,400 | 10,160 E
Automotive group._..___ .. 23 '
Mggglt : \)rehicles dealers. (inciudes tractor & 031 1,783,726 | 25 | 134,300 | 110,865
ers) ... :

- Filling stations low| S BEGSM . TR0 7,408
Garages (vepairs, gas and oil, 6tc) 29 14 113%’ 2}6 """ 1 o 14,50
Tire, accessory, and other automotive shops . 8 7 89, 588 ------ 21’93' 228 }(r)" égg ]

PEEE e e man Iy d
Furniture and household
\rniture stores gm“_D_: D 13 %5 320, 861 4 75, 340 37, 000
Other home furnishings an § LA ..o 64,390 18, 409
St & d appliances >
Radio and music stores.. ... i - ? gg’ ?%’ """ 13,740 10,320
Restaurants and other eating places 16 | S o o
Rgitfgileri’}ngs and lunch “rooms, 0 09,605 3 8,580 30, 201
S, e o e
Other eating places..___.____ .- lg _____ 0 201, 2gg """ 8, ggg 30, 201

1 Less than 1 per cent.
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TaLn 37.—Ruratt TRADE BY KiND or Business, iv SsLmcTe
: p C
Ouio, NEw M=ux1co, AND Wlscom‘sxﬁ-' Continued OUNTIES Op

SHELBY ; OOUNTY, OHIO—Oontinued

RIND OF BUSINESS gel;nolf D]l%g'lt;es Net sales éf;%l; ksxg%cé{,segg Sa;gré%
stores tlf&l) 1929) | 4ot (g year | wages
- sales cost) | (total)
meher and building nmtorm’ls grpup-._--.--__;- “18 37 $528, 665 71 $131,510 | $49, 562
iugduaro und forin mplomont ond moashinery || gl g | 5| mman | o
¥ o - J
Tk B I I B I
"""" J ee--eo| 89,200 ) 12,940
Teed stores and farm supplies dealors. ooo....... 6| 5 134, 361 2 17,390 i 5o
Cigar stores and clgar sta0dS . meeeeane e 8 8 73,770 1 5,290 9,360
DIUG SLOTES . - n e wwmmammemmnn s mm s s oo 9 | 6L,045| 2| 66950 12,708
TOWOMY SHOXOS - wmeemmcmmmmmmmmmm o m oo 4 3 45,067 | (9 29, 660 5,716
Coal and wood yards, including 166 e oceamanacs [ 12 203, 465 3 12,550 | 22,808
Other retail stores, Including secondhand stores. . 12 25 133,765 2 72, 000 ‘ 98, 482

ROOSEVELT COUNTY, N. MEX.

376,281 | 100 | $429,520 | $149, 042

Fo0d group---.-wenz-- T
Grocery stores (without meats)..
Combination stores (grocerics and m
Meat markets (including sea foods)..
Candy angd confectionery stores...-
Other [00d StOXeS.. ccamamammmacmmmmcmmanmman-

General merchandise group (including general
BHAIES) memmmm cmermmmm e m s e
Genera] St0res.. onmimeancnnnox S —
General merchandise and variety stores.
Department SEres . ccemvnemwansnansn
Dry £00dS SEOIeS . cacmmvmnnmmommam e

ADDATOL BTOUDrcmwmmmos oo mmm mm o m ez e
M%u's and boys’ clothing and furnishings
SHOT0S. cmam e )

‘Women’s and children’s apparel and acces-

SOLY SEOTOS- emmmmm e cmammmm s m o s s
Other apparel and accessory stores..
SHOE SEOLOS. o e e amcmccmmmmm i mm wmmmmmm s

AUtOmMOtiVe FroUD —vencmommmmo o m oo momm e
Motor vehicles dealers (includes  tractor
dealers) «vveeamccmomunnean
Filling statlons ..o cceemcearwan
Garages (repairs, gas and ofl, etc.). --
Pire, accessory, and other automotive shops.-

Furniture and household SrouDP-.m-coccenanmmann-
Furniture stores. - eawe-w-s-an-x cmmmmmmmmmne
Other home furnishings and appliances stores.
Radio and musie St0reS-cacmmnwomcmmenmmanne-

Restaurants and other eating places- - .cweoeco-mn
Restaurants and lunch rooms, including
COOLOTIAS o - o cmemeamcmemmmm e nmmamm e

Other eating placeS-re--cwramencmamemocanana=-

Tumber and building materials GroUP.-«-wanamue-

Hardware and farm implement and machinery‘
BIOUD .- o e mmm e cmemsmmmmammmm s S m e

. FAYAWALE St0T08amnnc cmmmmm o mom e wmmm e
Hardware and farm implement and mac
ory dealerS - - oomumemanmmenmnmmmmomsmnoss

=

-

Toed stores and farm supplies dealers..

Cigar stores and cigar SEANAS o m o e emmmmmm e e mmmnfmmmm oz e

1 Less than 1 per cent,

137 | g2,

247, 273 10 24, 500 6, 465
97, 757 {amamee 11, 790 1,145

113, 041 9,820 | 4,120
36,475 2,680 | 1,200

113,133
po025 | 2| 17,7900| 5122

59,025 |-weu-- 17,790 5,122

704,076 30 51,320 48,571

474,350 |oeoee- 99,120 | 32,029
199, 218 14,700 | 15,367
30, 508 7,500 ( 1,175
114, 918 5| 33,020) 2,640
114, 018 |-ocew- 83,020 | 2,640
45, 668 2 210 | 6,084
45,608 [ooeee-n 210| 6,084

R
LB el



100 ‘ : CENSUS OF DISTRIBUTION

TABLE 87.—Rurars TrADE BY KIND OF BUSINESS, IN SELECTED CouNTIES OF
Om10, N8w MEex1co, anp WisconsiN—Continued

ROOSEVELT COUNTY, N. MEX.—Continued

Em- : ng;; Stocks on | Salaries
Num- | 15vees| Not sales co%’ |hand,end| and
KIND OF BUSINESS ber of (tull (1929) total of year wages
stores | ime) sglgs (at cost) | (total)
DI SEORES. o e 4| 2| ‘seo2e8| 3| 933,000 $2,000
Jewelry stores..... 1 v .
Coal and wood yards, including 168 - .eonmeeeee- 4 3 146, 803 6 13,630 3,860
Other retail stores, ineluding secondhand stores. . 1
UNION COUNTY, NEW MEXICO
Total.. .. 117 202 | $3,181,690 | 100 | $545,080 | $244, 004
Food group... 19 27 583, 811 19 44, 210 31, 260
Grocery stores (without meats)...__..___..__ 12 7 223,682 {oone-- 19, 860 7, 607
Combination stores (groceries and meats).... 4 19 320, 748 21, 350 22,322
Meat markest (including sea foods). ... - -
Candy and confectionery stores.. 3 1 30,481 |oeeas 3,010 1, 340
Other food St0reS- < aoemeoe Lo . - PR SRR
General merchandise group (including general
stores).... group ¢ e 25 38 696, 539 22 145, 450 38, 018
8eneral store%-._. 1; 21 462,116 |.enn-- 81, 670 20, 785
eneral merchandise and variety stores......
Department stores. } 17 244, 423 63, 780 18,131
Dry goods stores. ... 1 i
Apparel group... 4 i1 166, 105 i 46, 400 12, 500
M(in’s and boys' clothing and furnishings
Do et ORGSR NN KU RSV I SO WA I
Women’s and children’s apparel and acces-
sory stores...__ - 2
Other apparel and accessory stores........... 1 } 11 166,105 {...... 48, 400 12, 500
Shoe stores - 1
Automotive group. ..o 28 b4 818, 641 26 70, 370 65, 679
Motor vehicles dealers (includes tractor deal- ’
OS)ouccuone - 5 20 503,919 |...... 37,020 42, 761
gﬂling sf(aﬂ(mie iy 9 11 , 605 2,610 , 575
arages (repairs, gas and oil, ete.) ... ..__.. 13
~ Tire, accessory, and other automotive shops_. 1 } " 25,117 ... 20,840 14,363
Furniture and household group. ... 3 ‘8 77,742 2 22, 690 9, 080
Furniture stores_______.__________ 2
Other home furnishings and appliances stor: 8 7,742 oo 22, 690 9, 089
- Radio and music stores.... ... ____.. 1
Restaurants and other eating places.....________ 8| a1 105, 657 3 480 | 18,287
Restaurants and lunch rooms, including cafe-
" terias, 8 21 105, 657 480 18, 237
Other eating places........____ 2T T ) 8 s
Lumber and building materials ZrOUD e mea e 7 12 266, 729 9 91, 620 18, 609
Hardware and farm implement and machinery !
group.. 4 12 133, 699 4 77, 560 10, 680
Hardware stores ]
Hardware and farm implement and machin- 12 133,699 |...... 77, 500 16, 680
ery dealers. - 1
Feed stores and farm supplies dealers..____.______ 3 8 152, 405 5 12, 040 13, 448
Ciger stores and cigar stands (xx) (xx) (xx) (xx) (xx)
Drug st0res. - oo oo oo 8 112, 348 4 26, 460 13,287
Jewelry stores. (xx) (xx) (xx) (xx) (xx)
Coal and wood yards, including fee_...__________ 3 2 28,624 | (1) 2, 000 3, 500
Other retail stores, including secondhand stores.. [ 3 40, 300 1 5, 800 2, 800

1 Less than 1 per cent,

(xx) Included in ““ Other retail stores’ to prevent revelation of individual businesses, -
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Tasre 87.—RETAIL TrADE BY KIND OF Business,

O=mro, New Mzxico, aNp WiscoNstN—Continued

SAN MIGUEL COUNTY, N. MEX.

IN SELECTED COUNTIES OF

Per

Em- Stocks Sal
Num- on | Salaries
XIND OF BUSINESS ber of pl‘t’yﬁes Net sales ceol;t hand,end | and
stores tsn\ie) (1929) | yota1) Of vear | wages
sales| (8t cost) | (total)
Total. 261 441 | $5,273,563 | 100 | $895,900 $448, 104
Food group_..._.. - . 12 54| 001,847 1 3
Grocery stores (without meats). .. .________ 88 19 : ..-.?. lgg' g% g'%
Combination stores (groceries and me8ats).. .| 17 30 511,191 67, 100 24'856
‘Meat markets (including ses foods)._ .. 2 ! '

Candy and confectionery stores. ..-......... 2 } 5 45,886 |.._... 1,850 1,880

Other food stores._... - 3 13, 677 1,380 |...... ——
{Feneral merchandise group (including general

stores) . _ 36 91| 1,462,139 23 204, 640 88, 487

gﬁﬁgiﬁ% iﬁgf:?:iandise and varlety sto N 32 B ! 130,4%) 4,538
variety stores......

Department stores Tty stores 2 } 55 571, 416 164,150 53,921

Dry goods stores. m— O PP -
Apparel group.... 8 17 377, 461 7 89,930

Ms?a;se and boys’ clothing and furnishings ; 2;;’ a8 %8 %, 588

S. = 3 69, 950 19, i1

Women;:s and children’s apparel and acces- ’ t

sory stores.. .. 3N -

Other apparel and accessory stores-. ... 2 } g 79,672 |.... 19,980 {10,472

32T 103 7T SR SN SR SO I IS S
Automotive group. . 49 101 | 1,324,464 2% 113,820 | 102,688

Motor vehicles dealers (includes tractor deal- T ’ o

T IS)am oo 8 b1 928,179 jooeeno 73,940 54, 521

Filling stations 23 29 220,112 | .. 9,240 27,338

Garages (repairs, gas and oil, 6t¢.) - - wocave.n 13 18 110, 208 , 000 17,928

‘Tire, accessory, and other automotive shops. .. 5 3 5 965 |onnee- 12, 640 2,901
Furniture and household group-- -ococooaoaeocn 10 32 259, 241 51 100,380 | 48,202

}(;Itllrlmtlllm st?ras_ i Sinsi : g 13 174, 242 81,230 | 17,227

er home furnishings and appliances stores.

Radio and music Stores- e mmmean—en e 2 } 19 84’ 999 """ 19‘ 150 3"‘”6
Restaurants and other eating places..-..oocnoeo| 13 85 268, 335 5 6,370 58, 667

Rgzt?ausmnts and lunch rooms, including cafe- I

rias. . -

Other eating places . 2 } 85 268,335 6,370 58, 667
Lumber and building materials group.._..eoo.... 4 15 125, 875 2 38,750 | 16,082
Hardware and farm implement and machinery

group._.... : (xxg (xxg (xx) (xx) (xx; {xx)

Hardware stores (xx, (xx xx)  leeeaes (xx £xx)

Hardware and farm implements and machin-

ery dealers.
Feed stores and farm supplies dealers. .
Cigar stores and cigar Stands. oo couelceomcomeee- 8 6 18,813 | (1) 2,130 3,208
Drug stores._. 7 18 109, 743 4 65, 7 29, 024
Jewelry stores...- xx) | (xx) (xx) (xx) {xx) {xx)
Coal and wood yards, including 1668 - - cccaceeeee (xx) | (xx) (xx) (xx) (xx) {xx)
O ther retail stores, including secondhand stores-..| 14 22 245,745 5 30, 340 26,762
DONA ANA COUNTY, N. MEX,
Total. - oo ceeec e mmcmrccicmmnmmmm 233 364 | $5,050, 247 | 100 | $8a7,349 | $419, 918
FOOd ErOUD - o canemememcemcmmmmmcmmmcmme e mem e 84 48 | 1,135,085 23 6, §70 58,870
Grggcerg' stores (without meats)-o-wa-uoccnue- 85 5 331,048 | cano 24, lgao 3,!;%
Combination stores (groceries and meats).-... 12 30 T4L 772 {aeen 51, 61350 52, i
Meat markets (including sea 100d8) - vumceea- 4 7 R, 080 | _-a-- 3
Candy and confectionery stores. .- .-vecacmmae 1 } 8 93,265 |-cemen 320 1,4
Other food stores. A 2

1 Less than 1 per cent.

(xx) Included in “Other retail stores, " to prevent revelation of individual businesses.
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TasLE 87.—RETAL TRADE BY KiNp oF BusiNmss, IN SEL}ECTE&) Counrins or
Ozmto, New MEexico, ANp WiscoNsiN—Continue

DONA ANA OOUNTY, N. MEX ~Continued

Per | stacks on | Salarles

N e s || |
IND OF BUSINESS o 10 4 08
KIND s stores ﬁgg (¢ gg}l‘}g (at eost) | (total)
Ge?eral) merchandise group, (including general 2 57 | $1, 236,300 ot | $304,000 | $71,403
S Goneral Store 1T 33 20| 708, 238 [-ecun. 11$1, 820 | 10,418
QGeneral' merchandise and variety stores...... 4 14 96, 762 Jueuunn 49, 000 12,742
‘Department stores. ..o ceremeomme oo 1 } 23| 481,382 |auenn- 144,080 | 39,273
- Dry goods stores. . 5 Al
Apparel group... - ermmeee] (XX) | (XX) (xx) (xx) | (xx) (xx)
ppMen’s arfd boys’ clothing and furnishings
. stores... J— meefam e nmanfa e e ———— L T IS NI
X ’ 1 and acces-
‘Women'’s and children’s apparel and a (x3) (xx)

§0ry stores
Other apparel and accessory stores
Shoe stores...

101,430

AEAJOTS) . o e oot 4 54 410, 891 76,460 65, 033
AR e
Garages (repairs, gas and oil, 6t€) ..env-oeees 18 1 2, (191 ) 0,

o Tirea,gaccessgry, éngd other automiotive shops... 4 & 26, 088 8, 060 3, 119
Furniture and household group.—----oooeee--.. 5 10 1on408| 2| 2010] 11,88
Furniture stores - 1 N "
Other home furnishings and appliances stores. 3 10 101, 408 |..unn. 24,910 11,832
Radio and music Stores.—wmmmmoooeeoeeeoooon 1 ’
Restaurants and other eating places............ 13 61 146, 227 3 12, 569 32,678
Restaurants and lunch rooms, including . o

cafeterias ... 7 56 134, 617 o 12,169 30, 643

Other eating places.....coooeeooo o 6 5 11, 610 |ammeen 400 2, 140
Lumber and building materials group..-......._. 9 31 627, 215 12 93, 320 i, 513
Hardware and farm implement and machinery

8roup.. ... - . 3 12 178, 634 4 79, 770 19, 708

Hardware stores.. - S Ty Sty SV MO NENIOON SYRUSRISPIUNNN S

Hardware and far le:

ery dealers.........._.. 3 12 178,034 |-unnn 70, 770 19, 708

Feed stores and farm supplies dealers... ... .. - (xx) ()fx‘) (xx) (xx) (xx) (xx)
Cigar stores and cigar stands____..____..__...__. 4 [ 33,103 | (M 1,710 4,862
Drug stores. .. oo [ 11 108, 330 4 56, (80 17, 353

Tewelry 60068 o cmene oo (xx) | (xx) (xx) (xx) (xx) (xx)
Coal and wood yards, includingice......__._._._. 8 19 347, 020 7 44, 100 20, 18
Other retail stores, including secondhand stores. . 7 15 230, 457 b 851, 000 11, 870

GRANT COUNTY, N. MEX,

- Total e 200 460 | 86,861,810 | 100 1,172, 7
Food group..._____.._....____._____ 50 78 171,000,066 | 16 | 76, iH, 164
Grocerg.storles (without meats) - 2 14 348, 005 26,610 [ 16, 308

Combination stores (groceries and meats).... 14 534, 502 |. 33, 060 an, 477

Meat markets (including sea foods) 2 } 35 ! !

. 8atﬁg-yf ggﬂdﬁgﬂgctmnery StOres. ... - 8 20 178,209 |...... 14, 500 13,372
Feneral me)rchandise group (including general )

STOT@S) . oo i B 32, 14
General stores_..._._____ - T-TTTTTTTTmmmmn gg 1%2 :22' 335’ 323 3 2325’ 8(;8 %gg' (%(1)‘{L
ggng;%lngggcl%andise and variety stores....._ 3 6 ’ 102: 589 (.00 23: 430 7; 888 .
Dry goody scirgg‘f»-------"----~~------;;;;;; o2 } 17| 819,810 83,640 | 20,620

apparel group. ... _.____ ] 7

Metlé's and boys’ clothing. and fu. u 12 276, 404 4 78,880 | 14,770

BUOr@S. o uuitemeeoe T 4
Women’s and children’s apparel and &oc ! 4 176,408 |- 47,830 | 6,200
o ggry stores.... _.____ T T T 5 o ‘
e e T L

1 Less than 1 per cent, . .
(xx) Included in ““Other retail stores’ to prevent revelation of individual businesses.
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aBLE 87.—RETarn TrapE BY KIND oF Busingss, 1v SErmoren
Oxnro, New Msx100, AND WisconsiN—Continued

GRANT OOUNTY, N. MEX . ~Continued

Counmies op

. Per
Num-| Bw Stock :
EIND OF BUBINESS ber of mgyﬁes Net sales “g’rlt hand,igg S‘Eﬁﬁ“
Gl stores tirge) (929 | pota1| Of year | wages
sales | (at cost) | (total)
AUtomotive BrOUP v mmcocmnce i 50 126 | $1

M?mf v)ehic o deelors (Includes tractor . 1,843,700 27 | $151,160 $179, 497

AORLOTS) . mm e wmcmmm e 85 | 1,433,197 |._

Filling stations 2 15| 178 711 e 118, 390 | 136, 268

Garages (repairs, gas and ofl, ete.)._ 18 } 2% 5 ’ ,390.] 183,637

Tire, aceessory, and other antomotive shops.. 2 36, 862 [ _. 25,180 | 20,502
Furniture and household Broup .- cveercrcnaenaan 14 44 528, 4'

TFurniture Stores.... . .o..- 7 19 353, 7'178 8} 11L360| 65608

Other home furnishings and 4 15 85, 302 6. 700 ‘ﬁ, ?;g

- Radio and music st0res....---- 3 10 109, 464 24,340 | 1183
Restaurants and other eating places.. 13 50 142, 97

‘Rest[axtlmjnts and lunch rooms, N 970 2 3,480 | 22,072

cafotorias. .

Other eating places B R R ISR attut N :f'v %?0 ) 22,072
Yumber and building materisls group..-ceevaceen 3 lg 184,528 3 29,370 20, 420
Hardware and fam implement and machinery

B0 4.0 410+ OO SUoD SRRty FESOTUOSUSLISt SOOI ISP IR

Hordware 810188, camamccmeeucmmcmnvenamescanadamcamecfaccamncdlcmno oo || T T e

Hordware and farm jmplement and machin- R e it

. ery dealers...oeoo.o ot SRR PSS [ ORI I S
Teed stores and farm supplies dealers. ..o ceaeuan (xx) | xx) (xx) (xx) (xx)
Cigar stores and eigar stands.... ..o oooanioos 5 5 24,230 | (1) 5,532
Drug SEOre8.. oo 3 8 132,258 2 12,222
TOWOITY BEOFES- o m e e cmamm cmmc e mme 3 2 30,061 | (® 3,546
Qonl and wood yards, including iee.ceeoooocooooon (xx) | (XX) (xx) (xx) (xx)
Other retail stores, including secondhand stores.. 10 14 162,872 2 17,016

WO0OD COUNTY, WIS,
TOtALe e 415 | 1,018 !$14, 573,003 | 100 |$2, 538, 742 |$1,337,429
FOOA ELOUD - e e e e e ammm e m 85 119 | 2,705,096 18 152, 782

Grocory stores (without meats)....cememecean. 43 511 1, 2631 780 feeencoo 77,170 12% 2?8

Combination stores l(jgroceries,imd meats) .. 19 49 1 1,045,702 |- . 62, 282 , 630

. /1(\34'0&(11; margots (tm%l.u ing s«ia 10048) < caeenns %(1) 14 208,304 |- 6, 610 17,060

andy and confoctionery stores. .uwevoceecmuan e

Qthar f00d SEOTOS e oo 2 } b 91,360 |- 6,720 4, 265
General merchandise group, (in .
[S176) X1Y:) D, — 46 261 | 38,352, 569 23 655,360 | 319,341
~ Qeneral stores e ——— 32 49 | 1,208,831 {.nao-_ 264, 570 54, 387

gancr%l mezoléandise and variety stores.. g 40 306, 175 j~ueo-- 46, 140 33,259

ODATEIAONE SLOFOS. wamam e mcmov e mmme e e e =
O T w2 neeses | .. 344,650 | 231,695

Apparel BIOUD - ot 27 76 799, 744 5 301,390 | 113,202

Men’s and boys’ clothing and furnishings .

FELT0] T NV 10 29 444,144 | ____. 233, 320 64, 045

- Women's and children’s apparel and acces-

BOTY SLOTCS. - e e e m e e e c e 5 13 158, 963 |eucans] 18,.000 14, 668
Other apparcl and aceessory StoXes. wuareeeow- 5 22 88, 641 jowowo- 18, 050 19, 641
BhOD SLOTES e e e e cmee e ———— 7 11 113,006 Joeau-- 34, 020 14, 838

AULOIOLIVO BrOUD . wvmem e vemm i s 90 182 | 2,876,054 20 336,920 | 263,740
- Motor vehicles dealers (includes tractor
« _dealers). . aim 24 118 | 2,037,031 |- 273,940 | 177,185

FIling sEations..cmaecaroecomwrcncamecamn oo 39 87 481, 158 19,530 | 38,352

Gareges (repairs, gas and oil, 86€.) .- ev-mvnm 19 19 166, 314 |- 15,310 | 32,673

Tire, accessory, and other sutomotive shops.. 8 13 188, 551 283 140 15,630

¥ Less than 1 per cent,
(xx) Tucluded in “Other retail stores” to prevent revelation of individual businesses.
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Tasie 37.—RETAIL TrRADE BY KIND oF BuUsivess, v SeLEcrEp COUNTIES QF-
Omro, New Mgexico, AND WisconsiN—Continued

WOOD COUNTY, WIS.~Continued

' Per lari
Em- Stocks on | Salaries
E— | borof | leyees) Netastos | 61" | hapg,end | and
IN: 28 ar |, -
stores | 4 i‘ée) ) zgfg;" “(at costi | *(totdl)
Fr;mituré and household group 13 37| $547,168 4| $247,550 | $54, 206
gﬁ{mtgm SEOES...... ... Tanni ¢ } 20 { 340,643 |___... 216,790 | 32,165
nishings and appli
Rad% agglgml.gic storgs ....... I.)‘...‘, ......... 6 17 197,525 |.._... 30, 760 22, 040
Restaurantsand other eating places. ... e 37| 257,660 | 2| 12,160 | 25110
R%:!}g%ggggsan“em msmcumg 18 31 182,177 9,470 | 19, 400
Other eating places.._... ... """ 13 [ 75,492 2,680 5,614
Lumber and building materials group......_.____ 31 109 | 1,307,709 9| 801,630 | 209,638
s hine
Hggl‘l‘gf _ef .m%.{a‘_lfl '_l.n.l.ri]f}_n.lin.‘iﬁl}fl.?? ommery 20 39 099, 013 5 194, 550 42, 875
Hardware stores...._______.______ 77T 9 13 165,289 | ... 52,170 12, 557
Hardware d farm implement and ma- .
chinery doalers.— - pomem fnd mer | | sasres | 142,380 | 30,318
Feed stores and farm supplies dealers...__.._.___ 19 35 955, 356 7 93, 000 46, 809
Cigar stores and cigar stands. 8 4 46,224 | (1) 2, 250 2, 964
Drug stores.......__.___........___ 15 38 308, 701 3 1186, 850 47,036 -
Yowelry stores... ..o [ 8 108,678 | (1 47, 800 8, 828
Coal and wood yards, including ice 7 31 333, 092 2 16, 820 38, 806
Gther retail stores, including secondhand stores..__ 17 41 190, 930 1 59, 600 26, 050
GRANT COUNTY, WIS,
Toful ..................................... 494 678 1$12,713,218 | 100 |$2, 384, 455 | $828, 277
Food group...._. .- 75 811 2,013,330 16 102,410 | 101,839
Grocery stores (withont meats) . ... 28 21 666, 256 |......| 34,820 27, 981
Combination stores (groceries and meats) ... 24 45| 1,081,669 53, 240 50, 980
Meat markets (including sea foods) ... - 9 5 226,430 |.._.__| 4, 600 , 260
Candy and confectionery stores. ... 9 2 43, 185 4,330 1,1
Other food stores. 5 8 95, 890 5,330 18, 603
General merchandise group (including genera}

SUOreS) e 76 139} 2,485,315 19 677,730 | 148, 486
General stores._____._ " TT7TTTTTTmTme 61 102 | 1,096,418 560 660 | 107,361
genengl merchandise and variety stores......| 10 21 234, 0: 62, 610 20, 482
L i —— 1 S T] BT ] - 54,400 | 20,043

Apparel group. .. - e 38 24 527,790 4 241, 090 30, 289
Men's and clothing and furnishings ! ’ '

stores__.....__ g - - 12 12 804,856 |..._.. 164, 500 | . 18, 560
Women'’s and children’s apparel and acces- '

SOry Stores._ ... ... - 11 6 12,110 4,076
Other apparel and access - 3 2 12, 320 2, 400
Shoe stores. .. ......_...__ . 12 4 52, 160 8, 24;5

Automotive group__..._____________ 101 168 [ 2,909, 549 23 316 22

otor vehicles dealers (inciudes tractor ' 16,878 1 220,

dealers)_.___.______ .. T T TR 43 110 | 2,022,601 |......| 255, 240 143,783
Filling stations.___-_"_7"7777T77" 28 32 8, 651 31,020 [ 45,453
QGarages (repairs, gas and oil,etc.)....._____ | 22 24 235, 936 , 928 20, 386
Tire, accessory, and other automotive shops.._ 8 2 52,471 8, 100 1, 900

Furniture and housebold group....._.__.________ 32 36 .
Furniture stores..__ .-~ T7TTTTTTTTemmee 17 16 gg’ 325
Other home furnishings and appliances stores.. 4 4 8, 745
Radio and musie stores...__....... S, 1 18 23: 908

1Less than 1 per cent,
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CasLe 37.—ReTatn TrRaDE BY KIND oF Business,

Quro, New M®BxI1co, AND Wisconsin-—Continued
GRANT COUNTY, WIS.—Continued

IN SELECTED COUNTIES OF

.| Em- Per | 500ks i
RKIND OF BUSINESS %Ie‘;ng ployees| Net sales °e’flt hand, eﬁg Sa;gxgea
stores | (il (020 |51 of year | wages
s time) sales | (at cost) | (total)
Restaurants and other eating places. ... _...._. 2 4
Restrazxraints and lunch rooms, including 4 $314, 019 2 $15,100 | $27,047
Colelerlas. ol 23 41 300,910 {.n..._

Other eating places. ... - 3 3 13,100 222077 14, 333 25: i
Lumber and building materisls gronp. 30 70 | 1,270,511 10 | - 363,470 95, 452
Hardware and farm implement and machinery
, 32 51 875,682 | 7| 270,450 59,980

15 22| 203,666 |...._. , y

Hardware and farm implement and machin- 28, 566 o1, 830 1, 689

o ery demlerS. e - 17 29 582, 116 |._... 178,620 | 39, 591
Feed stores and form supplies dealers............. 30 30| 1,120,156 0| 108,327 30,704
Cigar stores and cigar StanA8. memcmeeeee o 10 8 114,709 | (1 10, 580 8,522
DU SE0TE8- v emmewemmmer e e o 17 14| 285788 | 2 78,760 | 19,328
JoWeIrY SbOFOS. cmcwmm e cecemcm e s 10 8 67,734 | (O 32,400 | 5 082
,Ooal and wood yards, including 166« cacnneeeenns 5 3 7771 O 4,520 3,729
Other retail stores, including secondhand stores..| 13 4| 14,8574 @ 22,690 | 15,010
RUSK COUNTY, WIS,
) OtAL e e 140 200 | $3,047,262 | 100 | $783,786 | $223, 542
000 BPOUDresaan s mmmc e mimwmm wmmmm 30 23 596, 753 35,110 25, 5
r Grocery Stores (without meats) .. .o ... 9 9 207, 065 10, 870 9, 23%

Combination stores (groceries and meats)__.. 8 8 254, 823 17, 530 9,276

%/Ieafl; marléets (Iinctlju ing sga f00838) « mme v mne g 4 75,941 |_. 1,960 5,622

andy and confectionery stores

OLhor 1000 BEOTES. v e m e mmmm e e e mmmmmmm e 2 } 2 58,024 4,760 1,380
Gezmml) merchandise group (including general o7 55 050, 436 2 2466

3 T ,610 | 49,278
“Genaral Storos N B 43| 812,865 ... 199,600 | 38 812

Goneral merchandise and variety stores...... 47 (x) X)) eeeeee (x) (x)

Department stores.. . cm——— . [

Dry £00ds stOreS. cceeeenimmmvmmncmnnn 1 X [6:4 RN NN (x) x)
ADDarel BrOUD s e e vacemnemnmmm e cmeen (] 10 163, 093 4 74, 080 12, 781

© " "Men’s and boys’ clothing and furni . :

Wstorest-..- 2§ (x) (x} [69] (x)

omen’s an .
’ BOL'Y StOres. 2] (x (x) (x) ﬁx)
! Qther appara 11 (x (x; (x; X)

8hoe stores. -- 1 & &3 = (x),

AUEOMOLIVE BrOUD e e e e e e e 29 49 089,403 | 25| 200,590 | 62,884
s M(lJtOf x)'e.hxcles dealers (includes tractor 12 8 805, 525 189,120 | - 48,035
BIOTS) - o v eecmmomme s mmmmemmmemmmmmemmenne| 12 { 838 805,525 | ... ) I

Filling stéations* ....... e 8 4| 103422 3110 | 7,303

Garages (ropairs, gas and oil, ete.

. Tire, necessory, and other udtomotlve shops.- 1 } 4 80, 456 ) 8 860 8 46
 Furniture and household group——.---. e ———— ‘3 3 60, 354 2 25, 160 3,774
“Furniture stores..... %l: ...................... 3 3 60, 354 [ ..o 25,160 3,774

Other home furnishings and appliances .

71 R IO O PR -

Radio and music BLOreS. . curmcmvmmmaseiocanan o | mmenna e —————
Rostaurants and other eating places— - wenrvovracs 7 15 67, 836 2 880 9,999

R%st?umnts and Junch rooms, including cafe- 6 . .

orlas. - 836 |ooeiae 680 9,999

Other eating places 1 } 15 67,838

. 1Less than 1 per cent,

(%) Included in group totals to prevent revelation of individual businesses.
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TasLE 87.—ReTa1r TrADE BY KIND oF Business, 1y SELECTED COUNTIRS, OF
Omro, NEw Mzuxico, anp Wisconsin—Continued

RUSK COUNTY, WIS.—Continued

Per
Em- Stocks on | Salaries
Num- cent
KIND OF BUSINESS ber of ployeies N eltgsg;es of hm{nd,ee?d - nd
stores | (Tl (¢ total | 01 YeR ages
time) sales (at cost) | (total)
Lumber and building materials group. 9 15 | -$365, 518 91 870,910 | $24,211
Hardware and farm implement and machinery
group B 9 12 250, 096 [} 66, 516 13,831
Hardware stores. 3 5 59, 579 [aeeen- 22,630 | 6,226
Hardware and farm implement and machin- o IRy
ery dealers. 6 7 180, 517 |aveen- 43, 886 7,606
Feed stores and farm supplies dealerSa..oaecen. 11 7 324, 893 8 28, 870 9, 519
Cigar stores and ¢igar Stands. e ccecmvce oo oo e mc e e v tm me e e fre e ae e
Drug stores.- - 4 5 111, 442 3 22, 640 4, 246
L 0] L R 2
Coel and wood yards, including 106« - - vueovennn 1 6 67, 938 2 12,720 6, 502
Other retail stores, including secondhand stores. . 2

TapLE 38,—Dats oN NoNRETATL DEaLERS IN SBrLEcTED CoUNtIiESs IN OHIO

NEw MEXICO, AND WISCONSIN
[ASSEMBLERS AND WHOLESALERS]
A.—SIX COUNTIES IN OHIO

Num- SALES
ber of Em- | Salarjes
KIND OF BUSINESS estab- ploy-| and
oshe | Total | Retail | €S | Wages
Total 151 1$25, 161, 502 |$1, 283, 469 501 | $610, 662
Harrison County.. 6 175,016 16, 838 6 8, 240
Hocking County. .. .
Drilling and oil-well machinery. - .....ooveeeeeen.. g %363: g:%? ggg ‘ Z ﬁ: %g
Other dealers 4 33,897 1 1,622
Knox County..
Petroleum and petroleum products. .. oooono..... 2(13 f’ ?32’ 8§f 103,860 gg e 533
Poultry and dairy products 8| 45036 | B E00| 20| 21456
rain 4| 395081 177060| 11 . 14 500
Other dealers 8| ‘el | 13 30| 31,421
Fayette County.
Petroleum and petroleum products......_........... 3(7] K §3§’ §2§ 25,048 157 210,907
Poultry and dairy products 4 ’ %g 3;?' Sﬁ;’
?
e P a2
] 171,492 14 13,333
Other dealers 9| 4,202,020 “76554| 23| 30,1
Putnam County.
Petroleum and petroleum products....._..... 42 5 §§‘§" ;gg 868, 712 1391 140,107
(l;oui“ry and dairy products. ... 12 016 633 117466 g ég' ig:i
T&IN - d
e s - 16| 1,658,832 | 347,812| 47| 49,712
Livestock 4 105,275 24 27, 850
Other dealers lg 2 ggg, 802 lg lg’ ggg
Shelby County...__.._____ 38 ’ ”
Petrolenm and petroleum products. ... 6 g i;z' 128 460, 785 108 | 135,933
Poultry and dairy produets...__ ... 07T : 978 54,869 221 81,08
Grain il 3 87, 230 4, 000 5 11, 006
Livestosk - 2}: 6, 899, 660 402, 724 56 66, 447
Other dealers. i 4 508, 738 3 5, 050
351, 522 5,192 17 22,300
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TasLe 88.—Datsa oN NonreraiL DEaLERs 1N SEnmerep Counmss N Oxro,
Now Mexico, ANp WisconsiN—Continued '

[ASSEMBLERS AND WHOLESALERS]
B~FIVE COUNTIES IN NEW MEXIOCO

Num- SALES
; . ber of Em- | 8slaries
KIND OF BUSINESS eﬁtt}\b- ploy-| and
sh- @es | wages
monts| Total Reteil &
T 60 | $7,832,018 | $186,032 | 218 | $304, 270
R0088VOIL COUNEY e cmccmmm e ccma v m e a s 12 640, 442 7,809 37 40, 266
Petroleum and petroletm produets. .. coeeeciceeanna 8 157,000 500 18 22,445
Dairy and poultry products... 3 283,840 |acmmercmme 8 7,820
Other deRIEIS. o - e e msc v e g 3 206,812 7,309 11 10, 600
Tnion County. - o —— 171 2,460,150 80, 000 40 80, 067
Petroleum and petroleumn ProductS. - cmoveceuamanan 9 228, T04 |ocnmcmmran 13 32,773
Other dealers e e 8| 2,236 4565 80,000 | 27| 27,284
San Miguel County . camemnmnceeins nmmm———— Ammmm—m—— 8 | 2,800,529 76 [ 177,424
Petroloum and petroleuIn produetS. cvacmwivenmanun= 5 190, 338 © 10 32,138
Other dealers. ....... 31 2,604,191 | 66 ) 145, 286
Dona Ang CoUnbY . mcenmanccanammcra e 14 773,200 34 56, 401
Petroleum and petrolem produacts. uvaemenmenmennnn 8 339, 842 17 34, 533
Other AeAIBrS. wa v cmwamc s s mimn 8 433, 448 177 20,808
Grant County. ... ' 9| 1,152,408 31| 61,128
. Petrolenm and petroleum products b 320, 504 25, 550
Other deslers. - 4 831, 994 22 36, 578
O—FIVE COUNTIES IN WISCONBIN

Total ammm e —————————— 105 |$18, 806, 604 | $178, 804 523 | $706, 902
Sauk County o 31| 2 627,082 60| 108 218
Patroleum and petroleum products. 14 488, 672 |veinmmenm 16 50, 667
Poultry and poultry products....... 4 440, 245 18 13,104

Junk and serap.-.. 3 26, 020 :
Other dealers.... . 10| 1,673,045 28 44, 358
‘Wood County....... 43 | 10, 883, 833 297 | 403, 793
Petroleum and petroleum products. 15 078,018 56 90, 840
Livestoek 6 508,378 |. 9 4,232
Dairy and poultry products. 5| B, 784,327 113 | 136,287
GTOCEIIOS . - o c e m i m e wmr e 31 1,204,980 24 43,310
Other dealers e mmmsale s ———————— 14§ 2,820,166 051 126,824
Grant Countyomemremaae - : 31| 2,707,208 56 | 115,208
Petroleum and petrolerin ProdGuets.....ccavucawcinen 20 768, 671 29 91,030
Groceries....omomo 3 145, 940 11 10, 958
ChERBO. - - e mvemecmtm e m 3| 1,125,830 8, 608
Other dealers —— b 641,843 9 4, 529
RUSK COMNtY e peccm e imcccmac cmcc e m e o 13 309,565 | neeceanan 18 28, 667
Petroleum and Eetrolaum products. . - b 165, 061 4 14,938
Veﬁetables [€3:7:) 1) [, - i3 9,680 |.cveaeen 5 1,208
(017163 16 L L P 3 224,824 (o onmeinan 9 12,419
Barron County. - oeoaocaeemacoccn- ———— - 47 | 2,186,931 59,977 02 | 111,126
Vegetahles (fresh) . oo eauaanca ——— 20 368, 196 13, 000 36 21, 085
Petroleum and petroleum products. ..... 17 490, 206 10, 760 23 50, 894
Livestock 4 309,278 | 29,328 9 9,401
Other deslers - — 8 980, 251 8, 859 26 | 28,845

i s g e
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TasLE 89.—RETaIn DISTRIBUTION' IN INCORPORATED PLAcCES IN SpLECTED
CounTtims ror Onro, New Muxico, AND WISCONBIN

A.—8IX COUNTIES IN OHIO

Num-
P%r g Por | per ht‘l:;fllor Salarles llfe‘;lgf
‘ Popula- | 20880l pant of and | retail
Tatal sales t?on |county coulnty gg eist? tg,’ﬁ? . elsitﬂlb-
ation | 5808 p(l)g(}"- ments
HARRISON COUNTY cremcnec $5,108,538 | 18,844 | 100 | 100 | $270 274 | $316, 716 260
: rated places:
fa? e o468 | o607| 14| 47| o3| u8| woTm| 7w
Jewett 271, 980 876 5 1] 310 9 7,458 ar
B0 e e 322, 847 760 4 6 426 19| 18,542 24
Hopedale. 254, 903 742 4 5 344 8 .8, Bao 19
- Freeport..ccceeeceaeen 465, 066 578 3 [ 805 7] 22,740 28
New Athens. 90, 827 464 2 2 106 ) o0 be 1
Bowerston..occammmevnmnnamenn 271,071 440 2 5 616 19 21, 324 12
%arrisv{%le,. - 1(12), 488 ?gg % ¢ )2 ¢ 3)96 6 5, 144 g
eersville...... - X X X)  [emem- selamen
Balance of county.. . - 082,410 ; 11,899 63 19 82 43 48, 644 02
4,470,318 | 20,407 | 100 | 100 210 | 201 | 310,524 264
3, 115, 351 6,080 30 70| 512 228 25?3, 602 124
"388,259 | 1,048 5 8| 370 o8 | 23,857 26
2186, 574 449 2 5 482 12 8, 640 10
‘Balance of county. 750,134 | 12,830 63 17 61 25 25, 425 86
1 . KNOX cci':mmy ______________ 8,520,470 | 20,338 | 100 | 100 201 [ 616 | 608, 066 200
neorporated places: .
Mount Vgrnon (C.HY e 6,302, 954 9,370 32 74 673 516 | 603, 1!56 136
Fredericktown ._..ccomoen.n 586, 935 1,257 4 7 467 20 31, 327 28
Danville. 446, 108 764 3 5 584 18 15,111 23
Centerburg. cvvue e 457; 152 761 3 b 601 26 7, 438 25
Gambier_._ 218, 180 4908 2 3 438 11 12, 600 1]
Gann 56, 400 2171 (@ 4 204 3 2, 940 7
Martingburg. oo e o ceeecamnaa- 65, 933 189 1 1 349 1 460 5
Balance of cOUNtY e ocmmane-s 305,718 | 16,222 55 ] 24 15 15, 785 30
FAYETTE COUNTY.oeemmmmnnn 6,074,378 | 20,756 | 100 | 100 203 520 | 046, 124 283
Incorporated places: - . .
‘Washington Court House
[(S20 = 3% T 4,974,121 8,428 41 82 690 473 | 488,802 185
Jeffersonville: 401, 636 656 3 7 612 17 3, 797 23
Bloomingbur 147, 730 543 3 2 272 15 0, 940 10
Milledgeville... 61,196 165 (? 1 305 2 , 000 [}
Octa, (x) 64| (3 (x) x) 1
Balance of county... 489, 6980 | 10,911 52 8 44 22 20, 525 58
.o+ PUTNAM COUNTY_-__.o_...] 6,408,572 25074 | 100 100 259 410 | 419,874 350
Incorporated (glaces: . .
. Ottawa (Co H.)ecuceueumaiaazs] 1,406,784 2,169-1-----9 - 28 600 112 | 113,136 [ili3
" Columbus Grove. --| 1,270,260 1,833 8 20 778 Vil 60, 2006 66
Lelpsic ... 1,086,298 | 1,571 6 17 601 65| 75,781 52
Continental..._. - 484, 40 - 897 4 7 540 32 31, 036 26
Pandora : 347,916 588 2 b 502 24 25, 380 10
Flandorf_ .o cnines 217, 863 485 -2 3 479 17 22,816 11
Ottoville. .onmem o .__ meeeo| 538,282 443 2 8| 1,215 20| 29,621 21
Kalida....... 316, 615 431 2 5 735 20 | 28,201 10
Fort Jennings. ... occcaceoeo 65, 913 318 1 3 522 12 10,073 10
‘West Leipsic- ——- 4,920 289 1 @ b (N POUN IR 3
Belmore..... e 35, 450 251 1) @ 141 |e e[ mmnn 8
' Cloverdals.. ——— 30, 425 227 1 @ 174 2 1,700 11
o DUpONt e e 102, 200 206 2 2 406 5 3,420 3
* Qilhos. 71,110 201 ) 1 354 8 8, 620 10
Miller Cityoueeelmm | 82,494 | - 184 2 1 448 b 5, 808 7
Balance of countY.wummnnnvann 238,627 | 15,211 61 4 16 5 9, 158 24

1 On Dasis of resident population only. Variations in such per capita figures represent some in Index of
ales to nonresidents as well as differences in total expendahle income.

2 Less than 1 per cent,

(%) Included in balance of county to prevent revelation of individual businesses,

C. H. County seat.
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Tspts 89.~—Rurarn DIsTRIBUTION 1N IN ' :
CORPORATED PLACES IN SEL 3
Counties ror Omro, New Mexico, AND WisconsiN—Continued morsb

A~—SIX COUNTIES IN OHIO—Continued

Num-
corof| Per | per | | sal Deror
Popul x ull- alaries
Total sales || o0 county ccoelitn‘g c:.%ma time | and gse:g&
atll)on sales | 5% ;?1?57- WABSS | Jishe
e ments
SHELBY COUNTY. k
Incoé{,dome?cpmﬂc%s: 7,487,684 || 24,924 | 100( 100 | §$301| 530 | $689,342| 308
ney (C. H. 5,516,386 || 9,301 7 45
Tackson Cente " 414,940 ol % TS % > 53‘2%3 -
419, 025 488 21 8 859 14 12,950 18
127, 450 462 2 1 276 5 3,930 12
264, 150 427 2 3 619 16 14,230 15
Port Jefforson-..c-cmaemmnnas- 15, 430 270 1| @ E7 0 ! 3
LOCKINEEON .. weeommcei e @ | ml e @ ® | ® © 2
Ke{;tlersvﬂle .................. - 130, 376 1356 ﬁa 2 966 5, 560 5
Balance of cOUDEY cwcemamemenn 599,928 || 13,141 53 8 45 20 21, 940 53
B.—~FIVE COUNTIES IN NEW MEXICO
ROOSEVELT COUNTY - crvmem 0,376,281 || 11,109 |
Incorporsted piaces: $ ) ] 100 100 $214 137 | $149, 942 86
Portales (C. H.)emmeoancmeannn 1, 913, 052 2, 519 23 80 759 106 | 119,482 58
Elida. .- _— 328, 584 326 3 14§ 1,011 11 11, 650 19
Balance of couNtY . . -emeecnaza 134, 645 8, 265 74 i 2 S 20 18,810 9
TUNION COUNTY coamanamnammnn 3,181, 690 11, 036 100 100 288 202 | 244,004 1n7
Incorporated places: . : )
Clayton (C. H.) ceacmacmamnnn- 2, 503, 332 2, 518 23 79 994 161 | 207,706 59
Des MOines. - —Lmeacavmmme=an ) 186, 800 362 3 6 518 9 6,835 14
Grenville. oo fcmamscemmmno e 125,033 231 2 4 541 6 7,685 10
Balance of cOUNtY - cccanwmana- 366, 5256 7,925 72 ) U I TN 26 21,878 34
8AN MIGUEL COUNTY. b, 273, 563 23, 636 100 100 223 441 | 448,194 261
Incorporated places: )
Las Vegas Ecity) (C. H)wemnmm 3, 577,487 4,719 20 68 758 327 349,683 123
Las Vegas (FOWD) meae- - 922, 954 4,378 19 17 211 75 70,663 | - 69
Balance of county 778,122 14, 539 6L 15 39 27,848 79
DONA ANA COUNTY cmmmnnenm 5, 059, 247 27,455 100 100 184 364 | 419,918 233
Incorporated places: . -
Las Cruces (C. H.)- 3,420,383 5,811 21 83 589 281 | 345,564 | 103
398, 217 364 1 8| 1,004 30 27, 280 20
1, 240, 647 21,280 | .- 78. 7 . 53 47,074 110
(GRANT COUNTY - memmmmmmm 6, 891, 310 19,050 | .. 100 100 362 460 | 605,347 200
: ‘Incorporated places: . :
§ gilver City (C. H.) ceereeunnnn 3, 432, 793 3,519 18 50 976 266 | 324,001 87
‘ Balance of cONOLY - cccmmumanne 3, 458, 517 15,531 82 511 ) PE— 203 | 281,346 | 113

,% SAUR COUNTY aummanmmmmmmmns $11, 824, 972 32,030 100 100 $369 755 | $804, 410 454
Incorporated places

: ¢ B%raboo (DO B .| 4,566,000 b, 545 173 38 823 320 | 409,000 139

’*' Reedshurg- _| 2,643,000 2,967 9 22 8a1 173 | 217,000 78
Bauk City- - 848,000 1,137 4 7 58, 000 41
Prairie Al SaCa-n-wammmmawam== 1,172,275 949 3 10 39
Spring Green. ——-eme-e-mmm-m-- 782, 580 779 3 7 :aig
North Freedom .« ceaaemnmmm=" 250, 126 554 2 2 3
ADleMAN - ccmmmmmmmmom s m o 267,936 470 1 2 1
La Valle..- 204, 933 415 1 3 17
Plain . --a- 217,108 331 1 2 13
Merrimag- .-~ 128, 930 250 ® 1 ;
Lime Ridge- 164, 386 230 ®) 1 z
Loganville..- 134,027 228 (’3 1 H
TroNtOn aueemmmmem 5, 368 184 | € Q] "
Balance of county - --w-wmu---- 330, 213 17,991 56 3

1T,es8 than 1 per cent. . i . .
(x) Included in group totals to prevent revelation of individual businesses.

129212—83——8
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. TaBLE 89.~—RETAIL DISTRIBUTION IN INCORPORATED
Counries For Omio, New MzuxIco, AND WISCONSI

CENSUS OF DISTRIBUTION' :

O—~FOUR OOUNTIES IN WISCONSIN—Continued

PracEs .IN - SELECTED
N—Continued

Num-
‘ Pecr i Per | p bterllot Salarjes lgg’%f
cent of er - AIAT
Total sales Pg{’o‘ﬁa' county| SR capita | time | and Totall
o ooty | G’ | weaos |
lation Déng' ments
WOOD COUNTY -mmme e 514,573,043 | 37,865 | 100 ‘100 |  $386 | 1,016 [$1,337,13¢ 415
Incorporated places: )
Marshfield 5,501,000 | 8,778 23 38| 637 | 427 | &85 000 18
Wisconsin Bapida (O, F.)....| 5669000 | - 8,726| 23| 39| . 650 | 428 | 566,000 18
Nekoosa 675,000 | 2,005 5 5 337 44 | B0, 000 2
Port EAWATAS.ooonmmmommmmm 158, 908 988 3 1f 161 8| 934 8
gggs;‘vme ..................... ?44), 610 ggg 1 4| 1,072| 20| 36,185 2
X X 6: T (R PR X
Auburndale. o eeeosmeceeaaeen 280, 927 241 ¢ )2 (9)56 13 14, 575 ¢ )10
Balance of coURtY -ecammcnann 1,653,598 | 16,188 .43 11 102 72 86, 030 08
GRANT COUNTY e cmvuaccncann 12, 713, 21 l ‘ V
Incor AT coom 713,218 | 38,469 | 100 100 330 | 678 | 828,277 404
Platteville 2,030,668 [ 4,047 11 23| -724| 186 | 240,865 108
ancaster ( 2,432 8| 16| 839 124 143,034 81
Fennimore 1,341 3| 12| 1,108| ‘87| 102 889 4
Boscobel. - .. L7e2| 5| 11| ‘76| 81| 112,301 4
Cuba City... 1,157 3| 6| 63| 24| 27204 2
Cassville. . 875 2 3l 409| 20| 20,615 26
Muscoda. - 900 2 6| 88| 45| 56,957 2
Bloomingto 501 3 3| wor| 18| 19,778 20
Hazel Green... 801 3 2| 396 g1 10,326 15
Montford 554 1 1| o3| 15| 21,690 1
Potosi 447 1 2| 716| 13| 14,603 13
BAZIOY oo 202,722 8| (1 2| 714 8 6,736 1
Blue River.. 278,721 348 ag 2| 88| 12| 14200 1
Mount Hope 150, 564 258 | () 1| 588 3| ‘2813 10
Woodman 104, 673 01| (2 ® | 1,036 4 5, 693 [
ggtlgh Gr(;ve ................. 67,196 243 <x§ ® 'or1 2| 1,000 4
nca of commty............ 747,181 | 22,532 | 59 8 33| 80| 27,976 5
R
Fnoa Dok (f?ﬁ’iﬁié""""f ...... 3,047,011 | 16,081 | 100| 100 245| 200 224,403 140
, %adysmlth (o1 & PR 2,408,000 | 3,493 | . 22| 61| es9| 138] 156,000 o7
Bruce, 433, 745 548 a| 11| 72| 20| 21,451 17
Hawidns. -1 247,343 372 2 6 665 10| 14233 0
Weyerhauser .21 271,425 321 2 7| 848 7| 9732 1
Sheldon 240, 633 161 1 6| 1,651 | 11| 10,014 7
Tony.. g(i), ggg 1 o) 2| 572 2 ) 018 7
Glen Fiora -2 " 1g§i 2% 13 g% 3 I 503 ;
)
Balanes of county._______2 3,345 | 10,630 | 66 (@ o I 1 ‘f ..... ?’.?‘f(.)- %
1 Less than 1 per cent,

(x) Included in group totals to prevent revelation of individual businesses.
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116 ... .. . CENSUS OF DISTRIBUTION

TaprE 41.—S1zE oF RErarr ESTABLISHMENT IN SELECTED Countres N Q=10
AND New MEXICO

SIX COUNTIES IN OHIO

Cumu- Por Cumu-
: Num-| Per |lative centot lative
S1ZE OF BUSINESS ber of | cent off per- || Total sales total | POT"
stores | total c:nc- sales cent-
ge nge
HARRISON COUNTY
ATLSEOLOS - o e eee oo cceeme cemecemmmm e 200 | 100 6,198,538 | 100 |---osun
TLess than $5,000.. . .. 107 37 37 205, 938 4 4
$5,000-$10,000. 56 19 56 418,110 8 12
$10,001-$15,000- 3| 12| 68 444, 300 9 21
$15,001-520,000 - - oo ooom oo e 22 8| 78 381, 746 7 28
$20,001-$25,000_ - = 9 3| 7 210, 069 4 32
gzs,oomas,oom a1 7] 86 837,131 12 44
35,001-$50,000 17 6| 92 707, 658 14 58
$50,001-$75,000. ... 10 3| 9 577,078 1 60
t :$75,001-3100,000 8 2 97 486, 720 [} 78
i Over $100,000 7 3| 100 1,129,784 22| 100
A
j HOCEING COUNTY
i All stores 254 | 100 4,470,318 | 100 [wenene-
' Less than $5,000... 91| 36 38 171,955 4 4
$5,000-$10,000 Zlose| 15| a1 280, 302 ] 10
$10,001-815,000 - oo 35| 14| 65 448, 087 10 20
$16,001-$20,000_ o= 9| 74 414, 040 9 20
001825, 000 - - oo oo 9 77 211, 702 5 34
$26,001-$35; 20 8| 86 503, 623 13 47
$35,001-$50,000 18 7 92 745, 001 17 64
:850,001-875,000_ 13 51 o7 770, 744 17 81
875, 001-5100,000 = 2 1| 98 174, 276 88
Over $100,000 = 4 2| 100 651, 423 15| 100
] . ENOX COUNTY
P All stores | 260 100 || 8,520,470 | 100 |-eeee--
: Less than $5,000.._ 4 1 8
, 55,000-$10,000 b 41 1’? 2133 ilig'}: %Zg i lli
‘ $10,001-$15,000- 36| 14| 47 486, 424 H 11
&15,001- $20,000_ 8| 11| &8 508, 408 6 17
. :$20,001-$25,000_ - .- 15 6| 64 336, 518 4 it
d '$25,001-$35,000 9 1| 75 886, 152 10 31
$35,001-$50,000 25 9| 84| 1,078 247 13 44
$50,001-$75,000. 15 6| 90 028, 067 11 85
:$75,001-$100, 000 10 4| o4 870, 546 10 5
Over $100,000. B I 14 6| 100 207207 35 100
FAYETTE COUNTY :
All stores .. 283 100 6,074, 373 100 {-eummon
Less than $5000 79, 28 28
$5,000-$10,000 ' 65| 19{ 47 égg: gﬁ% :; 13
$10,001-815,000_ - 3| 12| 59 437,083 7 17
$15,001-$20,000 27| 10| 69 473, 269 8 26
$20,001-825,000__- I 76 413, 008 7 32
$25,001-335,000_ .. Tlooar| 10 se 814,103 13 45 i
$35,001-$60,000 16 92 041, 717 11 56
$50,001-$75,000 13 4| 96 813,170 13 0
%75,001—55100,000 p) 1| o7 177, 243 3 72 b
ver $100,000 10 3| 100( 1,708,150 28 100
PUTNAM COUNTY i
All stores. 386 | 100 6,498,570 | 100 |--m-mae 4
Less than $5,000. ..
$6,000-$10,000. BORl % ggg’ P : 13
10,001-815,000 4| 12| 67 521, 014 g 20
$15,001-$20,000- ) 8| 73 356, 787
$20,001-$25,000. = I 1 80 543, 009 g a4
$26,001~$35, 000 23 6| 886 673,130 i 48
$35,001-850,000_ 18 5. o1 672, 219 I 55
:$60,001-$75,000 23 6| 97| 1,380,115 3 768
s75,001~$1086800, : 5 1| o8| 44 307 2} 83
Ower $100,000- ... ' A 2] 100 1,112 630 17 100
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TspLE 41,—S1zR OF RurAlL EsTABLISHMENT IN Sprecrap COUNTIES IN Onio

AND New MzExIC

o—Continued

SIX COUNTIES IN OHIO—Continued

Cumu-| Cumu-

lative cent of] lative

SIZX OF BUSINESS cent of| per- || Totsl sales + per-

cente cent-

age age

SHELBY COUNTY

_______ $7, 487, 084 ——m———
23 23 175, 217 02 2
18 41 419, 612 6 8
16 57 616,972 8 16
8 65 420, 507 8 22

8 71 404, 500 5 27
9 80 877,142 39

8 88 1,032, 918 53
6 94 1,114,776 68
2 06 616, 260 78
4 100 1,800, 771 100:

....... 38, 268, 962 N
29 1,182, 219 3 8

48 2,399, 467 3 ]
61 2,954, 460 ‘8 17

8 69 2, 549, 862 7 2%4

5 4 2,118,786 [ 20
9 83 4,481, 287 12 41

~ 7 90 4,877,850 13 54
$50,001-$75, 5 95 5, 684, 850 15 69

$75,001-$100,000 2 97 2,776,300 7 .
Over $100,000 - = cmumremmmmmmmmmsmmmmm o mm o m s mm 3 100 9,383,832 24 100,

FIVE COUNTIES IN NEW MEXICO
ROOSEVELT COUNTY

....... $2, 376, 281 100 {evcmmnn
17 42,143 2 P

38 136, 538 6 8
47 101, 594 4 12
52 86, 448 4 16

63 216,403 9 25
74 260, 042 1l 36.

86 432, 271 18 54

(] 085, 492 29 83
99 04, 121 4 87
100 312, 229 13 100

....... 3,181, 600 100 |orcmman

25 56, 989 2 2

41 151, 631 5 7

59 270, 498 9 16

63 95, 924 3 19

89 163, 228 b 24

78 301, 773 0 33

$36,001-$50,000 . 84 279, 700 9 42
$50,001-$75,000- _ o~ mmmmemmemnmmmmmmm o m e 92 573,303 18 60
£76,001-$100,000_ v o v emommmemm i m e m oo 95 367, 696 11 71
Over $100,000_ -ccecrmnemn 100 930, 862 26 100

SAN MIGUEL COUNTY

A1l SEOT@S.ncomumemn mmmmmmmmmmencmmmm o m = IO 5, 273, 563 100 |occmunn

Less than $5,000 52 212,718 4 4
$5,000-$10,000.. - -~ 86 258, 510 5 9
%10,000—315,000. . 73 252, 816 5 14
15,001-$20,000.. - 81 359, 613 7 21
$20,001~525,000... 84 186, 278 4 25
$25,001-$36,000. . 87 199, 287 4 29
$36,001-$50,000.. 90 , 046 5 34
$50,001-$75,000. .. 93 654, 937 12 46
$75,001~5100,000.- 94 264, 320 b 51
100 2, 610,032 49 100:
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118 ... .. .. CENSUS OF DISTRIBUTION

T4BLE 41.~—81zB OF RETAIL ESTABLISHMENT IN SELECTED Countins 1IN OHIO
anp New Mexico—Continued

FIVE COUNTIES IN NEW MEXICO—Continued

Cumu-| Cumuy.
} Num-| Per |lative cel;etroi iative
SIZE OF BUSINESS . o ber of | centof| per-.| Totalsales |“y)u 1" per-
) ' - stores | total | cent- gales | cont
age age
DONA ANA COUNTY -
All stores. e 233 100 |ocoeeee $5, 059, 247 100 [oa-ae -
Less than $5,000- . oeeecem e oo dm oo 94 40 40 182, 609 4 4
55,oo(f_m Enn _________ 43 19 59 313, 530 6 10
$10,001-$15,000 21 9 68 268, 847 5 16
$15,001- $20,000 15 i 74 273, 552 i 20
$20,001-$25,000 7 3 ik 166, 304 3 23
$25,001-$35,000. o onu 5 82 311, 440 i 2
$35,001-350,000 11 5 87 439, 704 9 38
$50,001-875,000_ ....... 13 6 93 844, 664 17 55
$75,001-$100,000. N 8 3 96 698, 820 14 63
Over $100,000- .- 10 4! 100| 1,500,570 31 100
GRANT COUNTY
All stores . 200 100 |ococnes 6,801, 310 100 |..... ..
Less than $5,000 - ' 62 31 31 141, 938 2 2
$5,000~$10,000. R 7] 17| .48 245,766 3 &
$10,001~816,000mm v <o we e e T 19 10 58 232, 464 3 8
$15,001-$20,000. 12 6 8¢ 215, 671 3 11
20,001-$25,000 8 4 68 178,417 3 14
$25,001~$35,000 ). 7 75 409, 921 6 20
$35,001-$50,000 17 9 84 728, 342 1 31
$60,001-875,000... ... ... - TTTTTTTTTTTTT Sl 5 89 719, 998 10 41
$76,001-8100,000. e oo Zooo LTI 11 5 9 930, 200 14 &6
Over $100,000..- ... _ T TTTTTTTTmTmTmmn 12 6 100 3,079, 584 45 100
Summary of the & counties
All stores - 807 |. 100 |.._.... 22,782,001 | 100 f...._..
33| -87(. 387 636, 487 3 3
148 17 54 | 1,105,990 5 8
89 10 84| 1,126,210 5 13
57 6 70 | 1,031,208 5 18
39 4 74 900, 717 4 22
51 6 80 | 1,491,472 7 29
52 6 86 | 2,185,083 9 38
53 6 92 | 3,478,484 15 58
27 3 95.| 2,344,165 10 63
45 5| 100| 8,502 286 37 100
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_.."CENSUS OF DISTRIBUTION

TaBLE d4.—Dares Waey Storps Camn INTo TrE IANDS or TuE Presmyy
Owxers 1¥ Seupcrep Countins N Ouro AND New Muxrco

A~~SIX COUNTIES IN OHIO

Total for || o\ per.
DATE the 6 SoN |HOCKING| KNOX |FAYETTE|PUTNAM | SHELBY
countles

Total 1,751 200 254 200 283 356 308

Prior £0 1000 - o e mee ccmmeremmmmmemae 84 20 13 4 11 10 ]
19001913 _. 252 50 24 30 47 62 39
1914-1919. . 163 18 16 22 24 50 2%
1920-1924 340 56 il ] 40 00 81 03
1925 124 20 16 12 13 30 o7
1928 131 21 25 28 13 28 al
1027 120 31 22 15 2% 24 18
1028 212 29 22 42 37 37 46
1920, first half. 137 8 17 20 18 16 n
1929, second half. 103 4 30 19 10 i3 ik
Unknuwn 76 7 14 2 17 9 8

B~FIVE COUNTIES IN NEW MEXICO
Total for
ROOSE~ HAN DONA
DATE co%)x(:t?es verr | UNON fyqupr | Awa | ORANT

Total .- 807 86 17 201 233 200

Prior to 1800 LY (| —— 1 10 1 ]
1900-1913. .. 80 12 31 15 2
1014-1919. .. 61 1 16 20 12 13
1020-1924. . 1561 13 18 49 41 30
1925. 52 13 3 8 13 15
1926... 59 7 9 13 13 17
1027 . 84 9 12 24 26 14
1928.... 139 7 18 40 44 30
1029, first half. 115 7 13 30 38 v
1929, second half. 101 14 10 28 24 2
nknown... 20 [} 8 8 7 2
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